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HAROLD  TEEN 


a  clean  comic 

unique  among  strips 

■issued  daily 

■one  year  old,  a  success 

■now  offered  for  syndicate  sale 

special  month’s  trial  offer 

■at  a  special  rate 


HAROLD  TEEN  covers  a  hitherto  untouched  field 
of  humor  among  the  comics — the  trivial  tragedies 
and  humorous  highlights  of  the  very  young  man  in 
the  serio-comic  throes  of  calf  love.  ^1  It  is  out  of  the 
beaten  track  of  comics,  d  ifferent  from  the  stereo¬ 
typed  themes,  novel,  bright,  amusing,  flit  has  a 
humor  all  its  own,  catches  on  quickly,  fl  And  the 
strip  is  clean,  devoid  of  anything  that  can  be  offen¬ 
sive  to  any  class  of  readers.  i 

ORIGINATED  by  Carl  Ed  of  The  Chicago  Tribune 
especially  for  The  Tribune’s  New  York  NEWS, 
Harold  Teen  is  now  a  year  old,  and  has  made  good, 
fl  This  feature  is  now  offered  for  a  special  month’s 
trial,  at  special  rates,  fl  W  rite  for  the  rates  for  your 
city,  fl  Proofs  and  any  other  information  desired 
will  be  forwarded  on  request. 


Meet  HAROLD  TEEX, 

the  handsome  hero  of  this,  literally, 
sketch.  Harold  is  seventeen  and  con¬ 
scious  of  every  minute  of  his  age. 
He’s  a  leader  in  the  high  school 
younger  set  and  a  regular  fella  in 
every  respect,  except  that  he’s  just 
nuts  about 


1. 1 1. 1.  r  M  s  i.oyEWEm 

one  of  Si>oonville’s  loveliest 
flappers.  She's  not  sure 
whether  Harold  is  a  grand 
passitn,  but  she  likes  to  have 
him  round.  I.illums  gives  no 
evidence  of  being  an  intel¬ 
lectual  heavyweight  but  she 
does  uncover  a  wicked  pair 
of  optics. 


Here  we  have  BUCK  McGEE,  (^j- 
sidekick  and  adviser  to  Har-  j* 
old.  Man  o’  the  world,  wears  M 
bow  ties  and  funny  hats,  and  o 
is  right  there  every  time  with  > 

the  proper  thing. 


New  gaze  on  TUBBY  PEN. 
NYP.U'KER,  Harold’s  hated 
rival.  Tubby  is  a  fathead, 
but  his  ol’  man  has  barrels 
of  dough,  which  get  Tubby 
quite  a  way,  even  at  seven¬ 
teen.  His  progress  with  Lil- 
lums  gives  Harold  harassed 
hours. 


The  CHICAGO  TRIBUNE 
Newspapers  SYNDICATE 


And  these  are  CYCLONE  St 
TUFFY,  Lillums’  li’l  bruv- 
vas,  a  combination  of  holy 
terrors  that  will  meet  all 
comers.  They  exercise  their 
brotherly  prerogatives  to  the 
limits  of  low  humor  when 
Harold  is  around. 


And  last,  but  not  least,  comes 
PRETTY,  Lillums’  pup,  "just 
too  cute  for  anyfing!”  Har¬ 
old,  loving  Lillums,  has  to  love 
her  pooch,  hard  though  it  is  for 
a  man  of  spirit. 


Tribune  Building ,  Chicago 
Eastern  OMce,  512  Fifth  Avenxie,  New  York 


Is  your  printing  easy  to  read? 
Is  it  read  by  enough  people  to 
warrant  its  production? 

The  answers  to  these  questions  decisively  de¬ 
termine  the  worth  of  your  product  and  are 
the  measure  of  your  business  success.  That 
is  true  today— it  will  be  truer  tomorrow. 

Necessary  to  good  printing  are  an  inviting  appearance 
and  type  that  is  read  without  conscious  elYort. 

A  contrast  between  type  and  background  sharp  enough 
to  bring  the  type  forward  on  a  separate  optical  plane 
is  inseparable  from  strong  attraction  and  high  legibility. 

The  only  means  of  obtaining  it  is  a  condensation  of 
the  tones  of  a  page  by  fitting  the  letters  closely.  Com¬ 
pact  word-forms  come  forward  to  meet  the  vision; 
they  attract  the  eye  and,  in  reading,  the  background 
does  not  protrude  between  the  letters  to  cause  the 
slight  nervous  shocks  of  imperfect  perception  and  thus 
affect  assimilation. 

This  application  of  the  psychology  of  reading  is  worthy 
of  your  careful  consideration. 

The  single-type  product  of  the  Monotype  Composing 
Machine  reaches  the  highest  point  of  compactness — 
and  of  attraction  and  legibility. 


LANSTON  MONOTYPE  MACHINE  COMPANY 

PHILADELPHIA 

NEW  YORK  BOSTON  CHICAGO  TORONTO 

Monotype  Company  of  California.  SAN  FRANCISCO 
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H.NJ  •R.iclce3^  '  ^ 

Noied  eclHoi'  and  wriiei*  lias  sailed  for  Geneva 
■to  attend  the  mee-tinflls  -the  Lea^e  and  will  interfwct 
these  meeting  for  N.KA.  ^ 

Write  or  wire  ^  ^  ^ 

NeWsSpaper  Enter  pri^se  As^sociation 

{A  SBISVTCE  EOT  A  SYNDICATE) 

Oleveleinci,  O. 
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City 

Population 

1.823,779 


SEAL  OF  PHILADELPHIA 


Separate 

Dwellings 

390,000 


That  the  people  of 


Philadelphia 

Appreciate  the  endeavors  of 

THE  BULLETIN 


To  give  them  all  of  the  news  of  the  day  as  fairly,  as  exaetly  and  as  impartially 
as  it  ean  he  laid  before  them,  is  attested  by  the  fact  that  the  name  of  “The 
Bulletin”  is  a  household  word  in  practically  every  home  in  Philadelphia  and 
its  vicinity. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  ‘‘nearly  everybody” 
reads — 


The  Bulletin 


ISet  paid  average  circulation  for  the  six  months  ending  Oc¬ 
tober  i,  1920,  as  per  U.  S.  Post  Office  report:  488,151  copies  a  day. 

The  Bulletin's  circulation  reaches  far  beyond  the  highest 
point  ever  attained  by  a  daily  newspaper  in  the  State  of  Pennsyl¬ 
vania,  and  is  one  of  the  largest  in  the  United  States. 
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EDITOR&PUBLISHER 


Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World 
Building,  63  Pvk  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330. 
Ch^er  Member  Audit  Bureau  of  Circulations. 
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No.  24 


NEWSPRINT  NOW  OFFERED  BELOW  SIX  CENTS 

Thousands  of  Tons  of  Foreign  Paper  Seek  American  Buyers — German  Offers  Drop  to  5.90 — Eleven 
Thousand  Tons  Held  in  British  Warehouses  Quoted  with  Two- Week  Delivery  Clause  Guarantee 


^HE  price  decline  on  newsprint  con- 
tinues  and  this  week  some  paper  was 
sold  in  New  York  as  low  as  $5.90  a  hun¬ 
dred  and  a  large  amount  of  additional 
tonnage  was  offered  at  the  same  price. 

The  flood  of  paper  that  has  been  at¬ 
tracted  to  the  American  market  by  the 
unusually  high  prices  that  have  prevailed 
during  the  last  ten  months  will  no  doubt 
have  a  telling  effect  on  the  contract  price 
for  1921,  and  as  a  result  of  the  turn 
taken  in  the  market  it  is  doubtful 
whether  any  contract  price  announce¬ 
ments  will  be  made  before  December  1. 

With  the  present  tendency  of  the  mar¬ 
ket  and  the  large  number  of  offers  that 
are  being  made  by  foreign  paper  makers, 
it  is  doubtful  if  the  contract  price  range 
for  1921  will  average  higher  than  that 
of  1920. 

The  Great  Northern  refuses  to  divulge 
the  price  it  has  fixed  for  1921,  but  the 
now  generally  accepted  rumor  is  that  it 
will  be  5  cents. 

South  America  Has  Supplies 

Several  things  are  contributing  to  make 
this  a  buyers’  market  instead  of  a 
sellers’,  as  it  has  been  for  some  time. 
South  America,  as  an  example,  has  prac¬ 
tically  withdrawn  from  the  foreign  mar¬ 
ket,  with  her  warehouses  well-stocked 
to  meet  present  needs.  This  has  been 
disclosed  by  the  diverting  of  shipments 
of  several  thousand  tons  of  newsprint 
intended  for  South  American  consump¬ 
tion  to  the  United  States.  In  addition, 
two  of  the  largest  users  of  newsprint 
in  America  have  practically  withdrawn 
from  the  domestic  market  and  have  con¬ 
tracted  for  their  1921  tonnage  overseas. 

One  of  the  most  interesting  develop¬ 
ments  of  the  last  10  days  has  been  the 
offering  of  8,000  tons  of  British  news¬ 
print,  all  sizes,  and  of  the  same  quality 
as  that  being  used  by  the  Freemans  Jour¬ 
nal  of  Dublin  and  the  London  Daily 
Telegraph,  at  $7.33,  under  rate  of  ex¬ 
change  of  November  11,  c.  i.  f.  (cost, 
insurance,  freight)  New  York.  Deliv¬ 
ery  is  being  guaranteed  within  two 
weeks  after  credit  is  established.  An¬ 
nouncement  of  this  offer  was  made  by 
Irwin  Barbour,  general  manager  of  the 
Wheeler  Feature  Syndicate,  who  has 
just  returned  from  England. 

Paper  from  England,  Too 

This  paper  was  manufactured  more 
than  eight  months  ago  and  is  being  held 
in  British  warehouses.  Mr.  Barbour  is 
a  disinterested  participant  in  the  trans¬ 
action,  it  merely  being  his  purpose  to 
place  buyers  in  touch  with  the  holder. 
It  is  said  that  the  owner  of  this  paper 
is  also  a  large  ship  owner  and  can  guar¬ 
antee  delivery  at  any  Atlantic  port.  A 
large  part  of  this  tonnage  will  undoubt¬ 
edly  find  its  way  to  the  United  States 
long  before  the  holiday  advertising  sea¬ 
son  opens. 


It  is  generally  believed  that  England  is 
heavily  overstocked  with  newsprint  that 
was  being  held  for  speculative  purposes 
and  that  the  holders  overplayed  their 
hand,  as  Lord  Northcliffe,  the  largest 
user  of  newsprint  in  England,  is  drop¬ 
ping  out  of  the  market  and  will  turn  to 
his  own  mills  in  Newfoundland  for  his 
1921  supply. 

This  undoubtedly  has  something  to  do 
with  the  offers  of  paper  from  that  coun¬ 
try  now  being  made  here.  Therefore 
any  relief  from  that  quarter  is  only  a 
passing  incident  and  will  not  have  any 
effect  on  the  general  market  conditions 
during  1921. 

Too  much  stress  cannot  be  laid  on 
the  fact  that  present  conditions  do  not 
foretell  an  old-time  flood  of  newsprint 
at  a  wasteful  price  of  two  cents  or  any¬ 
where  near  it,  but  instead  it  is  a  world 
readju-stment  of  the  newsprint  market, 
and  in  the  shifting  of  trade  channels 
.\niericaii  prices  are  being  brought  down 
to  their  proper  level.  However,  the 
price  is  not  going  down  to  the  before- 
the-war  price,  where  waste  will  again 
be  profitable,  and  it  is  doubtful  if  any 
publisher  in  America  wishes  to  return  to 
old  conditions. 

It  is  very  doubtful  if  there  is  a  single 
publisher  in  America  who  has  made  a 
study  of  the  newsprint  situation  that 
does  not  want  the  price  of  newsprint  to 
remain  at  a  higher  point  than  was 
dreamed  of  prior  to  1914  and  who  is 
not  willing  to  co-operate  with  the  manu¬ 
facturer  in  securing  a  fair  profit,  but  he 
demands  in  return  that  the  market  be 
stabilized.  The  greatest  concern  of  the 
publisher  has  been  the  uncertainty  as  to 
his  supply  six  months  ahead. 


On  every  hand  there  is  evidence  that 
the  publisher  will  not  again  permit  re¬ 
currence  of  the  conditions  that  have 
made  his  business  existence  so  doubtful 
during  the  last  si.x  years.  F'or  this  rea¬ 
son  the  rehabilitation  of  the  newsprint 
industry  in  the  United  States  will  now 
be  taken  up  seriously. 

New  exchanges  of  newsprint  trade 
channels  that  are  responsible  for  some 
of  the  offers  of  foreign  paper  now  being 
made  here,  can  be  summed  up  as  fol¬ 
lows  : 

Scandinavian  tonnage  formerly  going  to 
Australia  and  New  Zealand  is  being 
forced  into  other  markets  by  Canadian 
west  coast  tonnage  and  out  of  the  Orient 
by  newsprint  of  Japanese  manufacture. 

Japanese  newsprint  is  also  being 
offered  in  the  New  York  market,  under 
an  80-day  delivery  clause,  at  6J4  cents. 
J.  &  J.  Scott,  a  British  export  and  im¬ 
port  house,  which  recently  opened  offices 
in  New  York,  are  handling  this  paper. 
They  are  also  offering  3,000  tons  of 
German  paper  at  $5.90  and  the  run  ot 
one  Norwegian  machine  at  $6.75. 

Parsons  &  Whittemore  are  offering  100 
tons  of  German  paper,  held  in  a  New 
York  warehouse  at  $7.50  f.o.b.  New 
York,  and  duty  free.  This  paper  is  72- 
inch,  and  can  be  delivered  immediately, 
but  it  is  extra  heavy,  weighing  34 
pounds.  They  are  also  offering  600  tons 
of  British  paper  at  $7.50  c.i.f.  New 
York  for  immediate  delivery,  and  150 
tons  of  German  paper  for  January  de¬ 
livery  at  $7,  c.i.f.  New  York. 

Howard  Whittemore,  head  of  the  firm, 
is  now  in  Paris  and  will  go  to  Hamburg 
next  week  to  arrange  for  regular  ship¬ 
ments  from  Germany.  This  firm  was 


FIRMS  OFFERING  FOREIGN  NEWSPRINT 

The  following  firms  and  individuals  are  offering  to  American  news¬ 
paper  publishers  newsprint  of  Norwegian,  Sw-edish,  Scandinavian, 
Finnish,  British,  German  and  Japanese  manufacture: 


Firm  Name 

Address 

City 

Parsons  &  Whittemore, 

299  Broadway, 

New  York 

McKittrick  Trading  Company, 

Singer  Building, 

New  York 

Gunnar  Bohr, 

McAlpin  Hotel, 

New  York 

Leon  Nissim  Taranto, 

280  Broadway, 

New  York 

Klatscher  &  Lorenz,  Inc., 

150  Nassau  street. 

New  York 

Lagerloef  Trading  Company, 

18  East  41st  street, 

New  York 

J.  &  J.  Scott, 

Aeolian  Hall, 

New  York- 

New  York  Oversea  Company, 

44  Beaver  street. 

New  York 

Fred  Strype, 

320  Broadway, 

New  York- 

Agar-Bernson  Corporation, 

25  Beaver  street, 

New  York 

A  majority  of  these  importers  have  no  newsprint  on  hand,  but  are 
willing  to  contract  for  immediate  delivery  from  the  other  side. 


formerly  among  the  leading  exporters 
of  paper  from  the  United  States,  and 
they  are  now  preparing  to  enter  the  im¬ 
port  business  on  a  large  scale.  They  are 
also  placing  some  American  tonnage. 

The  McKittrick  Trading  Company  is 
offering  some  Swedish  paper  at  $6.25 
c.i.f.  New  York.  “ 

The  Hart  Trading  Company,  Tribune 
building.  New  York,  is  offering  some 
paper  from  a  mill  at  Steubenville,  Ohio. 

Gunnar  Bohr,  representing  Rudolf 
Ericson  &  Co.,  of  Stockholm,  a  firm 
that  occupies  a  position  in  that  country 
similar  to  the  Canadian  Export  Paper 
Company,  Ltd.,  in  Canada,  is  in  the 
United  States  for  the  purpose  of  arrang¬ 
ing  for  the  disposal  of  a  part  of  their 
tonnage. 

Points  to  Remember 

In  buying  foreign  tonnage  there  are  a 
number  of  things  that  a  publisher  should 
bear  in  mind.  Namely,  c.i.f.  means  cost 
of  paper  with  insurance  and  freight  paid 
to  port  stated,  but  with  the  duty  unpaid ; 
100-ton  lots  are  handled  lighterage  free 
in  New  York  harbor;  500-ton  lots  will 
be  landed  at  any  Atlantic  port. 

To  be  fully  protected,  it  is  also  neces¬ 
sary  to  buy  on  sample  only  and  demand  a 
bond  on  the  delivery  clause. 

However,  the  question  of  delivery  is 
not  so  uncertain  except  from  Germany, 
and  it  is  improving  from  that  country. 

While  a  great  many  stories  have  been 
sent  out  through  the  country  that  the 
export  of  German  paper  will  be  pro¬ 
hibited  after  the  first  of  the  year,  advices 
to  Editor  &  Publisher  do  not  bear  this 
out.  and  among  the  better  informed 
dealers  it  is  the  impression  that  news¬ 
print  will  flow  freely  from  that  country 
with  a  small  exjiort  tax  as  the  only  re¬ 
striction. 

On  October  30  Editor  &  Publisher 
said  that  there  would  be  200,000  tons  of 
newsprint  available  for  export  in  the 
paper  manufacturing  countries  of  Europe 
and  the  Orient  in  1921.  Notwithstand¬ 
ing  widely  scattered  reports  to  the  con¬ 
trary,  that  estimate  was  conservative, 
and  is  15  per  cent,  under  the  actual 
figures  in  hand. 

This  week  Editor  &  Publisher  pre¬ 
sents  to  its  readers,  on  this  page,  the 
names  and  addresses  of  some  of  the  im¬ 
porters  of  newsprint  who  are  at  present 
making  offers  of  newsprint,  in  some  cases 
for  immediate  delivery. 


Buying  Corporation  Put*  Foreign  Pa¬ 
per  Purchases  Up  to  Directors 

The  Publishers’  Buying  Corporation 
held  an  executive  session  to  discuss  the 
paper  situation  November  8  at  the  Hotel 
Pennsylvania.  More  than  fifty  members 
were  present  from  every  eastern  and 

(Continued  on  page  36) 
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SWOPE  IS  NEWS  CHIEF 
OF  NEW  YORK  WORLD 

With  Title  of  ExecutiTe  Editor,  He  At* 
sumes  Work  Formerly  Done  by 
Meneging  Editor — Has  Bril¬ 
liant  Record 

Herbert  Bayard  Swope  has  become 
executive  editor  of  the  New  York  World. 
“Executive  Editor”  is  a  newly-created 
position  which,  as  defined  by  Florence 
D.  White,  general  manager  of  the 
World,  “covers  control  of  the  morning 
news  machine.”  It  is  in  succession  to 
the  managing  editorship,  resigned  by 
Charles  M.  Lincoln,  who  a  month  ago 
went  to  the  Herald.  Swope  assumed  the 
new  position  November  8. 

Mr*  Swope  has  been  engaged  in 
newspaper  work  in  New  York  for  18 


Herbert  B.\yard  Swope. 

years,  was  long  city  editor  of  the  World, 
and  became  widely  known  through  the 
articles  he  wrote  on  conditions  in  Ger¬ 
many  following  a  trip  he  made  to  that 
country  before  the  United  States  en¬ 
tered  the  war,  which  won  for  him  the 
$1,000  prize  offered  by  the  Pulitzer 
School  of  Journalism. 

Mr.  Swope  has  spent  much  time  in 
Washington,  working  for  his  newspaper 
and  serving  on  the  War  Industries 
Board  during  the  war.  He  formerly 
was  a  member  of  the  staff  of  the  New 
York  Herald. 

Charles  M.  Lincoln,  whom  Swope 
succeeds,  says  that  “few  men  now 
w'orking  for  newspapers  in  New  York 
City  have  done  more  to  demonstrate 
the  value  of  individual  initiative  than 
Herbert  Bayard  Swope.  Still  a  young 
man.  he  is  positively  old-fashioned  in 
his  discontent  wdth  the  obvious  and  in 
his  refusal  to  be  satisfied  with  the 
ordinary.” 

Prior  to  Swope’s  promotion  to  the 
city  editorship  in  1914,  he  “showed  the 
way”  to  his  fellow  reporters  in  every 
big  effort  to  which  he  was  assigned. 
During  the  World’s  investigations  of 
the  affairs  of  the  Carnegie  Trust  Com¬ 
pany,  nine  years  ago,  Swope  did  work 
that  would  have  reflected  credit  upon  a 
lawyer  of  the  first  rank.  In  the  Becker 
case,  coming  the  next  year,  he  showed 
qualities  diametrically  opposite.  His 
versatility  was  shown  afresh  in  his  de¬ 
scription  of  the  Willard -Johnson  prize 
fight  at  Havana,  which  is  a  classic  in 
sporting  writing. 

With  the  coming  of  the  war,  Swope 
made  two  extended  trips  to  Germany 
for  the  World,  enjoying  rare  privi¬ 


leges  and  writing  a  series  of  articles  on 
conditions  in  Germany  that  have  been 
published  in  book  form  under  the  title 
“Inside  the  German  Empire.” 

Mr.  Swope’s  diversions  are  a  small 
hut  very  attractive  family,  outdoor 
sports  and  mingling  with  his  fellow 
men.  He  has  a  remarkably  wide  range 
of  acquaintance  and  memory  of  people 
and  events. 

His  one  club  connection  is  with  the 
Manhattan. 

CANADA  DOUBLES  PAPER  EXPORT 

Six  Month*’  Total  Value  Waa  $87,243,- 
476 — September  Show*  Gain. 

(.Special  to  Editor  &  Publisher) 
Montreal. — Canadian  pulp  and  paper 
exports  for  the  first  six  months  of  the 
fiscal  year,  ending  September  30,  were 
valued  at  $87,243,476,  as  compared  with 
$43,745,972  for  the  corresponding  period 
in  1919,  a  gain  of  $43,497,504,  or  ap¬ 
proximately  100  per  cent.  They  ex¬ 
ceeded  by  $3,380,910  the  total  value  of 
all  such  exports  for  the  entire  fiscal 
year  ending  March  31,  1920,  and  were 
practically  fourteen  and  one-half  times 
the  value  of  all  similar  exports  during 
the  same  period  of  1918.  They  were 
made  up  as  follows : 

Paper  and  mfgs.  of .  $43,025,764 

Sulphate  (kraft)  .  6,887,557 

Sulphite,  bleached  .  7,889,214 

Sulphite,  unbleached .  18,802,783 

Mechanically  ground  .  10,638,158 


The  paper  exports  included  33,636 
cwts.  of  book  paper,  valued  at  $^56,788; 
7,537,441  cwts.  of  newsprint,  valued  at 
$35,760,333,  and  miscellaneous  paper  to 
the  value  of  $6,908,643.  A  comparative 
statement  for  the  six  months’  period 
shows : 

1918  1919  1920 

Paper  . $21,821,915  $27,119,246  $43,025,764 

Chein.  pulp.  15,903.189  14,008,388  33,579.554 
Mech.  pulp.  2,512,086  2,618,338  10,638,158 

Totals  ...$40,237,191  $43,745,972  $87,243,476 

“SHAKE-UP”  IN  MANCHESTER 


Many  Change*  Hinge  on  George 
Brown  Buying  Own  Newspaper 

Manchester,  N.  H. — Newspaper  Row 
has  just  received  the  biggest  shake-up 
in  its  career.  It  was  precipitated  by 
the  retirement  of  George  E.  Brown  as 


managing  editor  of  the  Union-Leader, 
a  position  he  has  held  for  the  past  eight 
years,  to  become  owner  and  editor  of 
the  Newport  Champion,  one  of  the  lead¬ 
ing  weekly  newspapers  of  New  Hamp¬ 
shire. 

With  the  retirement  of  Mr.  Brown, 
Robert  M.  Blood  comes  to  the  place 
made  vacant  by  his  resignation,  as  news 
editor  of  both  Union  and  Leader,  and 
managing  editor  of  the  Leader. 

Alfred  W.  Davis,  of  New  York,  for¬ 
mer  Boston  newspaper  man,  for  a  num¬ 
ber  of  years  assistant  managing  editor 
of  the  New  Orleans  Item,  and  more 
recently  doing  newspaper  publishing  work 
in  New  York  City,  becomes  night  city 
editor,  succeeding  Frank  M.  Frisselle, 
who  assumes  the  position  of  dramatic 
and  reference  editor  and  editor  of  the 
“I’m  Telling  You”  column. 

Mrs.  Frank  M  Frisselle  has  retired 
from  the  position  of  assistant  to  the 
society  editor.  Miss  Anna  M.  Story,  and 
her  place  has  been  taken  by  Miss  Alice 
Levenson. 

Calvin  Chalmers,  for  some  time  past 
telegraph  editor  of  the  Leader,  becomes 
managing  editor  of  the  Mirror,  succeed¬ 
ing  Mr.  Blood.  James  M.  Langley  con¬ 
tinues  as  day  city  editor. 

HAMILTON  'HMES  SUSPENDS 

Trouble  with  Printer*  and  Certain 
Bu*ine**  Intere*t*  the  Cau*e 

(Bv  Telegraph  to  Editor  &  Publisher) 

Toronto,  Out.,  Nov.  11. — .\nnounce- 
inent  was  made  today  of  the  suspension 
of  the  Hamilton  Morning  Times,  fol¬ 
lowing  three  issues.  The  Times  was  re¬ 
cently  acquired  by  interests  represented 
by  John  M.  Imrie,  manager  of  the  Cana¬ 
dian  Daily  Newspapers  Association,  and 
was  changed  from  the  evening  to  the 
morning  field  November  8.  .\  .statement 
gives  as  the  immediate  reason  for  sus¬ 
pending  the  inability  of  the  management 
to  .secure  printers.  It  also  refers  to  de¬ 
velopments  in  the  business  world  which 
“have  prejudiced  the  successful  opera¬ 
tion  of  the  enterprise.” 

The  announcement  was  received  here 
with  much  astonishment,  although  it 
had  been  known  that  the  Hamilton  print¬ 
ers  were  making  very  high  demands  for 
tiight  work  and  the  management  had  in¬ 
timated  its  intention  to  suspend  rather 
that!  pay  them. 


THE  TIME  TO  IISSIST  ON  ADVERTISING 

EXPECTANCE  by  the  public  of  further  cuts  in  prices  of  automobiles 
and  consequent  slow  business  until  Spring,  when  a  revival  is  expected, 
are  the  conclusions  expressed  by  fifty  newspapers  representing  every  section 
of  the  country,  in  replies  to  a  telegraphic  inquiry  sent  out  by  the  H.  E. 
Lesan  Advertising  Agency  November  4-7,  to  learn  for  the  benefit  of  the 
automotive  industry  what  its  prospects  are  for  the  next  few  months  in  the 
United  States  and  Canada. 

Information  requested  by  the  Lesan  .Agency  was  set  forth  in  this  telegram : 

“Many  present  and  prospective  automotive  advertisers  anxious  learn 
prospects  automotive  business  immediate  future  independent  usual  dealer  and 
business  connection  stop.  Could  you  have  reporter  interview  few  citizens 
various  lines  occupation  and  wire  night  letter  Friday  giving  their  opinion  effect 
of  recent  price  changes  on  immediate  sales  stop  Possibility  consumer  buying 
balance  this  year  outlook  for  next  year  stop  Also  opinion  your  automobile 
editor  on  subject  believe  real  facts  desired  agreeable  or  disagreeable.” 

Replies  of  the  newspapers  queried  were  compiled  by  the  Lesan  Agency 
and  sent  to  automotive  firms  throughout  the  country  on  November  10.  with 
this  advice  by  President  H.  E.  Lesan ; 

“From  our  observation  as  advertising  men,  supported  by  these  replies  from 
newspapers,  our  suggestion  to  motor  car  men  so  far  as  advertising  is  con¬ 
cerned,  would  be  to  quit  merely  spending  money  in  newspapers  and 
magazines,  etc.,  and  insist  on  ADVERTISING — which,  after  all,  is  only 
done  right  when  it  will  sell  goods  under  difficulties.  .  .  .  The  busi¬ 
ness  is  sound,  but  it  has  just  come  down  to  brass  tacks.” 


WEEKLIES  TO  CO-OPERATE 

Connecticut  PublUher*  Arrange  to 

Purchaae  Paper  on  “Group  Plan” 

Waterbury,  Conn. — “Newsprint”  was 
the  big  topic  of  discussion  at  the  fourth 
quarterly  meeting  of  the  Connecticut 
Editorial  Association,  held  here  Novem¬ 
ber  6.  Previous  to  the  meeting  require 
ments  aggregating  50  tons  had  been 
placed  in  the  hands  of  the  secretary  by 
publishers  of  weekly  papers. 

William  J.  Pape,  of  the  Waterburj 
Republican,  explained  the  newsprint  sit 
nation  as  he  had  found  it  after  a  care 
ful  survey  of  the  mills  of  the  United 
States  and  Canada  and  said  that  enough 
paper  is  being  produced  to  supply  the 
demands  of  the  publishers.  He  explained 
that  the  serious  situation  during  the  past 
year  was  due  chiefly  to  the  unsatisfactory 
reliance  upon  jobbers  to  supply  the  neei 
of  publishers.  These  jobbers,  he  ex 
plained,  were  in  the  habit  of  speculating 
with  the  supply  and  demand  and  bid 
against  each  other  with  the  result  that 
newsprint  was  shown  to  be  scarce  and 
prices  extortionate. 

Mr.  Pape  suggested  group  buying  as 
the  solution  of  the  newsprint  problem 
explaining  the  effect  this  had  already  had 
upon  the  paper  market  to  bring  down 
prices  by  eliminating  the  jobbers.  He 
advised  this  manner  cif  buying,  especially 
for  the  small  country  weekly  newspaper 
publishers,  with  whom  the  difficulty  of 
obtaining  proper  sizes  is  enhanced  by  the 
smaller  per  paper  consumption.  By 
group  purchasing,  he  explained,  the 
transportation  expenses  could  be  cut  con 
siderably. 

Questions  and  answers  and  consider 
able  discussion  followed  Mr.  Pape’s  re 
marks,  and  resulted  in  the  adoption  of  a 
motion  electing  W.  J.  Pape,  W.  S.  Jones 
and  H.  B.  Hale  a  committee  to  look  into 
the  paper  buying  situation  and  to  have 
charge  of  purchasing  for  the  association 
members  who  wished  to  take  advantage 
of  group  buying.  The  committee  was 
instructed  to  get  in  touch  at  once  by  tele 
phone  with  those  members  who  had  ex 
pres.sed  their  needs,  but  who  were  not 
present,  and  with  others  who  had  not 
been  heard  from,  and  secure  a  confirma 
tion  of  their  requirements,  before  pro 
ceeding  to  New  York  to  interview  the 
International  Paper  Company. 

Other  speakers  were  Frank  Steven 
son,  of  the  Waterbury  Republican,  and 
George  C.  Woodruff,  of  the  Litchfield 
Enquirer.  -An  automobile  tour  of  the 
city  was  made  under  the  direction  of  Mr. 
Pape. 

It  w'as  voted  to  hold  the  annual  meet 
ing  and  banquet  in  New  Haven,  in  Janu 
ary,  and  President  O.  S.  Freeman  was 
authorized  to  make  the  necessary  ar 
rangements. 

New  England  Alliance  Meet* 

Boston. — The  New  England  Alliance 
held  its  regular  monthly  meeting  at  the 
Copley-Plaza,  November  9,  preceded  by 
a  luncheon.  An  afternoon  session  fol 
lowed  during  which  routine  business  was 
conducted.  The  New  England  Alliance 
consists  of  the  publishers  of  New  Eng 
land  newspapers  outside  of  Boston. 

L’Evenement  in  Morning  Field 

Quebec  City,  Que. — The  first  issue  of 
L’Evenement  as  a  morning  paper,  ap 
peared  November  6.  L’Evenement  is 
said  to  be  the  oldest  French  afternoon 
daily  in  Quebec.  It  was  established  in 
1867. 

United  State*  Edition 

Berlin. — The  Tageblatt  announces  that 
it  will  issue  a  special  United  States  edi¬ 
tion  on  January  26. 
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COURT  DROPS  ATTEMPT  TO  FORCE 
DISCLOSURE  OF  NEWS  SOURCE 


Chicago  Circuit  Judge  Vacates  Order  Committing  R.  J.  Fin¬ 
negan  to  Jail  for  Refusal  to  Break  Confidence 
with  Informant 


Journal,  Judge  G. 
F.  Rush,  in  the 
circuit  court,  va¬ 
cated  his  ruling 


county  jail  until  he  answered,  for  not 
to  exceed  6  days. 

Gov.  Dunne  thereupon  entered  the  fol¬ 
lowing  legal  objections: 

1.  The  proceeding  was  coram  non 
judice — there  was  no  legal  matter  on 
hearing  because  the  court  lacked  juris¬ 
diction  to  reopen  a  case  already  closed. 

2.  Even  if  the  witness  should  answer 

■  he  would  reveal  the  name  of  another 

witness  who  admittedly  (as  was  plain 

^HICAGO. — After  entering  an  order  Mr.  Finnegan,  “and  I  certainly  would  from  the  Journal’s  story)  would  give 
'-^committing  Richard  J.  Finnegan,  man-  not  care  to  reveal  the  name  of  our  in-  only  hearsay  testimony  which  would  not 
aging  editor  of  the  Chicago  Journal,  to  formant  without  getting  his  permission.”  be  competent  in  any  court  proceeding. 

jail  for  6  days  for  The  court  indicated  his  purpose  to  pro-  3.  If  the  witness  should  answer,  testi- 
contempt  of  court  ceed  on  grounds  of  contempt,  if  neces-  mony  from  his  informant  might  tend  to 
because  he  re-  sary,  to  force  the  witness  to  give  the  incriminate  him  in  a  criminal  libel,  al- 
fused  to  divulge  desired  information,  but  said  he  was  will-  though  the  original  story  contained  no 
the  source  of  in-  ing  to  let  the  witness  interview  his  friend,  libel. 

formation  con-  Adjournment  was  taken  for  this  pur-  Adjournment  was  taken  overnight  and 
tained  in  a  story  pose  and  at  the  next  hearing  Mr.  Fin-  the  court  withheld  enforcement  of  the 
published  in  the  negan  made  this  statement:  contempt  order,  putting  Mr.  Finnegan 

“I  have  talked  to  my  informant.  Bring-  under  promise  to  hold  himself  at  the  call 
ing  him  into  this  case  would  be  followed  of  the  court. 

by  the  appearance  in  court  of  estimable  The  session  the  following  day  was 
ladies,  and  I  could  not  ask  him  to  re-  given  to  argument  of  counsel.  Before 
and  Mr.  Finnegan  lieve  me.  I  am  in  the  same  position  as  the  argument  started  the  court  announced 
did  not  serve  the  at  the  previous  hearing.  I  cannot  break  that  he  had  decided  to  quash  the  jail 
term,  although  he  my  promise  of  confidence.”  commitment  order  on  the  third  objec- 

had  made  prepara-  To  this  Judge  Rush  replied  that,  while  tion,  urged  by  Gov.  Dunne, 
tions  to  go  to  jail  rather  than  break  he  had  no  animus  against  the  witness.  Gov.  Dunne  declared  that  the  first  ob- 
confidence  with  his  informant.  he  was  prepared  to  commit  him  to  jail  jection  was  sufficient  and  made  the  two 

As  related  in  Editor  &  Publisher  last  until  he  would  answer,  for  a  term  not  others  unneces.sary.  He  cited  the  fact 
week,  the  case  grew  out  of  an  exclusive  to  exceed  6  days.  Court  adjourned  for  that  Judge  Rush  had  no  right  to  reopen 
story  in  the  Journal  based  on  the  alleged  lunch  at  this  point.  On  resuming  the  the  divorce  case  because  the  term  of 
discovery  of  irregularities  uncovered  in  case.  Judge  Rush  repeated  his  question,  court  at  which  the  decree  was  granted 
the  filing  of  a  divorce  proceeding  in  the  explaining  again  at  length  to  the  witness  had  expired  two  days  before  the  Journal 
office  of  the  circuit  court  clerk.  The  the  consequences  of  his  refusal  to  an-  story  was  printed.  He  read  decisions 
Journal’s  story  contended  that  a  sup-  swer  and  advising  him  to  consult  fully  running  b.ack  ItX)  years  that  the  supreme 
pression  and  mutilation  of  records  had  with  counsel  before  finally  refusing.  court  of  the  slate  had  ruled  that  a  judge 
kept  the  case  out  of  the  newspapers.  this  juncture  Gov.  Dunne  entered  lost  juri.sdiction  over  cases  where  fraud 

The  Journal  sought  to  expose  the  alleged  formal  legal  objections  to  the  proceed-  was  protested  in  the  court  after  the  court 
suppression  and  also  included  in  its  story  >URS  and  asked  to  be  heard  in  arguments  term  was  passed. 

some  hearsay  reports  current  among  the  as  to  the  court’s  right  to  ask  any  ques-  Judge  Rush  said  he  thought  he  had 
friends  of  the  parties  to  the  suit  that  “it  tion  of  the  witness.  Judge  Rush  pre-  jurisdiction  because  the  statutes  gave 
cost”  the  complainant  a  sum  of  money.  ferred  to  hear  arguments  after  entering  him  continuing  control  over  the  payment 
The  case  had  been  heard  by  Judge  the  order  of  contempt,  however,  and  of  weekly  alimony.  To  this  Gov.  Dunne 
Kush.  He  had  his  bailiff  put  a  copy  of  forced  a  final  refusal  to  answer.  replied  that  the  statutes  plainly  read  that 

the  Journal  on  file  before  him,  together  “Reluctantly  and  respectfully  I  must  on  application  of  either  party  to  the 
with  an  affidavit  of  its  publication.  The  decline  to  answer,  not  only  for  the  legal  divorce  the  alimony  could  be  increased 
court  then  entered  an  order,  based  on  the  reasons  given  by  my  counsel,  but  because  or  decreased,  but  the  statutes  did  not  al- 
newspaper  story,  summoning  the  parties  1  fed  bound  to  respect  a  long  tradition  low  the  setting  aside  of  the  decree  for 
and  their  lawyers  to  court  to  show  cause  o(  the  newspaper  profession,”  said  Mr.  fraud  or  any  other  reason,  as  stated  in 
why  the  divorce  decree  should  not  be  set  binnegan.  Judge  Rush’s  order,  which  was  the  basis 

Judge  Rush  ordered  the  filing  of  a 
writ  committing  Mr.  Finnegan  to  the 


Richard  J.  Finnegan 


aside  on  the  ground  of  fraud 
In  this  proceeding  Frank  Honeywell, 
divorce  court  reporter  for  the  Journal, 
and  Fred  Logan,  city  editor,  were  sum¬ 
moned  as  witnesses.  They  were  accom¬ 
panied  to  court  by  Edward  F.  Dunne, 
former  governor  of  Illinois,  as  counsel, 
who  explained  to  the  court  that  while 
the  Journal  saw  legal  objections  making 
the  entire  proceeding  void,  nevertheless 
it  was  willing  to  assist  the  court  and  its 
clerk  in  correcting  the  apparent  abuses 
the  office  of  the  clerk  by  which  a  di- 


if  the  pending  proceeding. 

Judge  Rush,  in  finding  the  alleged  ir- 


NOVEMBER 


13 — American  Pulp  &  Paper  Super¬ 
intendents’  Association  meeting,  (Thi- 
cago. 


vorce  suit  filed  on  September  13,  heard  14 — Ohio  Newspaper  Women’s  Asso- 
on  September  24,  and  a  decree  granted  ciation  meeting,  Cleveland. 


the  same  day,  did  not  appear  in  the  pub 
lie  files.  Mutilation  of  public  records  is 
a  crime  in  Illinois. 

The  court,  however,  turned  its  atten¬ 
tion  on  the  hearsay  part  of  the  story, 
which,  the  Journal  contended,  plainly 
was  printed  as  mere  hearsay.  Reporter 
Honeywell  and  City  Editor  Logan  ex¬ 
plained  that  the  managing  editor  had  pro-  c  • 

cured  the  first  information  on  the  story  17-New  York  Advertising  Club  lunch-  vention,  San  Francisco. 


15 —  Canadian  Weekly  Newspapers  Asso¬ 
ciation  meeting  of  Eastern  Ontario 
publishers,  at  Chateau  Laurier,  Ottawa. 

16—  Poster  .Advertising  Association  di¬ 
rectors  meeting.  Grove  Park  Inn, 
.Asheville,  N.  C. 

New  York  League  of  Advertising 


18 —  New  York  Council  A.  A.  A.  A. 
meets  at  Advertising  Oub,  6.30  p.  m. 
Audit  Bureau  of  Circulations  luncheon 
to  O.  C.  Harn  and  L.  B.  Jones,  Hotel 
Biltmore,  New  York ;  12.30  p.  m. 

19 —  Audit  Bureau  of  Circulations  direc¬ 
tors  meeting.  New  York. 

Chicago  .Advertising  Council  meet¬ 
ing,  at  Morrison  Hotel ;  speaker :  Dr. 
John  Gill  Robertson,  Chicago  Health 
(Commissioner,  on  “The  Relation  of 
Advertising  to  Public  Health.” 


Women  meeting,  at  Advertising  Qub.  19-21 — California  Press  Association  con¬ 


eon-meeting;  speaker:  H.  B.  Meserve  29 — International  Advertising  Exhibition 
of  National  Industrial  Conference  opens  in  London ;  at  White  City :  con- 
Board ;  12.30  p.  m.  tinues  to  December  4. 

DECEMBER 


and  a  summons  forthwith  brought  Mr. 

Finnegan  into  court. 

Judge  Rush  immediately  demanded  the 
name  of  the  Journal’s  informant.  Mr. 

Finnegan  explained  that  he  had  procured 
the  “tip”  from  a  friend  and  had  given  i — New  York  Advertising  Club  luncheon-  9-10 — George  Batten  Company  conven- 


his  promise  of  confidence.  Under  such 
circumstances,  he  said,  the  Journal,  like 
all  other  newspapers,  refused  to  reveal 
the  source  of  news.  The  court  stated 
that  there  was  no  legal  basis  for  such 
confidence,  and  that  there  was  no  legal 
privilege  of  communications  to  news¬ 
papers. 

“Nevertheless  it  is  an  honored  tradi¬ 
tion  of  the  newspaper  profession,”  said 


meeting.  12.30  p.  m. 

3 — New  York  Advertising  Club  minstrel 
show  in  preparation  for  annual  ban¬ 
quet  in  February. 

6-8 — Association  of  National  Advertisers 
annual  meeting,  Lakewood,  N.  J. 

9 — New  York  Advertising  Club  lunch¬ 
eon-meeting;  Roger  Babson,  speaker. 
12.30  p.  m. 


tion  of  clients.  Hotel  Biltmore,  New 
York. 

9-11 — Texas  Editorial  Association  con¬ 
vention,  Houston. 

13 —  Poor  Richard  Club,  Philadelphia, 
closes  reservations  for  annual  dinner 
to  be  held  January  17,  1921. 

14 —  Sphinx  Club  dinner,  Waldorf-As¬ 
toria,  New  York;  7  p.  m. 


regularities,  said,  “The  Court  might  be 
without  jurisdiction,”  but  recorded  his 
exemption  of  Mr.  Finnegan  on  the 
ground  of  possible  libel. 

Besides  Gov.  Dunne,  counsel  in  the 
case,  were  E.  J.  Raber,  assistant  state’s 
attorney,  representing  the  court;  former 
judge  John  E.  Owens,  representing  an 
attache  of  the  court  clerk’s  office ;  James 
P.  Harrold,  representing  an  attorney  in 
the  original  divorce  case,  and  the  law 
firm  of  McCormick,  Kirkland,  Patter¬ 
son  and  Fleming,  representing  the  com¬ 
plainant  in  the  divorce.  R.  R.  McCor¬ 
mick,  one  of  the  editors  of  the  Chicago 
Tribune,  is  a  member  of  the  latter  firm. 


INDIANAPOUS  NEWS  IS 
REORGANIZED 


Heirs  of  Charles  Warren  Fairbanks 
Take  Over  Property  —  Delevan 
Smith  Continues  as  Presi¬ 
dent  and  General  Manager 


(.Uy  Tclegrafh  to  Editor  &  Publisher) 

Indianapoli.s,  Iiul.,  Nov.  9. — The  In¬ 
dianapolis  News  Publishing  Company 
was  incorporated  today  with  a  capital 
stock  of  $5(K),(XX),  to  take  over  the  prop¬ 
erty  of  the  Indianapolis  News.  The 
stockholders  of  the  company  are  Dele- 
van  Smith,  Warren  C.,  Frederick  C., 
Richard  M.  and  Adelaide  Fairbanks,  who 
will  become  the  directors  when  the  per¬ 
manent  organization  is  effected,  with 
Delevan  Smith  as  president. 

Mr.  Smith  will  have  general  control  of 
the  property,  as  heretofore.  Warren  C 
Fairbanks  will  be  vice-president.  The 
incorporators  of  the  company  and  its 
temporary  directors  are  Ferdinand  Win¬ 
ter,  Martin  Hugg,  Katherine  D.  Hunter, 
Thomas  A.  Dailey  and  Charles  T. 
Hanna,  who  (except  Miss  Hunter,  who 
is  in  Mr.  Hugg’s  office),  as  attorneys, 
have  represented  the  parties  in  interest. 
The  operation  and  management  of  the 
News  will  be  continued  without  change. 
The  Fairbanks  are  sons  and  daughters 
of  the  late  Vice-President  Charles  War- 
rent  Fairbanks. 


KILLED  IN  RUSSIA 

Captain  Emmet  Kilpatrick,  a  Red  CroM 
Worker,  I*  Bolihevik  Victim 

London. — Captain  Emmet  Kilpatrick, 
of  Uniontown,  Pa.,  representative  of  the 
American  Red  Cross  in  South  Russia, 
and  two  nurses  were  brutally  killed  dur¬ 
ing  a  Bolshevik  cavalry  raid  on  Salkovo 
Station,  says  a  Sebastopol  dispatch  to 
Reuter,  Ltd.,  tonight. 


Washington.  —  Emmet  Kilpatrick, 
formerly  publisher  of  a  western  Penn¬ 
sylvania  newspaper,  served  with  the 
American  army  in  France  as  lieutenant 
of  field  artillery  and  after  the  armistice 
as  chief  of  the  supply  division  of  the 
American  commission  to  negotiate  peace. 
He  obtained  his  discharge  from  the  army 
in  Paris  in  September,  1919,  and  became 
connected  as  a  civilian  with  the  peace 
commission. 


Unknown  in  Uniontown 

(By  Telegraph  to  Editor  &  Publisher) 

Uniontown,  Nov.  11. — Emmet  Kil¬ 
patrick,  the  newspaper  man  reported 
killed  in  Russia,  is  unknown  here  and 
so  far  as  known  he  was  at  no  time  con¬ 
nected  with  a  newspaper  in  this  section. 

There  is  no  record  of  such  a  person  hav¬ 
ing  enlisted  with  the  Fayette  county 
either  during  the  war  or  since. 


The  name  of  Emmet  Kilpatrick  does 
not  appear  tn  Editor  &  Publishers' 
records  of  American  newspaper  men. 
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CHARGE  GERMAN  GOVERNMENT  PAID 
$1,154,700  FOR  EVENING  MAIL 

Trial  of  Dr.  Edward  Rumely  for  War  Law  Violation  Finally 
Begun — Promises  to  Be  Long  Drawn 
Out  Case 

By  FRANK  I.  CADWALLADER 


The  trial  of  Ur.  Edward  A.  Kumely 
for  conspiracy  to  violate  the  Trading 
with  the  Enemy  Act,  in  having  failed 
to  report  the  German  ownership  of  the 
Evening  Mail  to  the  Alien  Property 
Custodian,  got  fairly  under  way  on 
Monday,  November  8,  three  days  of  the 
previous  week  having  been  consumed  m 
getting  a  jury.  The  trial  is  being  held 
in  the  United  States  District  Court 
fore  Judge  William  I.  Grubb,  of  Ala¬ 
bama.  who  is  sitting  under  special  as¬ 
signment  to  the  Southern  District  of 
New  York. 

Associated  with  Dr.  Rumely  as  de¬ 
fendants.  are  S.  Walter  Kaufmann  and 
Norvin  R.  Lindheim.  attorneys,  who 
were  connected  with  him  in  the  nego¬ 
tiations  for  the  paper.  Harold  Harper 
and  Hugh  Alcorn  are  special  counsel 
for  the  Government,  while  Stephen  C. 
Baldwin  and  Frederick  J.  Powell  are 
for  Dr.  Rumely,  and  Max  D.  Steuer 
for  the  two  attorneys. 

The  indictment  was  returned  by  the 
Federal  Grand  Jury  on  August  2,  im 
Subsequently  the  Government  had  Dr. 
Rumely  indicted  in  Washington  for  an¬ 
other  phase  of  the  same  matter.  The 
defense  put  up  a  hard  fight  against  being 
compelled  to  go  to  trial  in  another  juris¬ 
diction,  and  the  matter  was  up  in  court 
in  one  way  and  another  innumerable 
times.  Finally  the  United  States  Su¬ 
preme  Court  held  that  the  Washington 
indictment  was  valid,  and  the  defense 
made  all  their  preparation  for  the  trial, 
even  leasing  a  house  there.  Then,  just 
a  few  days  before  the  date  set  for  the 
trial,  the  Government  decided  to  have 
the  case  in  the  capital  nolle  prossed,  and 
elected  to  go  to  trial  in  New  York. 

The  case  was  opened  Monday,  with 
an  address  to  the  jury  by  Mr.  Harper, 
who  spoke  for  an  hour  and  a  half, 
giving  the  points  which  he  expected  to 
prove  from  the  evidence  which  he 
would  present.  He  emphasized  the 
point  that  in  1915  the  German  Imperial 
Government  decided  to  spend  large  sums 
in  the  effort  to  combat  the  rising  tide 
of  indignation  in  this  country  against 
Germany's  course  in  the  war.  Especial 
attention  was  to  be  paid  to  influencing 
the  Irish- American  and  Catholic  ele¬ 
ments. 

Henry  L.  Stoddard,  who  sold  the  paper 
to  Rumely,  and  who  took  it  back  again 
after  the  storm  broke,  and  is  now  its 
publisher,  was  called  as  the  first  wit¬ 
ness.  He  testified  that  Dr.  Hugo 
Schweitzer,  a  chemist,  who  was  widely 
known  for  his  pro-German  activities 
early  in  the  war,  had  called  to  see  him 
in  reference  to  the  possible  purchase  of 
the  paper,  and  soon  afterwards  Dr. 
Rumely  opened  negotiations. 

Deny  German  Leanings 

Mr.  Stoddard  said  he  had  been  ex¬ 
plicit  in  telling  Dr.  Rumely  that  he 
was  unwilling  to  have  the  paper  pass 
into  the  possession  of  anyone  to  be  used 
in  furthering  German  purposes,  and  he 
was  assured  that  this  was  not  the  in¬ 
tention.  Dr.  Rumely  told  him  that  he 
did  not  wish  at  that  time  to  disclose 
the  names  of  two  men  associated  with 
him,  but  one  of  them  was  a  New  York 
business  man  of  long  standing,  and  the 
other  was  a  Western  man  with  extensive 
corporate  interests.  Both  of  these  men. 
Dr.  Rumely  assured  him  “on  his  word 
of  honor,”  were  good  .Americans. 


The  negotiations  for  the  paper,  as 
brought  out  in  detail  by  subsequent  wit¬ 
nesses,  were  in  progress  for  some  weeks 
during  April  and  May,  1915,  and  con¬ 
trol  finally  passed  on  June  1.  According 
to  Mr.  Harper,  a  total  of  $1,154,700  was 
paid  by  the  German  Government  to  se¬ 
cure  control  of  the  paper. 

The  second  witness  was  Frank  M. 
Lambin,  who  was  business  manager  of 
the  Chicago  Evening  American  early  in 
1915,  when  Dr.  Rumely  called  on  him 
by  appointment.  He  accepted  an  offer 
made  by  Rumely,  and  became  secretary 
and  treasurer  of  the  S.  S.  McClure 
Newspaper  Corporation,  through  which 
Kumely  secured  control  of  the  paper.  He 
testified  that  he  came  on  to  New  York 
with  his  new  employer,  and  on  arrival 
accepted  an  invitation  to  have  breakfast 
with  him  at  the  Ritz-Carlton.  Dr 
Rumely  had  expressed  a  desire  that  Lam¬ 
bin  should  meet  some  friends  of  his, 
and  among  those  whom  he  met  at  the 
breakfast,  which  lasted  from  8:30  to 
12  noon,  were  Dr.  Heinrich  F.  Alliert 
and  Dr.  Bernhard  Dernburg. 

Dr.  Albert  was  the  German  Imperial 
fiscal  agent,  with  offices  at  45  Broad¬ 
way.  Dr.  Dernburg  was  extremely  con¬ 
spicuous  at  that  period  as  the  chief 
spokesman  for  the  German  interests  in 
the  united  States.  He  afterward.i  re¬ 
turned  to  Germany  because  some  re¬ 
marks  of  his  on  the  sinking  of  the 
Lusitania  had  caused  an  almost  universal 
outburst  of  indignation,  and  it  was  felt 
that  his  usefulness  here  was  at  an  end. 

Mr.  Lambin  seemed  to  be  an  unwill¬ 
ing  witness.  He  said  that  the  conver¬ 
sation  at  the  breakfast  dealt  with  such 
matters  as  methods  of  gathering  news 
ill  this  country,  and  the  conduct  of 
•American  newspapers  generally,  but  he 
did  not  think  the  conduct  of  the  Mail 
under  the  projected  management  was 
discussed  at  all.  Indeed  his  recollection 
was  that  the  Mail  was  not  once 'men¬ 
tioned. 

Another  w'itness  on  Monday  was  Percy 
M.  Chandler,  president  of  Chandler  & 
Co.,  Philadelphia  bankers,  who  testified 
that  in  1915  his  firm,  with  others,  had 
taken  up  $7,200,000  out  of  $10,000,000 
in  German  Treasury  notes  that  were 
floated  in  this  country.  This  was  fol¬ 
lowed  Tuesday  by  further  testimony  as 
to  matters  not  directly  connected  with 
Rumely,  but  showing  extensive  financial 
operations  by  persons  known  to  be  Ger¬ 
man  agents,  or  connected  with  them. 
Testimony  of  that  sort  will  presumably 
be  linked  up  w’ith  the  actions  of  the 
defendants,  at  least  if  the  case  of  the 
Government  is  satisfactorily  maintained. 

Thus  on  Tuesday  Frank  H.  Sickles,  a 
clerk  for  the  Central  Union  Trust  Com¬ 
pany,  in  1915,  testified  that  at  that  period 
the  German  Government  had  $9,000,000 
on  deposit  with  the  company,  the  money 
having  come  from  the  sale  of  German 
Government  bonds. 

That  money  w'as  transferred  to  the 
Equitable  Trust  Company,  so  it  was  tes¬ 
tified  by  Alfred  E.  Baron,  then  in  the 
employ  of  that  company,  though  now 
residing  in  Los  Angeles.  Subsequently 
a  joint  account  was  opened  there  by  J. 
Bernstorff  and  Dr.  Albert,  the  former 
being  the  German  Ambassador,  Count 
von  Bernstorff. 

Fred  C.  Marston,  assistant  treasurer 
of  the  Columbia  Trust  Company,  and 
Albert  W.  Williams,  cashier  of  the 
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well-known  German  house  of  G.  Am- 
sinck  &  Co.,  gave  testimony  as  to  the 
drawing  of  checks  to  the  order  of  Wal¬ 
ter  Lyon,  whom  Mr.  Harper,  in  his 
opening  address,  had  described  as  hav¬ 
ing  served  as  a  sort  of  go-between,  for 
which  he  received  the  sum  of  $5,000. 
Marston  told  of  an  “executive  office 
check”  of  the  company  for  $200,(XX),  pay¬ 
able  to  Lyon,  and  Williams  of  two 
checks  on  the  Farmers  Loan  and  Trust 
Company,  one  for  $185,000  and  the  other 
for  $5,000.  These  checks  were  drawn 
on  May  27,  1915,  from  accounts  in  the 
name  of  Bernstorff  and  Albert. 

A  detail  brought  out  in  questioning 
an  employe  of  Amsinck  &  Co.  was  that 
a  check  for  $1,000  had  been  drawn  pay¬ 
able  to  the  Irish-American.  Counsel 
for  the  defense  objected,  and  raised  a 
laugh  by  asking  if  the  prosecution  main¬ 
tained  that  it  was  necessary  to  buy  an 
Irishman  to  oppose  England. 

The  defense  objected  especially  to  all 
testimony  as  to  financial  matters  not 
shown  to  have  a  direct  connection  with 
the  defendants.  The  Court  ruled  to  ad¬ 
mit  the  testimony  as  to  ledger  entries, 
however,  provisionally,  saying  that  they 
might  be  stricken  out  later  if  no  con¬ 
nection  with  the  case  were  shown. 

The  name  of  Walter  Lyon  came  up 
again  on  Wednesday,  in  the  testimony 
of  T.  Raymond  St.  John,  a  partner  of 
the  two  lawyer-defendants.  He  admitted 
having  delivered  sums  aggregating  $250,- 
000  to  Lyon  in  the  period  prior  to  Rume- 
ly’s  acquisition  of  the  Mail.  This  money 
was  obtained  from  one  George  Renner, 
who  was  an  employe  in  the  office  of  Dr. 
.Alliert,  the  German  fiscal  agent.  He 
stated,  however,  that  Rumely  was  in  no 
way  connected  with  these  transactions. 

Refuted  to  Invest 

1  hat  same  day,  however,  testimony 
was  adduced  connecting  the  defendant, 
Kaufmann,  with  the  paper.  Leo  Wal- 
lerstein,  a  manufacturing  chemist,  testi¬ 
fied  that  Kaufmann  came  to  him  and 
tried  to  induce  him  to  buy  a  block  of 
the  stock  of  the  McClure  Corporation 
to  the  amount  of  $75,000,  and  when  he 
declined,  asked  him  at  least  to  have  the 
stock  put  in  his  name,  promising  that 
the  money  for  the  purchase  would  be 
supplied.  This  was  done,  Kaufmann 
sending  the  required  currency  to  him 
by  messenger.  A  day  or  two  later,  how¬ 
ever,  Wallerstein,  on  the  advice  of  his 
brother,  decided  to  have  nothing  to  do 
with  the  matter,  and  turned  the  stock 
back.  It  was  then  given  to  a  lawyer 
named  Stevenson,  who  appears  to  have 
received  $100  for  becoming  the  nominal 
holder. 

Wallerstein’s  own  lawyer,  James  Q. 
Rice,  corroborated  his  account  of  the  af¬ 
fair.  .A  check  for  $75,000,  payable  to 
Stevenson,  which  figured  in  this  little 
incident,  was  submitted  in  evidence.  It 
was  endorsed  not  only  with  Stevenson’s 
name,  but  with  those  of  Dr.  Rumely  and 
the  McClure  Corporation. 

John  Simon,  a  wealthy  banker  and 
business  man,  was  on  the  stand  for  a 
long  time  Thursday,  relating  some  of 
the  early  history  of  the  war,  which  w’as 
familiar  enough  to  students  of  the  great 
conflict,  but  which  did  not  seem  to  have 
any  obvious  connection  with  the  case  at 
bar.  Presumably,  however,  the  Govern¬ 
ment  expects  to  show  that  there  is  a 
connection  in  the  course  of  the  trial. 

Simon  was  in  Germany  when  hostili¬ 
ties  broke  out,  being  a  member  of  the 
firm  of  Simon  Brothers,  but  he  came  to 
.America  in  September  of  1914,  being  an 
American  citizen,  and  so  more  or  less 
exempt  from  arrest  by  French  and  Ger¬ 
man  cruisers,  which  were  very  busy  at 
that  period  overhauling  neutral  ships  in 
their  search  for  “nationals”  of  the  hos¬ 
tile  countries.  It  will  be  recalled  that 
the  German  Government  was  completely 


surprised  when  Great  Britain  entered 
the  war,  her  experts  having  reached  the 
conclusion  that  the  English  people  had 
liecome  so  completely  “commercialized” 

that  they  would  never  willingly  fi^ht  a 
Great  Power  again.  But  when  England 
did  come  in,  and  when  the  British  Navy 
blocked  up  all  approach  to  the  ports  of 
Germany,  the  Germans,  with  character¬ 
istic  efficiency,  started  in  to  use  every 
conceivable  means  to  embarrass  the  land 
that  regarded  itself  as  the  “mistress  of 
the  seas.” 

Simon  testified  that  he  bought  a  ship, 
the  Wilhclmina,  at  a  cost  of  $300,000, 
and  started  it  for  Germany  with  a  cargo 
of  foodstuffs  valued  at  $250,000.  The 
British  gathered  it  in,  however,  taking 
it  to  Falmouth,  and  the  cargo  was 
promptly  seized  and  sold.  Vehement  pro¬ 
testation  was  made,  however,  that  both 
ship  and  cargo  were  American-owned, 
and  in  course  of  time  the  British  au¬ 
thorities  reimbursed  the  owner.  Simon, 
however,  had  been  cautious,  and  at  the 
beginning  of  the  affair  he  had  secured 
a  promise  of  indemnification  for  possi¬ 
ble  losses  from  Dr.  Albert,  and  when 
he  bought  the  Wilhelmina  he  got  a 
promissory  note  from  Bernstorff. 

The  defendant  Lindheim  came  into 
this  testimony  to  the  extent  that  he  was 
said  to  have  communicated  with  the 
American  State  Department,  giving  proof 
that  both  ship  and  cargo  were  American. 

Theodore  Lampke,  another  Govern¬ 
ment  witness,  added  some  details  as  to 
the  efforts  made  at  that  time  to  get  food 
supplies  to  Germany.  During  the  fore 
part  of  the  war  he  was  the  manager  of 
the  radio  station  at  Tuckerton,  N.  J., 
which  caused  a  lot  of  worry  to  the 
•  Xinerican  authorities  at  that  period.  He 
told  of  having  been  present  at  confer¬ 
ences  between  Lindheim  and  Albert  at 
the  latter’s  office,  at  which  the  Wilhelm- 
ina’s  mission  was  discussed. 

Dr.  Rumely  was  also  there  at  times, 
and  the  witness  recalled  a  remark  made 
by  him  once,  that  he  was  then  negotiat¬ 
ing  for  the  purchase  of  the  Loose-Wiles 
Biscuit  Company’s  plant.  He  also  went 
to  Chicago  a  couple  of  times  fn  connec¬ 
tion  with  purchases  of  meat.  It  will  be 
recalled  that  at  that  time  the  German 
agents  talked  a  great  deal  about  feeding 
the  suffering  German  civilian  population, 
as  they  later  on  talked  of  sending  milk 
for  the  unfortunate  German  babies.  The 
reply  of  the  British  authorities  to  all 
such  discourse  was  that  every  ounce  of 
food  that  might  be  supplied  to  the  Ger¬ 
man  civilians,  would  release  a  corre¬ 
sponding  quantity  for  the  German  sol¬ 
diers. 

Counsel  for  the  defense,  of  course, 
made  strenuous  objection  to  the  admis¬ 
sion  of  all  this  sort  of  evidence.  What¬ 
ever  the  court’s  final  ruling  may  be,  it 
is  obvious  that  it  has  no  direct  bearing 
upon  the  criminal  offense  charged,  and 
it  will  have  to  be  connected  up  in  some 
direct  way  to  j'ustify  it. 

From  the  way  the  case  is  starting  out, 
persons  familiar  with  the  ways  of  courts 
are  prophesying  a  long  trial. 


Triple  Merger  in  Waukesha 

Waukesha,  Wis. — The  Waukesha 
Daily  Freeman  appeared  for  the  first 
time  November  1,  combining  the  Wau¬ 
kesha  Herald,  the  Waukesha  Dispatch, 
and  the  Waukesha  Freeman.  The  re¬ 
spective  owners  remain  with  the  new 
publication.  They  are  H.  M.  Youmans, 
G.  W.  Norris,  and  B.  A.  Hoffman.  For 
several  weeks  each  year,  in  the  summer 
during  the  resort  season,  more  than  a 
score  of  years  ago,  the  Daily  Freeman 
was  issued  from  the  office  of  the  Weekly 
Freeman,  and  was  designed  especially 
to  carry  news  of  the  many  visitors  who 
were  passing  their  summer  vacations  at 
the  flourishing  resort. 


SlVlALiI-i  CITIEIS  GIVE  BEST  START  SAYS  training  I  have  had  on  his  COFFEE  USE  GREW  40% 

^  newspaper  was  exactly  the  kind  I,  or  » rxtrr'rs'i'iciwiA' 

“LITTLE  NELL”  AFTER  NEW  YORK  TRIP  anyone  else  for  that  matter,  needed  to  BY  ADVERTISING 

_  play  the  newspaper  game  in  New  York 

city. 

(I  sincerely  hope  some  would-be  jour¬ 
nalists  have  a  chance  to  read  the  above 
paragraph.  Perhaps  it  will  make  them 
realize  that  managing  editors  are  the 
most  human  of  beings.  This  idea  that 
they  are  boars  is  rot,  isn’t  that  so, 

brothers  and  sisters  in  the  profession?  St.  Louis. — Advertising  is  given  the 
They  may  not  have  a  chance  nor  the  lion’s  share  of  the  credit  for  an  in¬ 
inclination  to  read  all  your  dog-eared,  crease  in  coffee  consumption  of  40  per 


Newspapers  and  Other  Media,  Used 
Continuously  Since  Prohibition 
Raised  Per  Capita  Consump¬ 
tion  to  12.7  Lbs. 


Sunday  Editor  on  Vacation  from  Syracuse  Desk  Treads  Broad¬ 
way’s  Bricks  as  World  Reporter  to  Learn  Country 
Girls’  Troubles 


By  MILDRED  £.  PHILLIPS 

"IVhy  in  the  world  should  you,  a  sue-  our  routine 
cessful  woman  editor,  come  to  New  It  doesn’t 
York  for  a  vacation,  and  spend  an  en-  the  journalis 
tire  week  of  that  vacation  working  on  porting  batt 
the  staff  of  a  New  York  newspaper?”  death,  and  ai 
_  quiry ;  “Is  t 

^HIS  was  the  question  so  often  asked 
me  by  persons  within  and  without 
the  newspaper  world  during  that  mem¬ 
orable  week  just  passed — six  happy  days 
of  which  I  spent  writing  the  story  of 
“Little  Nell  on  Broadway’’  for  the  New 
York  Evening  World. 

To  save  time  and  explanations  I  usu¬ 
ally  answered  it  with:  “Oh,  the  newspa¬ 
per  craving  for  experience.”  But  the 
reason  goes  much  deeper  than  that.  It 
sounds  a  bit  presumptuous  to  say  my 
philosophy  of  success  is  to  be  blamed 
for  my  novel  newspaper  venture,  for 
I  can’t  lay  claim  to  the  origin  of  this 
philosophy.  I  believe  it  was  my  friend 
Ralph  Waldo  Emerson  who  first  sowed 
the  seeds  of  this  practical  philosophy 
of  success  within  my  being,  and  a  few 
years’  newspaper  training  in  the  College 
of  Hard  Knocks  having  made  it 
flourish. 

So  if  I  be  permitted  to  mix  philoso¬ 
phy  and  journalism  with  a  feminine 
ladle,  I’ll  explain,  as  briefly  as  possible, 
the  reason  why  I  became  a  denizen  of 
Park  Row  for  a  week. 

When  a  man  buys  a  house,  he  does 
all  in  his  power  and  within  the  range 
of  his  purse  to  improve  and  beautify 
the  house,  because,  if  he  is  a  wise  house¬ 
holder,  he  knows  that  such  improve¬ 
ments  will  not  only  make  the  house 
more  livable  for  him  and  his  family 
and  last  longer,  but  also  that  some  day 
a  prospective  buyer  will  come  along, 
who  will  want  the  house  because  it 
has  the  particular  features  and  charac¬ 
teristics  that  he  demands.  And  he  will 
be  willing  to  pay  well  for  such  a  house. 

FJxperience  is  exactly  like  that  house. 

We  can  take  it  as  it  comes  to  us  and 
never  make  improvements  or  renova¬ 
tions,  but  if  we  do,  our  house  becomes 
tumble-down,  and  we  see  the  fellow 
next  door  getting  the  plums  out  of 
life’s  pudding. 

The  more  we  add  to  our  experience, 
and  I  believe  this  is  especially  true  of 
the  journalistic  profession,  the  more 
varied  we  make  it,  and  the  more  we 
deposit  in  our  treasure-house  of  per¬ 
sonal  efficiency  the  more  worthwhile  we 
will  be  to  ourselves,  to  the  organizations 
for  which  we  are  expending  our  efforts, 
and  to  the  profession  of  journalism. 

The  famous  journalist  is  not  the  routine 
reporter  who  covers  dogmatically  day 
after  day  his  routine  assignments,  meets 
over  and  over  again  the  same  people, 
smokes  the  same  brand  of  tobacco  in 
the  pipe  he  has  had  since  cub-days, 
takes  his  family  to  church  every  Easter 
morning  and  picnicking  every  Labor  day. 

The  men  and  women  who  are  keeping 
alive,  and  adding  to  the  traditions  of 
journalism,  are  the  people  who  do  not 
wait  for  lopportunities,  but  we  go  out 
and  get  them,  and  make  them  count  for 
something.  We  all  have  penny  and 
nickle  banks  in  which  we  deposit  the 
now  rare  spare  change  for  the  “rainy 
day,”  but  very  few  of  us  ever  think  of 
depositing  anything  in  our  Bank  of  Per¬ 
sonal  Efficiency  for  the  time  when  we 
want  to  do  something  requiring  a  little 
different  experience  than  that  which 


Women  journalists  persist  in  insisting  street  disaster,  and  noting  the  exact  begun  when  it  did,  and  at  the  right 
we  are — in  most  cases!  similitude  between  this  and  the  Solvay  continued  regularly 

After  a  period  of  time  technically  e.xplosion,  which  I  had  helped  cover  for  cilice  prohibition  became  law,  coffee  con- 

called  a  “vacation’  spent  staring  at  the  the  Post-Standard  in  1918.  The  two  sumption  might  have  been  affected  ad- 

Atlantic  ocean,  and  feeling  more  and  hours  delay,  during  which  time  tele-  yer^cly  by  the  unusual  prices  to  the 

more  each  day  that  my  face  was  taking  phone  operators-  the  World  building  consumer,  and  we  might  not  have  made 

on  the  expression  and  proportions  of  over  were  desperately  trying  to  get  a  ^  better  record  than  was  made  in  the 

the  original  Chinese  doll,  I  set  out  for  free  line  in  order  to  find  out  what  hap-  distribution  of  tea. 

the  Citv  of  Adventure,  to  trv  mv  luck  pened :  the  total  abandonment  of  all  ,  . ,  . 

in  the  Land  of  Copy  Paper  and  Cusses,  other  news  stories  and  assignments,  the  camoaSn  n  'the 

My  attitude  is  pr^obably  the  same  as  rushing  of  the  “star”  reporters  and  he  campaign  has  now  reached  the 

that  of  hundreds,  nay  thousands,  of  photographers  to  the  scene  of  the  disas-  1’“'"  'J'  o"'' 

newspaper  folk  who  migrate  to  New  ter,  dispatching  of  all  others  to  the  hos-  ^  before  you  last  year  have 

where  engaged  in  any  profession  from  carrying  over  their  wires  the  names  of  '  ^  newspaj^r, 

tor  ;cSf4  o  .ha  dead,  and  wounded  ;_«hile  ou.  on  ''’«/Xe™ed  "'xte,'""’'".. 

work  in  New  York  sometime.  And  .he  streets  surging  crowds  grabbed  for  J"  Rr„S  rJI  E  l 

when  they  get  there  they  usually  wish  the  little  bites  of  news  thrown  them.  ^  Brazilian  funds  which  we 

they  were  back  home  planting  corn,  or  Exactly  the  same  transpiration  of  events  promptly, 

ringing  the  village  fire  alarm!  Only  in  as  had  happened  in  The  Post-Standard  ’ 

my  case  I  wasn’t  hunting  a  job  for  keeps,  office  on  the  night  of  July  2.  'lold  TTt  I 

I  was  just  endeavoring  to  prove  to  my  ft  certainly  does  give  one  a  queer  tartrpr  ITnftpH 

own  satisfaction  whether  or  not  three  feeling  mingled  with  a  bit  of  a  thrill  to  ,,  i 

years  up-state  newspaper  training  had  fie  a  part  of  the  world’s  plot  as  it  is  tb  f  .7*”* 

fitted  me  well  or  ill  to  fight  the  gamiest  played.  As  I  watched  events  and  drew  . 

game  in  the  gamiest  city.  comparisons,  I  found  myself  reasoning  U'*'ted  States  fund  provided  by  roasted 

I  don’t  know  whether  it  was  luck  or  that  the  only  accident  that  would  never  and  green  coffee  interests  of  this  coun- 

not,  but.  anyway,  I  found  the  opportune-  be  reported  would  be  the  crack  of  doom,  Y  ^  purposes,  asi  e  rom  t  e 

ty  I  wanted.  Mr.  Tennant’s  kindness  in  and  at  second  thought,  perhaps  some  purcha.se  of  space  in  magazines  and 

offering  it  to  me  on  The  Evening  World  specially  sensitive  Martian  member  of  new.spapers. 

reminded  me  of  the  kindness  of  my  ^fit"  craft  might  beat  his  co-workers  on  “v\e  shall  continue  the  general  propa- 

present  managing  editor,  John  Dunn,  ffic  moon  to  the  scoop,  at  that.  ganda  for  all ,  but  these  who  supply 

who  with  a  generosity  indigenous  to  There  is  one  similarity  in  newspaper  the  United  States  fund  and  contribute 
managing  editors  took  me  all  fresh  and  offices  that  you  can  nqver  get  away  on  a  fair  and  reasonable  basis,  are  cer- 

green  as  I  was  from  college,  and  gave  from.  No,  not  the  bar  behind  the  sport-  tainly  entitled  to  whatever  benefits  that 

me  my  first  real  chance  to  “make  good.”  ( Continued  on  page  33)  fund  may  supply.  Thus  the  newspaper 

advertising  will  be  placed  nationally, 

~  but  the  distribution  will  favor  sections 

-  represented  by  subscriptions  and  in  pro- 
those  subscriptions. 

807  hope 

for  pur- 

'  the  one  now  on 

newspaper  always 


Not  all  city  editors  are  brutal 
beings;  neither  do  all  Sunday 
editors  hate  poetry.  Don't  take 
our  word  for  it,  but  glance  to 
the  right  at  Mildred  E.  Phillips, 
former  c.  e.  and  present  S.  e. 
of  the  well-known  Syracuse 
Post-Standard. 


Aldrich  Succeeds  Strong 

Ki.khorn,  Wis.— J.  Walter  Strong  has 
disposed  of  his  interest  in  the  business 
of  h.  H.  Lames  &  Co.,  and  resigned  as 
editor  and  manager  of  the  Elkhorn  In¬ 
dependent,  to  become  connected  w  ith  t’  e 
United  Typothete  of  America,  with  of¬ 
fices  in  Chicago.  Formerly  Mr.  Strong 
was  circulation  manager  of  the  Janes¬ 
ville  Gazette.  He  is  succeeded  by  H.  N. 
.Mdrich,  late  of  the  Lake  Geneva  News. 


Art  Study  by  Gaorge  M.  Keaalcr 
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CANADIAN  PAPERS  SET 
FINE  EXAMPLE 


Demonstrating  What  Really  Can  Be 
Accomplished  by  Organisation — 
Sectional  Meetings  Are  Bring¬ 
ing  Splendid  Results. 


(Special  to  Editor  &  1’i'busher) 

Toronto,  t)nt. — Manager  E.  Roy 
Saylcs,  of  the  Canadian  Weekly  Xews- 
jiapers  .Association,  is  looking  today  for 
a  four-hundredth  ineniher  of  his  asso¬ 
ciation.  The  memlKTship  is  now  up  to 
399,  having  enjoyed  a  steady  growth 
throughout  the  year. 

An  organization  meeting  of  the  pub¬ 
lishers  of  Halton,  Peel  and  Wellington 
counties,  under  the  auspices  of  the  C.  W. 
N.  A.,  was  held  at  Milton,  Out.,  on  No¬ 
vember  5  and  was  well  attended.  .As  a 
result  the  Halton  District  Press  Asso¬ 
ciation  was  formed  with  J.  M.  Moore, 
tieorgetown  Herald,  president;  J.  H. 
Green,  Waterdown  Review,  vice-presi¬ 
dent;  E.  A.  Harris,  Burlington  Gazette, 
secretary,  and  William  Panton,  Milton 
Champion;  H.  Moore,  Dundee  Star,  and 
(i.  G.  Mitchell,  Oakville  .News,  execu¬ 
tives.  The  new  association  undertook  to 
jiut  the  $2  subscription  rate  into  effect  by 
November  15  and  adopted  a  new  and  ini 
proved  price  list  for  job  printing. 

A  big  organization  meeting  of  the  pub¬ 
lishers  of  h'astern  Ontario  has  lieen 
called  for  November  15  at  the  tihateau 
Laurier,  Ottawa.  This  part  of  the 
province  has  never  lieen  adequately  or 
ganized  and  there  are  still  publishers 
there  who  are  onl>  getting  the  dollar 
rate  for  their  jiapers.  The  Ottawa  \’al- 
ley  Press  Association  is  to  meet  at  the 
same  time  and  it  is  expected  that  a  large 
iMtrly  of  ptihlishers  will  he  on  hand.  W. 
J  Duncan,  X’atikleek  Hill  Review,  and 
!•'.  A.  J.  Davis,  Carleton  Place  Canadiati. 
have  .sent  out  the  call  for  the  meeting, 
which  is  also  to  he  under  the  auspices 
of  the  C.  W.  N.  -A. 

Toronto.— Daily  and  weekly  pub¬ 
lishers  of  Waterloo  County  met  at 
Kitchener,  Out.,  a  few  days  ago,  form¬ 
ing  the  Waterloo  County  District  I’ress 
-Association.  The  following  officers  were 
elected:  President.  George  Hudson, 

Hespeler  Herald ;  secretary-treasurer, 
H.  W.  Kaufman,  Welleslev  Majile  Leaf; 
executive  comniittee,  1).  E.  Ivitz,  New 
Hamburg  Independetit ;  W.  J.  Uttley, 
Elmira  Signet  and  T.  W.  Motz,  Kitchener 
Record. 

Immediate  increases  in  siiliscriptioti 
jirices  were  decided  upon  and  a  com¬ 
mittee  was  apptiinted  to  print  a  price 
list  for  job  printing  and  to  make  recom¬ 
mendations  on  advertising  rates.  E. 
Roy  Sayles,  manager  of  the  Canadian 
Weekly  Newspapers  Assi^i'iation,  aided 
in  the  organization  and  addressed  the 
meeting. 

.Another  Ontario  local  assticiation,  the 
Midland  Counties  District  Press  Asso¬ 
ciation,  met  at  Peterhoro  recently,  to 
discuss  job  printing  prices  and  other 
business  affairs.  It  was  reported  that 
nearly  all  weeklies  in  that  section  had 
put  the  rate  of  $2  a  year  for  sub¬ 
scriptions  in  force.  D.  C.  Dawe  of 
Peterboro  is  president  and  George  W. 
James  of  the  Bowmanville  Statesman  is 
secretary-treasurer. 

The  Oxford  (Out.)  County  weekly 
publishers  have  successfully  organized. 
As  a  result  the  old  dollar  rate  will  be 
a  thing  of  the  jiast,  while  the  advertis¬ 
ing  rates  will  he  made  uniform  for  the 
district  and  the  job  printing  jtrices  put 
on  the  Franklin  basis.  H.  L.  Johnston, 
Tillsonburg,  is  pre.sident  of  the  new 
association,  and  J.  S.  Winterburn  of 
Norwich,  the  secretary-treasnee'-.  The 
executive  is  composed  of  Messrs.  Ap¬ 


pel  of  Tavistock,  Willoughby  and  Janes 
of  Ingersoll,  and  Messecar  of  Burford. 
Through  this  piece  of  organization  the 
C.  W.  N.  A.  has  successfully  linked  up 
the  southern  section  of  Ontario  from 
Niagara  to  Windsor. 

The  fall  meeting  of  the  Midland  (Ont.) 
Press  .\ssociation  was  held  in  Peterboro 
in  the  council  room  of  the  Board  of 
Trade  on  October  29.  .At  the  morning 
and  afternoon  sessions,  addresses  were 
given  on  “.Advertising  Service,”  by  J. 
G.  Keefer,  of  the  Norwood  (Ont.)  Reg¬ 
ister;  “The  Advantage  and  Savings 
Made  Possible  by  the  Monotype  Sys¬ 
tem,”  by  H.  E.  Mountstephen,  of  the 
Lanston  Monotype  Machine  Company, 
Philadelphia;  “The  Evils  of  Propa¬ 
ganda,"  by  E.  G.  McKeeley,  city  editor 
of  the  Peterboro  (Ont.)  Examiner; 
“Does  It  Pay  to  Put  Modern  Labor- 
Saving  Machinery  in  a  Country  Printing 
Office,”  by  F.  H.  Dobbin,  Peterboro; 
“.Advantages  of  Adopting  a  Uniform 
Price  List  for  the  Association,”  by  H. 
B.  Johnston,  superintendent  of  the  Peter- 
l)oro  Review. 

The  printed  jirice  list  of  job  printing 
was  also  discussed.  .An  invitation  was 
extended  to  imblishers  outside  the  Mid¬ 
land  district  to  attend  the  sessions. 


HARD  HIT  BY  COSTS 

Ontario  Newspaper  Field  Greatly  Re¬ 
duced  in  Number'  of  Dailies 

(St'ecial  to  Editor  &  Pcblisher) 
Toronto,  Ont. — As  indicative  of  the 
changes  which  have  taken  place  in  the 
"ewspaiR-r  field  in  Ontario,  due  to  the 
hi<;h  cost  of  production,  the  following 
seminary  is  significant.  The  towns  and 
cities  recorded  form  but  a  partial  list  of 
those  which  now  have  but  one  newspaper 
instead  of  the  two,  three,  four  or  more, 
as  formerly. 

Brantford.  |io|)nlation  .AO.tKlO. 


Brockville,  population,  11,000. 

Fort  William,  population  20,000. 

Galt,  population  12,000. 

Lindsay,  population  8,000. 

Niagara  Falls  (N.  Y.),  population,  60,- 

000. 

Peterboro,  population  30,000. 

Port  Arthur,  population  15,000. 

Port  Huron,  population  32,000. 

Sarina,  population  16,000. 

St.  Catharines,  population  20,000. 

St.  Thomas,  population  22,000. 
Woodstock,  population  11,000. 


Appeal  for  Ontario  Billboards 

Toronto,  November  3. — Premier  Drury 
of  the  Ontario  Legislature  was  waited 
on  by  a  deputation  headed  by  Hal  R. 
Donly,  publisher  of  the  Simcoe  (Ont.) 
Reformer,  and  E.  L.  Ruddy,  of  E.  L. 
Ruddy.  Limited,  Toronto,  billboard  ad¬ 
vertising,  requesting  that  no  order  be 
issued  for  the  removal  of  advertising 
signs  along  the  Hamilton  Highway. 


Now  Thrice  Weekly 

Toronto,  Ont. — Both  the  Oshama  Re¬ 
former  and  the  Owxn  Sound  Times  are 
now  issued  three  times  a  week  instead 
of  semi-weekly.  To  reach  the  national 
advertiser  and  to  bid  for  a  place  in  the 
daily  paper  list,  lioth  have  combined  in 
an  advertising  campaign  in  the  larger 
newspapers. 


Twice  a  Week  for  Farmers 

Toronto,  Ont. — Hereafter  the  Farm 
Edition  of  the  Toronto  Globe  will  be 
issued  twice  a  week,  on  Tuesdays  and 
Eridays,  instead  of  on  Wednesdays,  as 
heretofor*-. 


Paper  Dies  With  Owner 

iRonrois,  ()iit. —  The  St.  Lawrence 
News,  established  in  1889,  has  suspended 
puhheation.  The  death  of  R.  S.  Pelton, 
its  imblisher.  was  announced  recently. 


WAGE  INCREASES  FOR  PRESSMEN 


Yl^  .AGE  increases  for  newspaper  plants 
are  announced  by  the  International 
Printing  Pressmen’s  and  Assistants’ 
Union  as  follows; 

Wilkes-Barre,  Pa.— VaryiiiK  voluntary  in- 
irtases. 

Colorado  Springs,  Colo. — Increase  $12.50  for 
wcl)  pressmen. 

Oklahoma  City,  Okla.—  Increase  $(t  a  week 
for  men  in  charge  of  presses  and  other 
journeymen  day  s,  $7.50  nights,  $3  for  ap¬ 
prentices  up  to  two  years’  service,  $4.50 
over  two  years.  'Phis  makes  a  scale  of  $30 
a  week  for  men  in  charge  of  |>resses  $36  for 
other  journeymen  days,  with  $l.iiO  a  week 
additional  for  either  for  night  work. 

Lamdon,  Ont. — Increa.se  $8  a  week  for  assis¬ 
tant  foremen.  $10  for  journeymen  and  $3  for 
ai>prentices;  foremen  $5  a  week. 

Bridgeport,  Conn.-  Increase  $7.5o  a  week 
f  r  men  in  charge,  $10.50  for  other  journey¬ 
men,  $1.50  for  apprentices,  making  present 
wages  $40.50  for  men  incharge,  $37  for  other 
journeymen. 

Shreveport,  La. — Paying  $10  to  $15  a  week 
above  the  contract  scales. 

Jackson,  Miss. — Increase  $5  a  week. 

Lancaster,  Pa. — Increase  $4  per  week. 

Lewiston,  Me. — New  minimum  scale  $30  for 
day  work  and  $33  for  night  work,  making  an 
increase  of  $6  a  week.  Prevailing  wage  is  $35. 

Meridian,  Miss.— Minimum  sc,ales  $40  for  web 
foremen,  day  or  night. 

Toronto,  Ont.-  Bonus  of  $2  a  week  granted, 
making  wages  of  $38  a  week  for  men  in 
charge  and  $36  for  other  journeymen,  or  $11 
a  week  above  contract  scale. 

Chicago,  Ill.— Pressmen  on  six  of  the 
smaller  newspapers  receive  increase  of  $5 
a  week,  making  scale  $55  a  week  for  men  in 
charge  and  $45  for  journeymen. 

Portland,  Ore. — Minimum  scale  $7.75  a  shift 
for  men  in  charge  day  or  night,  $7  for  day 
journeymen,  $7.25  for  night  journeymen,  ^ 
for  apprentices  during  second  year  and  a  50 
cents  iier  day  increase  each 'year  for  third, 
fourth  and  fifth  years.  This  constitutes 
increases  over  scale  in  former  contract  of 
$13.!!0  a  week  for  men  in  charge  days,  jour¬ 
neymen  and  for  apprentices  in  fourth  year, 
$12  for  apprentices  in  secund  year,  $10..50  for 
men  in  charge  nights  and  for  apprentices  in 
third  and  fifth  years.  A  bonus  of  $1..50  a 
day  for  men  in  charge  days  and  for  journey¬ 


men.  $1  for  men  in  charge  nights,  had  been 
paid  since  January  1..  Journeymen  working 
Saturday  and  Saturday  night  at  the  call  of 
the  office  or  in  their  regular  situations  will 
be  paid  $1  additional  for  working  the  double 
shift. 

Milwaukee,  Wis.— Wages  for  day  work  $41 
a  week  for  men  in  charge  of  presses,  $38  for 
other  journeymen,  $17.25  for  apjrrentices  in 
first  year,  with  a  vearly  increase  of  $3.45  a 
week.  The  night  i/cale  is,  as  previously,  $3 
a  week  above  the  day  scale  for  all  positions. 
This  constitutes  increases  of  $5  a  week  for 
men  in  charge  and  other  journeymen,  while 
first -year  apprentices  receive  a  raise  of  $2.25 
a  week  and  the  yearly  raise  is  increased  45 
cents  a  week  so  the  total  advance  for  fifth 
year  apprentices  is  $4.05  a  week.  The  exist 
ing  contract  provides  that  the  scale  for  fore 
men  be  left  open  but  not  less  than  scab- 
provided  for  men  in  charge  and  all  foremen 
received  a  $10  increase  over  their  former 
in  charge  and  other  journeymen. 

.  .OttawsL,  Ont.— Increase  $1  a  week  for  men 
earnings. 

Memphis,  Tenn. — Increase  $7.50  a  week  for 
foremen  days,  $8.10  nights,  $6.60  for  men  in 
charge  of  presses  days,  $7.20  nights,  $6 
for  other  journeymen  days,  $6.60  nights. 
The  wages  of  apprentices  were  advanced 
$3.60  a  week  for  fir.st  year,  $3.90  for  second 
year,  $4.20  for  third  year,  $4.50  for  fourth 
year,  $4.80  for  fifth  year.  New  minimum  day- 
scales  $8.25  a  day  for  foremen,  $7.35  for  men 
in  charge,  $6.75  for  journeymen,  with  10  cents 
a  day  additional  to  each  position  for  night 
work. 

Portland,  Mo. — Increase  $14  a  week  for 
pressmen  in  charge  and  other  journeymen; 
apprentices  advanced  $4  to  $8  a  week. 

Cedar  Rapids,  la. — Increases  $20.50  a  week 
for  men  in  charge,  $20.60  for  journeymen  ami 
$10  for  utility  men.  Work  on  holidays 
stipulated  at  double  time  after  eight  hours. 
The  44-hour  week  is  agreed  to  go  into  effect 
on  May  1.  1921;  provided  that  wage  scale  can 
be  opened  after  March  1,  1921,  on  thirty  days 
notice. 

Lincoln.  Neb. — Increased  $5.50  a  week  for 
foremen  or  man  in  charge,  $10.50  for  tension- 
men  and  $6.00  for  oilers. 

Raleigh,  N.  C. — Increases  of  $8  a  week  for 
web  foremen  days,  $7  for  journeymen  days, 
$().50  for  both  foremen  and  journeymen 
nights. 

Stockton,  Cal. — Voluntary  increase  of  5o 
cents  a  day  pending  settlement  of  the  San 
Kr.-rticisco  arbitration,  making  present  wage 
$7  ,50  for  web  foremen  and  $7  for  journeymen 


ADVERTISER  IN  FAVOR 
OF  SMALLER  PAPERS 

Counsellor  Sannigan  Says  There  Should 
Be  Condensation  of  News  and 
Advertising,  Even  Though 
Forcing  Higher  Rates. 

(Special  to  Editor  &  Publisher) 
Hamilton,  Out. — Claude  Sannigan, 
formerly  member  of  the  editorial  staff 
of  the  Toronto  Globe  and  now  adver¬ 
tising  counsellor  of  the  Willys-Overland 
Motor  Car  Company,  Limited,  addressed 
the  Advertising  Club  Novemlyer  1  on  the 
subject  of  “Controlling  Waste  in  Adver¬ 
tising.” 

“Seventy-five  per  cent  of  cars  in  use 
in  Canada  and  the  United  States,”  said 
Mr.  Sannigan,  “are  utilized  for  business 
puriioses.  Advertising  is  not  a  luxury, 
but  a  necessity,  and  made  for  bigger  de¬ 
mands  and  increased  production.” 

Referring  to  the  heavy  cost  of  news¬ 
print  and  the  forcing  out  of  many  rural 
newspapers,  be  said : 

“There  are  not  too  many  papers  in  the 
country,  but  too  much  paper.  If  every¬ 
one  adopted  plans  to  converse  newsprint 
we  should  have  more  condensation  of 
news  and  advertising.  It  would  mean 
higher  rates,  but  the  advantages  result¬ 
ing  from  the  improvement  would  be 
worth  the  extra  price.  I  hope  there  is 
no  one  here  in  the  blue  ruin  fold,”  con¬ 
cluded  the  speaker,  “for  I  think  it  will 
jiay  to  kcc|)  on  advertising.” 

Plans  for  the  international  advertising 
convention  to  be  held  in  Hamilton  next 
s)>ripg  were  outlined  during  the  evening. 


New  Cable  May  Link  Empire 

Montreal,  Que. — Recent  developments 
indicate  that  direct  cable  service  between 
Great  Britain  and  Canada  and  Australia 
may  .soon  lie  a  reality.  The  shareholders 
of  the  United  States  Cable  Company  are 
expected  to  ratify  the  agreement  by 
which  the  British  Government  will  ac¬ 
quire  control  of  those  cables.  Should 
this  be  realized,  then  a  new  Atlantic 
Cable  Company  might  be  incorporated 
with  the  Pacific  Cable  Company  and  the 
government  owned  Canadian  telegraph 
lines  across  the  continent  completed,  thus 
establishing  direct  communication  be¬ 
tween  the  United  Kingdom,  Canada, 
•Australia  and  New  Zealand,  by  way  of 
tile  Atlantic,  Canada  and  the  Pacific. 


Edmonton  Prices  and  Rates  Up 

Eiimonton,  .Alberta. — The  Journal  an¬ 
nounces  a  ri.se  in  straight  commercial  ad¬ 
vertising  rates,  tn  become  effective  on 
January  1  next.  Contract  display  rate 
will  be  increased  from  6  cents  to  7  cents 
an  agate  line,  while  the  rate  for  transient 
advertising  will  be  increased  from  7  cents 
to  8  cents  an  agate  line.  The  publishers 
also  take  the  position  that  “a  fair  share 
of  the  increased  piibli.shing  cost  should 
be  borne  by  the  reader  as  well  as  the 
advertiser,”  and  accordingly  have  raised 
our  circulation  rates  in  the  city  from  IS 
cents  to  25  cents  per  week,  and  our  coun¬ 
try  subscription  rates  from  $5  to  $8  per 
year. 

Provincial  Mills  Issue  Bonds 

Montreal. — Provincial  Paper  Mills, 
Ltd.,  are  about  to  issue  $1,000,000  6  per 
.cent,  20-year  bonds,  dated  May.  1,  1920, 
payable  in  Canada  or  New  York,  to  be 
used  for  new  construction,  additions  and 
betterments  and  for  refunding  outstand¬ 
ing  bonds  on  the  plant  of  the  recently 
acquired  Port  .Arthur  Pulp  and  Paper 
Company,  amounting  to  $200,000,  and 
also  to  retire  the  balance  of  mortgage 
on  the  Georgetown  property,  amounting 
to  $60.(XX). 


11 


Editor  &  Publisher  for  November  13,  1920 


POOR  RICHARDS  RUN 
SPHINX  CLUB  SHOW 


Jupposedly  Brought  Over  as  Guests, 
They  Take  Opportunity  to  Show 
There  Is  Still  Lots  of  "Pep” 
in  Philadelphia 


The  November  dinner  of  the  Sphinx 
Club,  at  the  Waldorf-Astoria,  New 
York,  Tuesday  evening,  was  given  over 
to  a  welcome  of  the  advertising  clan 
front  Philadelphia,  as  represented  in  the 
live  wire  membership  of  the  Poor 
Richard  Club,  who  journeyed  over  to 
the  scene  of  festivities,  131  strong,  on 
special  cars  during  the  course  of  the 
afternoon. 

The  Quakers  at  once  seized  upon  the  op¬ 
portunity  to  prove  the  many  appellations 
that  have  been  applied  to  Philadelphia — 
to  the  effect  that  it  was  a  dead  town — no 
longer  have  any  standing  in  court.  They 
proceeded  to  run  the  whole  show  to  suit 
their  own  tastes.  But  when  they  finished 
up  at  11  P.  M.  there  wasn’t  one  New 
Yorker  to  be  found  who  could  say 
otherwise  than  that  he  had  had  the  finest 
night’s  pleasure  he  could  remember. 

Out  of  mere  courtesy  the  Poor 
Richardites  allowed  President  Bob 
Huntsman  of  the  Sphinx  Club  to  sit  at 
the  head  of  the  officers  and  guests  table, 
alongside  their  Karl  Bloomingdale,  and 
to  say  a  few  words  once  in  a  while  to 
let  folks  know  he  was  there,  and  they 
did  applaud  with  high  glee  Job  Hedges’ 
keen  wit  and  humor  in  welcoming  them 
to  New  York,  but  once  they  obtained 
hold  of  the  reins  they  tiever  did  let  go 
—by  unanimous  consent  of  all  present. 

The  Poor  Richard  members  wore  the 
gold  medal  emblem  of  membership  on 
red  ribbons,  strung  over  their  white 
shirts,  providing  a  dash  of  color,  which 
added  much  to  the  picture  of  the  ban¬ 
quet  room  scene.  Popular  and  old- 
time  songs  were  sung  throughout  the 
dinner,  the  music  being  provided  by  an 
orchestra  of  unusual  merit,  and  there 
was  a  lively  musical  skit  featured  by 
pretty  Philadelphia  girls  advertising 
Philadelphia  products. 

Job  E.  Hedges  was  the  speaker  to 
voice  the  welcome  of  the  Sphinxes  to 
the  Poor  Richards.  It  was  then  de¬ 
veloped  that  Job  had  recently  been 
elected  a  member  of  the  Sphinx  Club. 

After  inviting  the  Sphinx  Club  over 
to  Philadelphia  to  be  the  guests  of  the 
Pt)or  Richards  “any  time  after  January 
1.”  when  he  said  he- would  be  open  for 
engagements,  Mr.  Hedges  proceeded  to 
say  that  he  didn’t,  as  yet,  know  very 
much  about  advertising  or  how  to  get  his 
name  into  print,  but  he  would  be  very 
thankful  if  the  Philadelphians  would 
write  to  his  friend  Mayor  Hylan  and 
remind  him  that  Philadelphia  had  a 
se\-en-cent  fare.  In  this  way,  he  pointed 
out,  they  could  aid  him  in  his  duties  as 
receiver  for  the  New  York  Street 
Railways  Company  here.  His  wit  and 
humor  drew  rounds  of  applause. 

The  response,  for  the  Poor  Richard 
Club,  was  given  by  President  Karl 
Bloomingdale.  In  verse,  it  won  instant 
attention  and  enthusiastic  acclaim.  On 
concluding,  Mr.  Bkwmingdale  presented 
to  Mr.  Huntsman  a  specially  wrought 
Poor  Richard  medal,  showing  on  one 
side  the  head  of  Poor  Richard  and  on 
the  other,  the  Sphinx. 

Rowe  Stewart,  president  of  the  As¬ 
sociated  .\dverlising  Clnhs  of  the  World 
and  ex-president  of  the  Poor  Richard 
Club,  follow’ed  with  a  speech  in  which 
he  outlined  the  work  of  the  clubs  and 
invited  the  Sphinxes  to  affiliate  with  the 
world-wide  organization.  He  announced 
a  representative  of  Ea.st  India  and  an¬ 
other  from  France  would  be  on  the  pro¬ 


gram  of  the  1921  A.  A.  C.  W.  conven¬ 
tion. 

Then  the  dinner  was  turned  over  to 
Philip  Kind,  chairman  of  he  Poor 
Richard  special  entertainment  committee. 

The  closing  speech  of  the  evening 
was  made  by  Professor  E.  J.  Cattel, 
Philadelphia’s  famous  statistician,  an  old 
favorite  of  the  Sphinxes  and  a  member 
of  the  Poor  Richard  Club.  It  was  an 
inspiring  address  on  America’s  future 
and  present  day  problems  which  added 
new  laurels  to  this  famous  after-dinner 
speaker. 

Among  those  present  was  J.  David 
Stern,  publisher  of  the  Camden  (N.  J.) 
Courier,  who  was  quite  perturbed  be¬ 
cause  Philadelphia  was  given  credit  in 
the  Poor  Richard’s  comedy  skit  for 
having  the  Victor  Talking  Machine  Com¬ 
pany^  as  one  of  its  home  industries.  “The 
Victor  Company  is  located  right  in  Cam¬ 
den,”  J.  David  gave  every  one  to  under¬ 
stand.  .\nd  who  can  blame  him? 


l>ecause  of  the  newspaper  stories,  believed  they 
could  operate  here  with  impunity. 

“Many  young  men  without  previous  criminal 
records  .stated  under  oath  upon  examination 
at  Police  Headquarters  that  they  were  induced 
to  commit  crime  becau.se  the  newspapers  had 
led  them  to  believe  that  they  could  do  so  in 
this  city  with  little  or  no  fear  of  arrest  and 
the  consequences. 

“dther  cities  have  newspapers  and  organi¬ 
zations  that  boost  the  home  town  on  all  oc¬ 
casions  and  bitterly  assail  anyone,  inside  or 
out.side,  who  dares  to  disagree.  The  city  of 
New  York  alone  gives  shelter  and  sometimes 
attention  to  outlanders  and  ‘knockers’  from  far 
and  near,  who  ‘toil  not,  neither  do  they  spin,’ 
and  only  disturb  the  air  and  befoul  the  city 
in  order  that  they  may  gain  recognition  as 
purists  and  public  uplifters,  which  will  bring 
them  contributions  and  other  rewards  and  rev¬ 
enues,  including  public  office.’’ 

Mayor  Hylan’s  frequent  charge  that 
in  former  days  newspaper  men  or  for¬ 
mer  newspaper  men  got  information  at 
Police  Headquarters  regarding  contem¬ 
plated  raids  and  sold  the  information  to 
wrongdoers  to  enable  them  to  escape,  is 
developed  at  .some  length,  though  no 
date  or  other  specifications  are  given 
regarding  the  alleged  former  existence 
of  this  condition. 


BLAMES  PRESS  FOR  CRIME 


Police  Head  Says  N.  Y.  Newspapers 
Fail  to  Boost  Their  City 

False  reports  of  “crime  waves”  tend 
to  create  “crime  waves,”  according  to 
the  theory  of  Police  Commissioner  En¬ 
right,  of  New  York,  who  says  in  his 
annual  report,  just  issued  : 

“During?  the  year  the  local  pr^ss  of  this  city 
took  occasion  to  publish,  almost  daily,  scare 
headlines  and  exasperated  stories  of  crime 
and  lawlessness  in  this  city,  which  served  only 
to  advertise  the  business  of  the  criminal  and 
to  attract  criminals  from  far  ami  near  who, 


M.”  Again  in  Red  Bluff 

Rku  Bluff,  Cal. — After  being  run 
under  lease  for  three  months,  the 
Sentinel  has  again  appeared  as  a  morn¬ 
ing  daily.  Messrs.  Neilson  and  Fred, 
former  newspaper  men  of  Sacramento, 
have  taken  over  the  lease  held  by  John 
(i.  Miller,  owner  of  the  Daily  News, 
evening  paper.  Mr.  Miller  first  offered 
to  release  D.  D.  Dodson  of  all  obliga¬ 
tions  in  order  that  he  might  deal  with 
the  newcomers  who  first  proposed  estab¬ 
lishing  a  new  daily. 


Advertising  Off  1^%  in  New  York 

■  1  * 

\  DVERTISINC  figures  for  the  month  of  October  for  New  York  and 
-^Brooklyn  newspapers  show  a  net  loss  in  lineage  printed  amounting  to  a  little 
over  1}4  per  cent,  or  252,461  lines,  as  compared  with  October  a  year  ago.  Six 
newspapers  show  a  gain  and  eight  a  loss,  with  returns  for  one  missing.  This  is 
the  .second  month  that  advertising  has  dropped  behind  1919  marks.  September’s 
figures  showed  an  almost  imperceptible  dropping  off,  a  net  loss  of  a  little  more 
than  2,000  lines. 

The  figures  also  disclose  a  marked  saving  in  use  of  newsprint  paper.  In  October, 
1920,  there  were  printed  by  the  newspapers  figuring  in  the  list  11,156  pages,  as 
compared  with  13,041  for  the  same  month  of  1919,  a  reduction  of  practically  15 
per  cent. 

The  tabulations  as  compiled  by  the  statistical  department  of  the  New  York 
Evening  Post  follow  (There  were  five  Sundays  in  October,  1920,  and  four  Sundays 
in  October,  1919)  : 


Total 
I’aRes  Printed 


1920 

756 

906 

354 

356 

576 

414 

598 

530 

536 

546 

432 

862 

516 

600 

1,268 

816 

1,098 


1919 

974 

1,098 

‘390 

778 

508 

566 

694 

726 

740 

634 

946 


596 

922 

1,418 

906 

1,208 


American  . 

Brooklyn  Eagle.... 
Brooklyn  Times.  . . 

•Commercial  . 

•Evening  Journal.  . . 

•Evening  Mail . 

•Evening  Post . 

•Evening  Sun . 

Evening  Telegram. 
•Evening  World..., 

•Clohe  . 

tHerald  . 

Herald  . 

•News  (Tabloid)... 
Standard  Union... 

tSun  . 

Times  . 

Tribune  . 

World  . 


1920 

1919 

Gain 

Loss 

1,031,432 

1,277,986 

382,564 

•  1,103,590 

< 

72,158 

1,166,432 

111,554 

285.238 

288,872 

3,634 

1,028,202 

1,085.464 

57,262 

607,106 

582.890 

24,216 

533,542 

432,783 

100,759 

870,724 

985,036 

114,312 

623,894 

852,996 

•  . 

229,102 

947,318 

979,192 

31,874 

765,398 

981,850 

216,452 

1,285,416 

209,570 

787,566 


854,692 


2,234,254 

1,033,188 

1,682,738 


741.550 

736,816 

2,084,150 

886,774 

1,692,946 


46,016 


150,104 

146,414 


10,208 


11,156  13,104 


Totals. 


15,203,572  15,456,033 


252.461 
Net  Loss 

Brooklyn  Times  figures  not  included  in  totals.  Although  publi.shed  both  years,  1919 
figures  were  not  recorded. 


No  Sunday  Edition. 

^fn  Times  figurt 
:  not  recorded. 

COMPARATIVE  RECORDS  FOR  MONTH  OF  OCTOBER,  1914-1920 


1920 

1919 

1918 

1917 

1916 

1915 

American  . 

1,031.432 

1,103,590 

810,446 

905,416 

914,256 

963,404 

735.075 

Brooklyn  ErrIc. 

1,277,986 

1,166,432 

821,327 

875,997 

991,713 

943,270 

777,877 

Brooklyn  Timc.s 

382,564 

t . 

t . 

+  .  .  .  . 

t . 

t . 

t . 

Commercial  ... 

285,238 

288.872 

194,345 

197.678 

170,640 

t . 

t . 

Eve.  Journal.. 

1,028,202 

1,085,464 

748,435 

780,793 

751,658 

687.603 

672,.181 

EveninR  Mail.. 

607,106 

582,890 

377.208 

524,798 

557,397 

443,085 

315,306 

F.veninK  Post.. 

533,542 

432.783 

362,248 

310,848 

351.598 

347,578 

279,975 

Eveninif  Sun... 

870.724 

985,036 

599,857 

582,014 

.564,556 

496,118 

377,748 

Eve.  Teleprani. 

623,894 

852,996 

726,670 

738,322 

714,420 

638,990 

664,349 

Evening  World 

947,318 

979,192 

579,158 

.598.337 

471.165 

474,729 

530,382 

r.lobe  . 

765,398 

981,8.50 

624.960 

581,227 

620,289 

618,059 

401,859 

tHerald  . 

854,692 

663,226 

678,857 

871,673 

802,119 

764.229 

1,285.416 

209,570 

Standard  Unitoi 

787,566 

741,550 

591,545 

556,887 

561.588 

594.184 

506,836 

tSun  . 

736.816 

386.848 

.398,810 

457,875 

422,748 

317,784 

Times  . 

2,234,254 

2.084.150 

1,289.726 

1,254,096 

1,245.197 

995.323 

766,502 

Tribune  . 

1,033.188 

866,774 

487,220 

440,205 

484.809 

402,528 

234.317 

World  . 

1,682,738 

1,692,936 

1,445,486 

1,337,110 

1,353,010 

1,164,078 

874,671 

Totals . 

15,586,136 

15,456,023 

10,708,705 

10,791,395 

11,081,844 

10,033,816 

8,219,091 

t  Sun  and  Herald  combined  into  Sun-Herald  Feb.  1,  1920;  name  changed  to  Herald 
Oct.  1.J920. 

t  Mgures  not  recorded. 


CANADIANS  RE -DRAFT 
AGENCY  AGREEMENT 


C.  D.  N.  A.  Matter  Now  Back  in  Hand* 
of  Agencies  for  Approval  —  No 
Successor  Yet  for  Secretary- 
Manager  Imrie 


(Special  to  Editor  &  Publisher) 

Toronto,  Out.— -A  meeting  of  the  ad¬ 
vertising  policy  committee  of  the  Cana¬ 
dian  Daily  Newspapers’  Association  was 
held  here  on  November  8,  for  the  pur- 
liose  of  dealing  further  with  the  draft 
agreement  between  the  daily  publishers 
and  the  Canadian  Association  of  Adver¬ 
tising  Agencies.  .'\t  the  annual  meeting 
of  the  C.  D.  N.  A.,  the  agreement  was 
discussed  with  representatives  of  the 
.\dvertising  Agencies  Association,  and 
was  approved  by  both  parties,  with  the 
exception  of  one  or  two  clauses.  These 
were  referred  to  the  advertising  policy 
committee  for  readjustment,  and  at  Mon¬ 
day’s  meeting  the  debatable  portions 
were  redrafted. 

The  agreement  now  goes  back  to  the 
.Advertising  .Agencies  Association  for 
final  approval,  after  which,  provided  its 
legal  aspects  are  found  to  be  satisfactory, 
it  will  no  doubt  be  executed. 

-At  a  meeting,  November  9,  of  the  spe¬ 
cial  committee  of  the  C.  D.  N.  A.  board 
of  directors,  appointed  to  select  a  new 
manager  in  succession  to  John  M.  Imrie, 
applications  for  the  position  were  opened 
and  considered.  No  announcement,  how¬ 
ever,  was  forthcoming  at  the  conclusion 
of  the  meeting.  It  is  understood  that 
the  number  of  applications  was  not  large. 


TO  HONOR  HARN  AND  JONES 


A.  B.  C.  Member*  to  Hold  Luncheon  in 
N.  Y.  November  18. 

Members  of  the  Audit  Bureau  of  Cir¬ 
culation  will  tender  a  complimentary 
luncheon  at  the  Baltimore  Hotel,  12:30 
p.  m.,  November  18,  to  O.  C.  Harn,  the 
new  president  of  the  A.  B.  C.,  and  to 
Lewis  B.  Jones,  retiring  president 

“It  was  first  planned  to  have  a 
luncheon  confined  to  the  members  of  the 
board  of  directors  of  the  Audit  Bureau 
of  Circulations,  who  will  hold  the 
November  meetitig  of  the  board  in  New 
York  City  on  November  19,”  says 
Stanley  Clague,  managing  director  of 
the  A.  B.  C.,  “hut  so  many  of  our  mem¬ 
bers  in  the  Ea.st  did  not  have  the  op¬ 
portunity  to  come  together  at  the  con¬ 
vention  held  in  Chicago  in  October, 
that  it  was  decided  to  ask  the  members 
in  New  York  City  and  those  other  mem¬ 
bers  in  the  East  who  happen  to  be  in 
New  York  on  that  date  to  join  with  us. 

“On  this  occasion  a  tribute  will  be 
paid  to  L.  B,  Jones  for  his  untiring  work 
and  great  service  to  the  A.  B.  C.,  not 
only  while  he  was  president,  but  also 
since  the  birth  of  the  bureau.  It  will 
also  be  the  opportunity  to  install  O.  C. 
Harn  in  the  office  of  president,  to  which 
he  was  elected  at  the  board  of  directors’ 
meeting  held  immediately  after  the  close 
of  the  convention.  The  invitation  is 
general  and  we  shall  be  glad  to  have 
any  of  your  associates  join  with  us  on 
this  occasion.” 

Reservations  should  be  mailed  to  the 
New  York  office  of  the  A.  B.  C,  347  5th 
avenue  Tickets  are  $2  each. 

The  New  York  World  has  been  elect¬ 
ed  to  .A.  R.  C.  membership,  its  first  state¬ 
ment  being  of  September  30.  1920. 


Elected  to  A.  N.  P.  A. 

The  Rochester  (N.  Y.)  Post-Express 
has  lieen  elected  to  active  membership  in 
the  -American  Newspaper  Publishers’  .As¬ 
sociation. 
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THE  AMERICAN  JOURNALISTS’  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board— Richard  L.  Stokei,  507  Commercial  BuilditiK.  St.  Louis,  Ma,  representing  the  American  Journalists’ 
Association;  Paul  Y.  Anderson,  editorial  department  the  Post-Dispatch,  St.  Louis,  Mo.,  representing  the  St.  Louis 
Association  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pitts¬ 
burgh  Newswriters’  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  UniTcrsity  of  Missouri, 
Columbia,  Mo.,  representing  the  schools  of  journalism. 


THE  NEWSPAPER  MAN’S  FIELD 


By  WILLIAM 

2^E  \TU  to  new.siKiiK  rmen  who  butt 
■*^into  the  nianazine  ^-aine  seems  to  be 
the  war  cry  of  Wilbur  L.  N'eedham,  in 
an  article  entitled  “The  Literary  Bol¬ 
sheviks,”  in  the  last  issue  of  The  Editor, 
a  publication  gotten  out  in  the  hills  of 
Xew  Jersey  for  the  benefit  of  literary 
aspirants  and  others  engaged  in  the 
wielding  of  the  pen  or  the  manipulation 
of  the  typewriter. 


C.  McCORD 

of  the  magazines  and  upon  no  other. 
Furthermore  the  newspapers  themselves, 
while  the  subject  of  an  asinine  attack, 
have  done  far  more  for  the  magazines 
and  gratuitously,  too,  than  the  magazines 
have  ever  done  for  the  newspapers.  Take, 
for  instance,  the  vast  quantity  of  editorial, 
story  and  article  extracts  or  excerpts 
that  many  magazines  send  out  monthly 
and  sometimes  more  often  with  the  re- 


(ptest  that  the  newspaper  cut  out  the 
strict  news  and  insert  this  publicity  dope 
in  its  stead;  which,  in  the  last  analysis, 
is  free  advertising,  graft  pure  and  sim¬ 
ple.  Yet  it  has  been  accepted  and  is  still 
accepted  by  numerous  papers,  and  the 
magazines  that  offer  it  are  gaining  re¬ 
sults  beneficial  to  themselves  and  their 
writers  while  the  newspapers  and  their 
staffs  suffer  considerably  as  a  result. 

That  is  one  phase  of  the  question,  but 
only  one  and  by  no  means  the  least,  if 
the  attitude  of  this  fellow  Needham  is 
to  be  adopted  in  retaliation.  Needham 
calls  the  invading  newspaper  men  a  lot 


In  his  oi)ening  i)aragraph  he  declares 
himself  in  the  following  terms; 

“It  appears,  lately,  that  gentlemen  in  the 
employ  of  newspapers  have  acquired  an  annoy¬ 
ing’’  (get  th-at  annoying  stuff)  “habit  of  blun¬ 
dering  into  literary  circles  disguised  as  proph¬ 
ets.  Literary  (tei  pie  are  listening  to  them 
because  foreign  pro|)hets  are  always  honored, 
even  though  they  be  entirely  without  honor 
themselves.  This  isn’t  a  discussion  of  the 
morals  of  newspaiicr  men.  Rather  it  is  an 
attempt  to  place  impartially  a  few  facts  before 
those  who  are  absirbing  the  doctrines  preached 
by  invading  press  men.  Facts,  you  know, 
are  what  interest  newspaper  folks;  and  in 
turning  iirophet  the  purveyor  of  our  daily 
breakfast  food  has  strangely  neglected  the 
most  important  ingredient  of  his  own  con- 
c<  ction.” 

That  is  the  sort  of  stuff  that  has  been 
vomited  from  the  soul  of  this  literary 
nincompoop,  and  there  are  about  1,200 
other  words  mostly  in  a  similar  strain. 
In  one  portion  of  this  diatribe  he  de¬ 
clares  : 

“  ‘Simple  words  are  best.’  P'or  newspapers, 
considering  their  audience,  certainly;  for  cheap 
magazines,  quite  as  assuredly.  But  for  maga¬ 
zines  dealing  with  the  reading  public  there 
is  no  need  of  a  restraining  mandate.  Sup¬ 
porters  of  simplicity  seem  to  forget  that  there 
are  three  distinct  audiences;  the  scanning,  the 
absorbing  and  the  reading. 

“The  first  admits  a  penchant  for  blatancy, 
yes,  even  for  the  ‘risque’  which  is  to  say  that 
the  newspaper  appeals  to  it. 

“The  second  is  the  successor  of  that  host 
of  small  boys  who  in  the  old  days  used  to 
absorb  vast  quantities  of  Nick  Carter  and 
Jesse  James  at  frequent  intervals,  the  popular 
magazines  offering  the  present  source  of  sup¬ 
ply — and  offering  it,  let  me  say,  to  men  and 
women,  as  well  as  boys  and  girls,  for  age 
never  has  been  a  proportionate  indication  of 
intelligence. 

“In  the  third,  the  reading  public,  we  find 
the  really  intellectual  section  of  America,  with 
here  and  there  a  struggler  after  knowledge 
and  beauty.  Not  necessarily  ‘high  brow*  in 
taste  or  habits,  this  unfortunately  small  por¬ 
tion  of  the  writer’s  clientele  has  been  given 
an  unenviable  name  by  enemies  of  culture 
and  promoters  of  crassness.  Just  as  the  labor¬ 
ing  man’s  arm  now  reaches  out  to  take  money 
and  power  from  the  brainworker,  just  so  does 
the  newspaper  man  attempt  to  usurp  the 
place  held  by  both  student  and  master  of  bet¬ 
ter  literature.  Or,  more  precisely,  he  wishes 
to  tear  down  the  throne  so  that  it  will  not 
obscure  his  own  little  chair. 

“In  time,  were  the  proletaire  to  have  his 
way,  such  titles  as  ‘Vice  King  Killed  in  Loop 
C^afe’  would  be  all  the  rage  for  short  stories, 
while  novels  would  be  complete  in  each  para¬ 
graph,  so  that  publishers  might  cut  them  down 
to  fit  the  size  of  the  books.  As  for  mere  words 
and  pictures,  what  could  be  sweeter  than  the 
newspaper  style  of  tricking  out  the  phrases  in 
words  of  one  syllable  and  the  illustrations  in 
one-piece  bathing  suits?’’ 

This  man  Needham  is  in  a  sore  way. 
He  has  taken  a  fling  at  the  newspaper 
and  the  newspapermen,  disregarding  en¬ 
tirely  the  fact  that  while  he  complains 
that  newspaper  men  have  shown  the 
“crassness”  to  enter  the  magazine  field,  he 
utterly  ignores  two  factors  that  are 
worthy  of  note  to  anyone  with  a  normal 
brain  and  a  sense  of  fair  play  to  others 
as  well  as  demanding  it  for  himself. 

Newspaper  men  have  invaded  the  mag¬ 
azine  field,  but  first  of  all  that  invasion 
has  been  possible  on  only  one  premise, 
that  the  newspaper  man’s  admission  was 
on  “delivering  the  goods”  to  the  editors 


TEN  TESTS  OF  A  TOWN 

By  L.  N.  FUNT 

Department  of  Journalism,  University  of  Kansas 
Questions  that  people  ask  about  YOLR  town  before  they  decide  to  make 
it  THEIR  town 

1.  A'TTRACTIVENESS 

Shall  I  like  the  town — its  “atmosphere”?  Does  it  have  the 
beauty  of  shaded  streets  and  other  beautiful  features?  Is  it  a 
quiet,  roomy,  airy,  well  lighted  tow'n?  Does  it  have  attractive 
public  buildings  and  homes?  Is  it  well  paved?  Is  it  clean  in 
every  sense? 

2.  HEALTHFULNESS 

Will  my  family  and  I  have  a  reasonable  chance  to  keep  well  in 
that  town?  How  about  its  water  supply?  Its  sanitary  system? 
Its  methods  of  milk  inspection?  Its  health  department?  Its 
hospitals?  Is  it  without  any  congested  district? 

3.  EDUCATION 

Can  I  educate  my  family  and  myself  in  that  town?  How  about 
its  public  schools — present  and  future?  Its  institutions  of  higher 
education  or  of  business  training?  Its  libraries?  Its  lecture  and 
concert  courses?  Its  newspapers?  Its  postal  facilities? 

4.  PEOPLE 

Shall  I  like  the  people  of  the  town?  Are  they  “home  folks” 
without  false  exclusiveness?  Are  they  neighborly  and  friendly? 
Is  the  town  free  from  factionalism?  Does  it  have  strong  re¬ 
ligious,  fraternal,  and  social  organizations? 

5.  RECREATION 

Can  I  have  a  good  time  in  that  town — I  and  my  family?  How 
about  the  theatres,  museums,  gymnasiums,  parks,  etc?  Are  there 
active  agencies  for  providing  good  entertainrpents,  athletic  con¬ 
tests,  etc.?  .\re  inviting  opportunities  for  pleasure  drives  afforded 
by  well  paved  streets? 

6.  LIVING 

Can  we  live  reasonably  in  that  town?  Are  the  best  of  modern 
conveniences  available  for  its  residents — electricity,  gas,  tele¬ 
phones,  etc.?  Are  the  housing  and  shopping  conditions  favor¬ 
able?  Rents,  taxes,  and  prices  fair?  Hotels  good?  Home  and 
truck  gardens  and  dairy  products  plentiful? 

7.  ACCESSIBILITY 

Can  we  go  and  come  easily?  Does  the  town  have  adequate  rail¬ 
road  connections  and  train  service?  Street  car  lines?  Interurban 
lines?  Well  marked  automobile  routes  and  hard  surfaced  roads? 

8.  BUSINESS 

Can  I  make  good  use  of  capital  in  that  town?  Are  there  good 
banking  facilities?  Manufacturing  interests?  Up-to-date  stores? 
Good  shipping  facilities?  Favorable  labor  conditions?  A  pros¬ 
perous  farming  territory?  Fair  real  estate  values?  Reasonably 
cheap  power?  .Active  co-operation  among  business  interests? 

9.  EMPLOYMENT 

Can  I  get  a  job  in  that  town  at  fair  pay  and  with  good  prospects 
for  the  future?  Can  I  count  on  co-operation  from  organizations 
making  it  their  business  to  help  introduce  and  establish  new 
commercial  interests  and  to  welcome  new  citizens? 

10.  PROGRESSIVENESS 

Shall  I  find  that  I  am  in  a  live  town  having  a  progressive  city  govern¬ 
ment,  active  civic  organizations,  modern  fire  protection,  and  a 
pull-together  spirit  in  everything — a  town  with  a  future? 

You  can  not  control  the  climate,  natural  scenery  nor  historic  associations 
of  your  town;  but  if,  in  other  respects,  it  does  not  measure  up  to  the 
standard  that  will  be  applied  to  it  by  intelligent  town-buyers,  get  busy  and 
HELP  MAKE  IT  MEASURE  UP.  The  first  big  job  of  a  good  town- 
salesman  is  to  see  to  it  that  his  "commodity’'’  is  right. 

Note. — These  "Ten  Tests:"  are  taken  from  "Selling  Your  Town,"  by  Mr.  Flint,  and 
are  being  sent  broadcast  by  the  Department  of  Journalism  of  the  Vniversity  of  Kansas. 
The  l.eoxvnuvrth  (Kan.)  Times  gate  its  town  the  ten  tests  editorially  and  attracted 
wide  attention.  Other  netrspapers  are  foHotving  the  same  course — it  may  appeal  to  you. 


of  Bolsheviks.  Well  and  good,  but  that 
has  been  said  without  facing  the  men  and 
women  whom  he  accuses,  and  we  have 
heard  somewhat  about  the  last  resort 
of  a  scoundrel ;  but  we  will  let  it  go 
at  that  and  proceed  to  pass  him  on  to¬ 
ward  the  oblivion  into  which  he  sooner 
or  later  must  inevitably  enter. 

On  the  other  hand  a  number  of  the  so- 
called  magazine  writers  are  at  this  very 
time  invading  the  precincts  of  the  news¬ 
paper  offices  and  in  some  cases  they  are 
making  good  in  the  first  and  second 
classification,  to  which  Needham  rele¬ 
gates  the  newspaper  readers.  He  can¬ 
not  (lodge  the  issue,  either,  in  the  sense 
that  if  the  newspaper  men  and  writers, 
generally  regardless  of  sex,  are  bol¬ 
shevistic  in  their  attempt  to  “usurp  the 
place  held  by  both  students  and  masters 
of  better  literature,”  then  the  magazine 
writers  are  wilfully  malicious  and  also 
gleefully  engaging  in  the  same  sort  of 
literary  revelry  and  sacrilege  as  do  the 
newspaper  fraternity,  which  collectively 
and  otherwise  has  aroused  the  elderly 
angora  of  the  journalist  with  a  tale  of 
woe  and  who  tells  it. 

His  attack  upon  the  simplicity  of  words 
is  also  interesting  in  view  of  the  fact 
that  simplicity  in  this  sense  came  into 
vogue  long  before  brother-in-law  Need¬ 
ham  came  into  being.  The  Bible,  which, 
from  a  purely  literary  point  of  view,  has 
been  conceded  to  be  without  a  peer  for 
clarity  and  composition,  sets  Needham’s 
attack  as  awry  as  old  Pat’s  hat  after  a 
three-hour  session  at  Rooney’s  joy  water 
emporium  on  paynight. 

Needham  further  attacks  the  ability  to 
appreciate  a  fine  literary  style  (not  the 
style  of  a  Johnson,  but  that  of  a  Steven¬ 
son  or  a  Conrad),  and  says  it  shows  a 
lack  of  education.  If  Needham  is  quite 
fair  and  w’ould  do  the  good  that  one 
would  expect  a  writer  to  a  journal  that 
has  been  called  a  writers’  publication, 
he  would  at  least  discriminate  and  men¬ 
tion  specifically  the  newspapers  and  the 
men  to  whom  he  takes  so  great  an  ex¬ 
ception  ;  on  the  pontrary,  he  takes  the 
opposite  attitude  and  classifies  them  all 
within  the  pale  of  his  displeasure. 

-According  to  his  own  declaration,  the 
brainy  writers  (in  whose  defense  he  ap¬ 
pears  to  be  holding  forth)  are  not  over- 
encouraged  by  the  magazines  themselves 
in  their  appreciation  of  literary  genius. 
Very  few,  if  any,  of  the  magazines  are 
inclined  to  review  fairly  the  work  of  the 
writers  in  competitive  journals,  and  yet 
the  hated  infidel  newspapers  are  the  very 
ones  who  do  the  reviewing,  and  we  have 
yet  to  see  a  single  instance  in  which  jus¬ 
tice  has  not  been  meted  out  to  the  writers 
and  the  production  of  their  mental  off¬ 
spring. 

When  a  man  like  Needham  or  any 
other  man  takes  exception  to  the  brevity 
which  is  an  absolute  essential  to  news¬ 
paper  writing,  and  talks  about  the  read¬ 
ing  public  imbibing  its  pleasure  and 
enlightenment  solely  from  the  writings 
of  men  outside  of  the  newspaper  fra¬ 
ternity  and  who  are  engaged  in  the  pro¬ 
duction  of  what  he  terms  “the  careful 
w’orkmanship,”  he  exhibits  a  tremendous 
degree  of  ignorance  of  facts.  He  de¬ 
clares  : 

“Nothing  can  ever  live  and  grow  under 
limitations.  Yqu  can’t  expect  a  man  to  make 
his  work  a  labor  of  love  while  you  have  your 

(Continued  on  page  30) 
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To  Make  Your  Advertising 
Dollar  Do  the  Work  of  Two 

Select  markets  large  enough  to  he  profit¬ 
able  and  certain  to  he  steady,  and  which 
can  he  adecptately  covered  hy  one  newspaper. 

Erie,  Pa.,  has  so  many  diversified  industries 
there  is  little  likelihood  of  abnormal  infla¬ 
tion  or  depression.  The  population  is  large 
— 102,093  in  the  city,  and  52,000  additional 
within  a  35  mile  average  radius. 

Erie  Bank  Clearings 

October  First  10  months 

1919  . $10,926,800  $  90,928.697 

1920  . $12,235,124  $116,446,526 

Increase  ...12%  28.1% 

Authority:  Commercial  Si  Financial  Chronicle,  Nov.  6,  19J0 

Erie  Daily  Times 

(A.  B.  C.  Member) 

Paid  Circulation  28,466 

Average  for  October,  1920 

Line  rate  8c  flat  Evenings  except  Sunday 

Through  this  32-year-old  home  newspaper, 
you  can  prove  from  A.  11.  C.  records  that 
the  Times  adequately  covers  the  entire  ter¬ 
ritory — and  at  minimum  expense.  In  fact 
the  Times’  city  circulation  frequently  ex¬ 
ceeds  the  number  of  families  in  Erie  proper. 

The  Times  has  about  .50%  more  than  the 
combined  jiaid  circulation  of  its  two  daily 
competitors,  and  about  treble  the  circula¬ 
tion  of  either. 

Now  is  the  time  to  invest  your  advertising 
dollar  with  more  than  usual  care. 

Is  our  reasoning  logical? 

The  Erie  Daily  Times  for  EVERY  National  Advertiser 

REPRESENTATlVfes 

E.  KATZ  SPECIAL  ADVERTISING  AGENCY 

Established  1888 

Chicago  Kansas  City  New  York  Atlanta  San  Francisco 


mil  till  . . .  iiii  mi  . . .  .  iii  . . . 


14 


Editor  &  Publisher  for  November  13,  1920 


UNITE  TO  PAY  TRIBUTE 
TO  J.  W.  BARBER 

Dean  of  Advertiaing  Buiinest  in  Amer¬ 
ica  Honored  by  Representatives  of 
Four  Associations  and  Boston 
Newspaper  Publishers 


(Special  to  Editor  &  Publisher) 

Boston. — Tlie  dean  of  advertising  men, 
John  Wesley  Barber,  was  dined  and 
feted  November  9  liy  the  Pilgrim  Pub¬ 
licity  Association 
at  a  luncheon  given 
at  the  City  Club. 
There  were  pres¬ 
ent,  also,  repre¬ 
sentatives  of  the 
Advertising  Wom¬ 
en’s  Qub  of  Bos¬ 
ton,  the  Lantern 
Club  of  Boston, 
and  others.  Mr. 
Barber  was  given 
a  cordial  reception 
and  hearty  cheers 
JOHK  Wesley  Barber  when  he  was  in¬ 
troduced,  and  at 
the  conclusion  of  his  remarks. 

I’nusual  interest  centered  around  the 
reception  to  Mr.  Barber,  for  his  activi¬ 
ties  date  back  to  1><66  and  his  address 
was  rich  with  reminiscences.  Inasmuch 
as  he  was  chairman  of  the  Girard  din¬ 
ner  committee,  when  2,200  covers  were 
set  in  honor  of  the  ambassador — a  rec¬ 
ord,  by  the  way,  for  Boston — the  com¬ 
mittee  in  charge  of  the  occasion  were 
spurred  on  to  greater  records. 

Vice-president  Henry  Kuhns,  of  the 
P.  P.  A.;  Tilton  S.  Bell,  president  of  the 
lantern  Club;  Miss  A.  Prances  Hanson, 
president  of  the  -Advertising  Women’s 
Club;  Executive  Secretary  James 
O'.Shaughnessy,  of  the  .American  Asso¬ 
ciation  of  .Advertising  .Agencies,  who 
came  on  from  New  York  for  the  occa¬ 
sion.  and  A.  H.  Marchant,  of  the  Bos¬ 
ton  Post,  for  newspaper  publishers, 
praised  Mr.  Barber’s  record  in  business. 

“When  a  man  serves  advertising  for 
all  these  years  as  Mr.  Barber  has,”  said 
Mr.  O’Shaughnessy,  “and  has  gained  the 
personal  esteem  of  every  man  in  the 
business  in  this  country,  he  has  blended 
into  that  business  a  greater  degree  of 
strength  and  soundnes>  than  anyone  else. 
He  has  done  more  than  any  other  man 
to  build  up  the  national  spirit.  Mr.  Bar- 
Iht  was  always  safe  and  sound  because 
he  stooil  on  the  fundamentals  of  hon¬ 
esty  and  sound  morals.  He  is  known 
over  this  country  as  the  man  who  stands 
highest  in  advertising.” 

Mr.  Barber,  who  was  presented  by  the 
toastmaster.  Major  Carroll  J.  Swan,  said 
that  while  he  had  been  booked  to  speak 
on  the  past  in  advertising,  he  felt  that 
those  present  would  be  about  as  much 
interested  in  the  history  of  advertising 
as  they  would  in  last  year’s  almattac. 
For  that  reason  he  devoted  only  a  few 
minutes  to  relating  some  interesting  and 
humorous  incidents  connected  with  his 
early  days  in  the  business. 

“If  I  have  done  one  thing  for  the  cause 
of  advertising,  one  thing  to  make  it  bet¬ 
ter,”  he  said,  “then  I  am  grateful  to  my 
maker,  who  made  it  possible  for  me  to 
do  so.  -A  spirit  of  co-oi>eration  and 
union  always  has  been  a  factor  in  our 
agency.” 

Mr.  Barber  requested  that  excerpts 
from  the  platform  and  the  charter  of  the 
National  Recreation  Society,  organized 
in  January,  1918.  be  read,  after  which 
he  said  that  arrangements  had  been  made 
whereby  the  Government,  in  co-operation 
with  this  society,  is  to  offer  camp  sites 
and  chapter  houses  to  organizations  to 
establish  summer  homes  in  the  Federal 


reservations  in  the  White  Mountains. 
He  offered  the  Pilgrims  the  first  choice 
of  these  sites,  with  “400,000  acres  to 
select  from.” 

This  offer  was  received  with  applause. 
Mr.  Barber  said  that  he  had  desired  the 
representatives  of  the  Advertising  Wom¬ 
en’s  Club  and  the  Lantern  Club  to  attend 
the  meeting,  because  he  felt  that  some 
union  of  interests  in  the  proposed  camp 
in  the  mountains  would  best  serve  all 
interests.  Frank  A.  Black  said  that  there 
was  to  be  a  meeting  of  the  executive 
committee  of  the  New  England  Associ¬ 
ated  .Advertising  Clubs  later  in  the  day, 
and  he  would  place  the  suggestion  before 
that  body  in  the  hope  that  all  in  this  sec¬ 
tion  of  the  country  could  unite  their  in¬ 
terests. 


WITH  THE  AD  AGENCIES 


^  FORGE  W.  KETTLE,  managing  di- 
rector  of  the  Dorland  .Agency,  Ltd., 
arrivc-d  in  New  A’ork  on  the  Olympic  this 
week.  While  in  the  United  States,  Mr. 
Kettle  will  have  his  headquarters  at  the 
New  A’ork  office  of  the  Dorland  Agency. 

.A.  L.  Rice  has  been  transferred  from 
the  New  York  office  of  Hoyt’s  Service, 
Inc.,  to  its  Boston  office. 

Carl  Hill,  who  was  recently  with  the 
Conde  Nast  publications,  has  joined  the 
George  Batten  Agency  in  New  York. 

R.  P.  Robertson,  Seattle  representative 
of  the  W.  R.  Baranger  Company  for  the 
past  year,  is  now  associated  with  William 
Connarn  in  the  management  of  the  Los 
.Angeles  office.  C.  R.  Bishop  has  suc¬ 
ceeded  Mr.  Robertson  in  Seattle. 

L.  A.  Pierce  has  joined  the  organiza¬ 
tion  of  the  Izzard  Advertising  Compain 
as  manager  of  the  San  Francisco  branch, 
succeeding  S.  H.  Small. 

AA’alter  Whitehead  and  Malcolm  Mc- 
Harg  are  now  associated  with  the  Hus¬ 
band  &  Thomas  Company,  Chicago,  as 
members  of  the  firm.  Howard  V. 
D'Brien,  who  has  been  with  this  agency 
for  the  last  two  years,  has  also  been 
made  a  member  of  the  firm. 

T.  S.  Weeks,  who  for  some  time  has 
been  head  of  the  financial  department  of 
the  Redfield  .Advertising  Agency,  Inc.. 
New  York,  has  been  elected  treasurer  of 
this  agency. 
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Carton  Moorepark  has  joined  the 
Thornton  Purkis  Advertising  .Agency, 
Toronto,  as  art  director. 

Julius  Gotsdanker  has  joined  the  art 
•Staff  of  Howard-Garfield-Gray  in  De¬ 
troit,  Mich. 

H.  Elliott  Stuckel  has  purchased  the 
interests  of  Henry  J.  Lonskey  in 
Stuckel-Lonskey,  Inc.,  of  Butte,  Mont., 
and  the  agency  has  been  reorganized 
under  the  name  of  Stuckel,  Inc.  The 
officers  are  H.  Elliott  Stuckel,  presi¬ 
dent  ;  J.  C.  Clarke,  vice-president ;  E.  M. 
Clarke,  secretary-treasurer.  • 


Representatives  Named 

Atlantic  City,  N.  J. — The  Daily  Press 
and  Evening  Union  have  named  Payne, 
Burns  &  Smith,  Inc.,  New  York,  to 
represent  them  in  the  Fiast  and  the  G. 
Logan  Payne  Company,  Chicago,  in  the 
AVestern  advertising  field. 


Hurd  Mrith  Corvidlis  Paper 

Corvallis,  Ore. — Charles  L.  Springer 
nas  sold  a  third  interest  in  the  Gazette- 
Times  to  G.  Lansing  Hurd  who  will  be¬ 
come  business  manager.  C.  E.  Ingalls 
remains  as  editor  and  N.  R.  Moore  as 
news  editor.  Mr.  Springer  has  been  as¬ 
sociated  with  various  newspapers  in 
Oregon  and  North  Dakota. 


OBJECT  TO  “STANDARD”  CLAUSES 


Certain  Point*  Not  Satisfactory  to 
N.  Y.  Publisher*  Association 

The  New  York  City  publishers  at 
their  monthly  meeting  devoted  a  good 
deal  of  time  to  a  discussion  of  the 
“Standard  Conditions”  governing  adver¬ 
tising  contracts  and  orders  as  proposed 
by  the  .American  .Association  of  Adver¬ 
tising  Agencies  and  agreed  upon  by  the 
-Advertising  Committee  of  the  American 
Newspaper  Publishers’  Association. 

It  was  brought  out  that  clauses  one, 
two,  five,  seventeen  and  others  of  the 
"Standard  Conditions,”  as  printed  in 
full  in  Editor  &  Publisher  for  October 
16,  page  12,  were  not  entirely  satisfac¬ 
tory. 

The  .Advertising  Committee  of  the 
New  A'ork  Publishers’  .Association,  of 
which  George  H.  Larke,  of  the  New 
A’ork  World,  is  temporary  chairman, 
was  asked  to  con.sider  these  clauses  more 
fully  and  to  reopen  the  matter  with 
Collin  .Armstrong’s  Committee  of  the 
1-our  .A’s. 

Charles  Howell  Missing 

SpRiNGFiELn,  Colo. — Charles  Howell, 
editor  of  the  Springlield  Republican  and 
clerk  of  Baca  County,  has  disappeared. 
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ANOTHER  SCOOP 

Added  To  the  Long  List  of  Exclusive  Stories  Written  for 


MANY  NEWSPAPERS] 

taking  the 

DAVID  LAWRENCE 
DISPATCHES 

was  the 

important  Cablegram 
sent  by 
Elihu  Root 
to 

Senator  Harding 


ELIHU  ROOT 


DAVID  LAWRENCE 


David  Lawrence  Gets  The  Inside  News 


DAVID  LAWRENCE  is  a  reporter.  He  has  been  a  re¬ 
porter  nearly  20  years. 

He  flashed  the  news  of  the  death  of  Grover  Cleveland  from 
Princeton,  N.  J.,  to  the  Associated  Press  ahead  of^all  competi¬ 
tors. 

He  scored  several  beats  for  the  Associated  Press  on  news 
developments  in  connection  with  Mexican  revolutions  in  1910, 
1911  and  1912. 

He  covered  the  Battle  of  Juarez  and  was  rewarded  by  the 
Associated  Press  for  his  services. 

He  was  stationed  at  Sea  Girt  in  1912  with  Governor  Wilson 
and  covered  his  activities  as  President-elect  and  later  as 
President. 

After  the  outbreak  of  the  European  war,  Lawrence  wrote 
most  of  the  important  neutrality  stories  sent  from  Washington 
by  the  Associated  Press.  It  was  Lawrence  who  kept  the  Ameri¬ 
can  people  informed  in  the  tense  moments  of  the  Lusitania 
controversy.  Repeatedly  he  forecast  with  accuracy  the  con¬ 
tents  of  the  notes  sent  to  Germany.  He  scored  a  beat  on  the 


famous  note  sent  by  the  United  States  to  Great  Britain  in 
December,  1914,  on  the  blockade  of  American  trade. 

Lawrence  worked  'for  several  newspapers  before  he  came  to 
Washington  for  the  Associated  Press.  He  is  first  of  all  a  re¬ 
porter,  but  combines  with  that  ability  and  experience  a  power 
of  analysis  and  interpretation  that  make  his  daily  dispatches 
the  most  widely  read  feature  of  the  kind  in  the  United  States. 
He  not  only  tells  the  news  but  the  inside  story.  He  writes 
independently  and  gives  truthful  information,  irrespective  of 
which  political  party  or  person  is  helped  or  hurt.  His  forecasts 
of  the  presidential  election  of  1916  and  1920  were  borne  out  by 
the  election  returns. 

In  the  next  four  years  of  the  Harding  Administration  and 
particularly  in  the  next  few  months  of  the  Republican  Congress, 
Lawrence  will  write  from  WASHINGTON  SIX  DAYS  A 
WEEK.  His  dispatches  are  distributed  through  an  organiza¬ 
tion  which  makes  him  independent  of  the  influence  of  any  sin¬ 
gle  newspaper.  Newspapers  that  print  the  truth  find  the 
Lawrence  dispatches  a  successful  builder  of  prestige  and 
circulation. 


FOR  RATES  AND  DETAILS  APPLY  TO  THE 


CONSOLIDATED  PRESS  ASSOCIATION 

ROBERT  B.  McCLElAN,  Business  Manager 
Executive  Offices:  Commercial  Bank  Building,  Washington,  D.  C. 


Horace  Epes,  Western  Superintendent 
Fourth  Floor,  Daily  News  Building,  Chicago 


Jay  Jerome  Williams,  Eastern  Superintendent 
Eleventh  Floor,  World  Building,  New  York 
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TIPS  FOR  AD  MANAGERS 

X.  W.  Ayfj«  &  Son,  300  Chestnut 
street,  Philadelphia.  Handling  adver¬ 
tising  for  the  .Associated  Rice  Millers 
of  America,  Inc.  Advertising  is  being 
used  in  newspapers  in  33  cities  and 
the  campaign  runs  from  10,000  to  15,- 
000  lines  in  each  newspaper  and  cov¬ 
ers  a  period  of  four  months.  Nothing 
but  newspaper  advertising  will  be 
used  and  it  is  the  belief  of  the  agents 
and  managers  of  the  Rice  Associa¬ 
tion  that  this  will  be  sufficient  to  in¬ 
crease  greatly  the  per  capita  use  of 
rice.  It  is  the  hope  of  the  Rice  As¬ 
sociation  to  enlarge  the  campaign  so 
as  to  include  newspapers  in  77  addi¬ 
tional  cities,  making  100  cities  in  all, 
picked  according  to  market  condi¬ 
tions.  If  the  campaign  is  successful, 
it  will  be  of  immense  benefit  to  large 
areas  of  Louisiana,  eastern  Texas  and 
parts  of  .Arkansas,  where  the  growing 
of  rice  is  one  of  the  chief  industries. 

Georoe  L.  Dyer  Company,  Inc.,  42 
Broadway,  New  York.  Will  place 
10,000-line  contracts  with  newspapers  for 
“Oneida  Community  Silver,"  beginning 
November  16. 

F.  W'allis  Armstrong,  North  Amer¬ 
ican  Bldg.,  Philadelphia.  Placing  35,000- 
line  contracts  for  Victor  Talking  Ma¬ 
chine  Company. 

George  Batten,  Inc.,  Fourth  Avenue 
Bldg.,  New  York.  Placing  7,000-line 
contracts  with  S6uthern  papers  for  the 
Merrell-Soule  Sales  Corporation,  Syr¬ 
acuse,  N.  Y.,  advertising  “Klim.” 

Frank  Presbrey  Company,  Inc.,  456 
Fourth  avenue.  New  York.  Making 
10,000-line  contracts  with  Pennsylvania 
papers  for  J.  E.  Caldwell  &  Co.  Will 
make  up  list  this  month  for  Corbin 
Screw  Corporation,  New  Britain,  Conn. 

Martin  V.  Kelley  Company,  Inc., 
Second  National  Bank  Bldg.,  Toledo, 
Ohio.  Making  5,000-line  contracts  with 
patKTS  on  the  Pacific  Coast  for  the  Chi¬ 
cago,  Milwaukee  &  St.  Paul  Railroad. 

E.  LeRoy  Pelletier,  Fine  Arts  Bldg., 
Detroit.  Mich.  Making  5,000-line  con¬ 
tracts  with  newspapers  in  the  Middle 
West  for  Reo  Motor  Car  Company. 

Matte.son-F'ogarty'-Jordan  Company', 
140  North  Dearborn  street,  Chicago. 
Making  10,000-linc  contracts  with  news¬ 
papers  in  the  Middle  West  for  Globe 
Soap  Company. 

Mace  .Advertising  .Agency,  Lehmann 
Bldg.,  Peoria,  Ill.  Placing  advertising 
for  the  .American  Magnestone  Corpora¬ 
tion,  Springfield,  111. 

Blackman  Company,  West  42d  street. 
New  York.  Handling  advertising  for 
Peggy  Paige  Dress  Company. 

J.  Horace  Kyrle  .Advertising  Com¬ 
pany,  Mutual  Home  Bldg.,  Dayton, 
Ohio.  Placing  advertising  in  class  and 
agricultural  publications  for  The  Oorang 
Kennels,  La  Rue,  Ohio. 

Gundlach  .Advertising  Agency,  Peo¬ 
ples  Gas  Bldg.,  Chicago.  Handling  ad¬ 
vertising  of  Homer  Whitman  Company, 
Oiicago,  clothing  and  blankets. 

Harry  Porter  Company,  Inc.,  15 
West  44th  street.  New  York.  Placing 
advertising  for  Quaker  Lace  Company 
(North  American  Lace  Company). 

Witt  K.  Cochrane  Advertising 
Agency,  Boyce  Building,  Chicago.  Plac¬ 
ing  advertising  for  the  Gardner  Gover¬ 
nor  Company,  Quincy,  Ill. 

Brearley-Hamilton  Company,  Inc, 
Mi-higan  Trust  Bldg.,  Grand  Rapids, 
Mich.  Will  conduct  campaign  in  news¬ 


papers,  magazines  and  trade  papers  for 
.Auto  Indicator  Company,  Grand  Rapids. 

Brooke,  Smith  &  French,  Inc., 
Kresge  Bldg.,  Detroit.  Planning  cam¬ 
paign  in  national  and  industrial  publi¬ 
cations  for  Clipper  Belt  Lacer  Company, 
Grand  Rapids. 

Mt  CUTCHEON  -  GeRSON  SERVICE,  64 
West  Randolph  street,  Chicago.  Plac¬ 
ing  advertising  in  middle  western  New 
York  and  Pennsylvania  newspapers  for 
.A.  Keeney  Clarke,  New  York. 

Brandt  .Advertising  .Agency,  Tribune 
Bldg.,  Chicago.  Placing  advertising  for 
the  Berry  Candy  Company,  Chicago. 

Franklin  P.  Shumway  Company, 
453  Washington  street,  Boston,  Mass. 
.Among  accounts  handled  by  this  agency 
are :  Ipswich  Hosiery  Company ;  using 
Boston  and  New  York  dailies  for  E.  B. 
Harris,  Boston,  army  supplies;  renew¬ 
ing  contracts  for  fur  advertising  for 
Dunlap,  Cooke  Company,  Boston ;  using 
New  England  dailies  and  suburban  week¬ 
lies  for  the  Oriental  Tea  Company  jf 
Boston ;  placing  orders  fpr  Hilliard  & 
Merrill,  Inc.,  Lynn,  Mass. ;  placing  ad¬ 
vertising  for  Eastern  Radio  Institute  of 
Boston ;  W'.  A.  Wilde  Company ;  plac¬ 
ing  copy  with  Boston  dailies  for  Forbes 
Lithograph  Manufacturing  Company. 

Charles  H.  Fuller  Company,  Inc., 
623  South  W’abash  avenue,  Chicago. 
Placing  advertising  for  the  Timken 
Roller  Bearing  Company  of  Canton, 
Ohio.  The  axle  advertising  account 
of  the  Timken  Detroit  Company  is  not 
included. 

Richard  S.  Rauh  Company,  First 
National  Bank  Bldg.,  Pittsburgh.  Plac¬ 
ing  copy  in  trade  papers  in  the  oil  and 
iron  fields  for  Keystone  Pipe  &  Supply 
Company,  Butler,  Pa. ;  placing  copy  in 
Eastern  Newspapers  for  the  Preventol 
Laboratories,  Pittsburgh,  “F.  E.  D.” 
tooth  paste ;  using  trade  papers  for  Cord 
Tire  Corporation,  Chester,  W.  Va.,  “Su- 
|K*rior”  cord  tires;  placing  copy  for  A. 
Ruben  Company,  Pittsburgh,  “.Arco  Spe¬ 
cial  Stogies”;  placing  copy  for  Englert 
Manufacturing  Company,  Pittsburgh, 
“Englert  Circle  E”  storage  batteries,  and 
the  Double  Edge  Stropper  Company, 
Pittsburgh. 

Barton,  Durstine,  O.sborn,  25  West 
45th  street.  New  A'ork.  Placing  adver¬ 
tising  for  General  Chemical  Company, 
Ryzon  Baking  Powder,  25  Broad  street. 
New  York. 

J.  D.  Bates  .Advertising  Agency,  292 
Main  street,  Springfield,  Mass.  Re¬ 
ported  will  handle  the  advertising  for 
Hendee  Manufacturing  Company,  Indian 
Motor  Cycle,  Springfield,  Mass. 

Walter  H.  Blaker,  110  West  40tli 
street.  New  York.  Placing  orders  with 
newspapers  for  Dr.  Thomas  I^wton,  fat 
reducer,  120  West  70tli  street.  New  York. 

Andrew  Cone  General  .Advertising 
.Agency,  Tribune  Bldg.,  New  York. 
Placing  orders  with  New  Jersey  news¬ 
papers  for  Kolberg  &  Co.,  Inc.,  “Jose 
Granda”  cigar. 

Ca.mi>bell-Ewald  Company,  Mar¬ 
quette  Bldg.,  Detroit,  and  18  West  34th 
street.  New  York.  Placing  orders  with 
newspapers  in  New  York  City  for  R.  B. 
Donnelly  Corporation,  Classified  Tele¬ 
phone  Directory,  New  York. 

Dorland  Advertising  Agency,  9  East 
40th  street.  New  York.  Placing  adver¬ 
tising  for  Basic  Products  Company, 
“Theroz”  Canned  Heat,  Woolworth 
Bldg.,  New  York.  Will  also  handle  ad¬ 
vertising  for  National  Outlet  Stores, 
National  Goak  &  Suit  Company,  207 
West  24th  street.  New  York. 
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Unlike  Any  Other  Community 

JOPLIN 

Missouri 

The  Market  240,000 

Goods  can  be  merchandised  in  the  Joplin  district 
at  a  greater  average  net  profit  than  in  many  other 
markets  where  costs  are  increased  through  in¬ 
adequate  jobbing  facilities  and  the  necessity  of 
several  newspapers  for  satisfactory  advertising 
coverage. 

The  splendid  and  diverse  wholesale  houses  of 
Joplin  and  unusually  good  transportation  facili¬ 
ties — 7  railroads,  2  interurban  electric  lines  and  a 
webbing  of  wonderful  hard  surfaced  roads — 
combine  to  lower  the  cost  of  selling  goods  to 
the  trade. 


Joplin  Bank  Clearings 


October 

1919  .  $8,178,719 

1920  .  7,842,000 

-A.lfo 


First 

10  Months 
$67,042,719 
80,380,048 
+  19.9% 


Authority:  Commercial  &  Financial  Chronicle,  November  6,  1920 

Unlike  Any  Other  Newspaper 

Joplin  Globe 


(A.  B.  C.  Member) 


Paid  Circulation  -  24,896 

Avereae  for  (  months  endlna  September  M,  l»2» 


Line  rate  8c.  flat. 


Mornings  Except  Monday 


The  Globe  is  merchandised  on  merit  throughout  the  entire 
Joplin  district.  It  is  more  than  a  daily  newspaper.  Its 
Farm  Section  enjoys  a  select  following  among  the 
farmers,  and  the  Mining  Section  is  recognized  as  the 
authoritative  trade  paper  for  the  district’s  lead  and  zinc 
interests. 

In  Joplin  proper  the  Globe’s  circulation  frequently  ex¬ 
ceeds  the  total  number  of  families.  Most  of  the  circula¬ 
tion  in  the  suburbs,  reaching  about  every  second  family, 
is  delivered  to  subscribers  before  breakfast. 

The  need  for  only  one  newspaper  for  satisfactory  cover¬ 
age  of  the  market  of  240,000  population  lowers  the  cost  of 
selling  goods  to  the  consumer. 

On  the  basis  of  actual  net  profit,  compare  Joplin  with 
many  other  markets. 

Advertising  in  the  Joplin  Globe  is  a  splendid  investment. 
Representatives 

E.  Katz  Special  Advertising  Agency 


Chicago 
Kansas  City 


EstablUhad  ISM 

New  York 


Atlanta 
San  Francisco 
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PRESIDENT-ELECT  HARDING’S  OWN  PAPER  RELIES 
ON  INTERNATIONAL  NEWS  SERVICE  ALONE 


I.  N.  S.  also  First  with  the  Returns  in  Gov.  Cox’s  Home  Town 

“MARLItN  l^EW,  Davtox,  Ohio,  1 122A,  November  3,  1920 

International  News  Service,  New  York,  N.  Y. 

Wonderful  election  service  last  night.  Believe  it  was  the  fastest  service  I  have  ever  seen  and 
every  whit  as  dependable  as  it  was  fast.  It  was  at  least  thirty  minutes  ahead  of  our  other  services. 

We  used  T.N.S.  bulletins  exclusively  in  our  election  extras.  Splendid  high  class  service.  Can 
assure  you  we  shall  never  again  undertake  to  go  through  a  general  election  without  I.N.S. 

DWIGHT  YOUNG,  Dayton  Jonrnair 

“The  True  News  FIRST  Always — Accurately!” 

INTERNATIONAL  NEWS  SERVICE  New  York  City 

M.  KOENIGSBERG,  President  MARLEN  E.  PEW,  Editor  and  Gen.  Mgr. 
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FOR  THE  CIRCULATION  MANAGER 

Thii  department  ii  a  regular  weekij  feature  of  Editor  A  Publiaher.  Suneitioni 
or  contributiona  should  be  sent  to  Fenton  Dowling,  Editor  ft  Publisher,  II 15  World 
Building,  New  York. 


Postal  Information  Wanted  by  the  1.  C.  M.  A. 


FOLLOWING  instructions  of  the  an- 
nual  convention  of  the  International 
Circulation  Managers’  Association  in  St. 
Louis  last  June,  the  Postal  .\ffairs  Com¬ 
mittee  of  that  organization  is  preparing 
to  go  before  Congress  in  an  effort  to 
obtain  a  modification  or  revision  of  the 
present  second-class  postage  law. 

Questionnaires  are  being  mailed  each 
of  the  2,6(10  daily  newspapers  in  the 
United  States  in  an  effort  to  find  some 
common  ground  upon  which  publishers 
may  meet  before  presenting  their  case 
to  Congress.  These  questionnaires  are 
now  in  the  mails  and  the  answers  will 
be  tabulated  and  presented  to  the  A.  N 
P.  A.  in  the  hope  that  the  publishers’ 
organization  will  get  behind  whatever 
proposal  the  I.  C.  M.  A.  is  able  to  formu¬ 
late. 

“Members  of  the  1.  C.  M.  postal 
affairs  committee  are  going  at  this  prob¬ 


lem  with  an  open  mind,’’  according  to 
A.  R.  Michener,  circulation  manager  of 
the  Harrisburg  Telegraph  and  chairman 
of  this  committee.  “We  have  no  precon¬ 
ceived  idea  as  to  what  we  shall  ask  of 
Congress.  That  will  be  decided  after  we 
find  out  just  what  the  majority  of  news¬ 
papers  of  the  country  really  want.  We 
shall,  however,  strive  to  avoid  the  pit- 
falls  that  have  caused  previous  efforts 
of  various  organizations  to  obtain  a  modi¬ 
fication  of  the  present  onerous  law  to 
come  to  naught.  That  is,  we  shall  first 
endeavor  to  find  some  common  ground 
upon  which  the  newspapers  of  the  coun¬ 
try  may  meet  before  asking  Congress  to 
.settle  the  matter.  So  long  as  every  pub¬ 
lisher  refuses  to  support  any  plan  that 
is  not  his  own  just  so  long  will  Congress 
force  the  newspapers  to  take  what  they 
get  instead  of  what  they  want  or  what 
is  fair.’’ 


The  /.  C.  M.  A.  Postal  Questionnaire 


Name  of  Paper . 

City  of  Publication .  State. 

Politics  . 

Name  of  Congressman .  Senator . 

Name  of  Washington  Correspondent 


AVERAC.E  CIRCULATION 


Daily. 


Sunday. 


Sunday 

Dispatched  by  Express. 
Agents 


Dispatched  by  Mail. 

Mail  Subscribers .  . 

R.  R.  Subscribers .  .  . 

Agents . 

Total  . 

No.  columns  to  page . Average  pages  daily . Average  pages  Sunday. 

Do  you  favor  flat  or  zone  Postal  Rate . 

Will  your  paper  aggressively  support  a  bill  drafted  by  the 
I.  C.  M.  A.  Postal  Affairs  Committee  and  a^roved  by  the 

A.  N.  P.  A.  for  revision  of  the  present  Postal  Rates  by  zones? . 

Will  your  paper  pay  an  assessment  of  $10  to  $JS 

to  defray  the  expenses  incurred  by  this  Committee? . 

Will  your  paper  abide  by  the  decision  of  this  Committee 

as  representing  the  opinion  of  the  majority  of  newspapers? . 


NEWS  AND  NOTES 

lyflSS  MARGARKT  E.  DONAHUE, 
■*^’-*'of  the  circulafiou  dciiartmciit  of  the 
Boston  Globe,  was  treated  to  an  enjoyable 
surprise  NovemlK;r  6.  when  her  office  co¬ 
workers  presented  her  with  a  purse  of 
$100  in  gold.  Thomas  Downey,  circula- 
ti<Mi  manager,  made  the  presentation 
speech.  Miss  Donahue  was  married, 
November  10,  to  Timothy  S.  Buckley, 
of  Charlestow'n. 

Herbert  Peters,  secretary-treasurer  of 
the  Texas  Circulation  Managers’  Asso¬ 
ciation,  was  recently  mentioned  in  this 
column  as  being  connected  with  the 
Wichita  Falls  Tribune.  It  should  have 
been  the  Daily  Times.  Since  moving 
over  from  the  Galveston  Tribune,  Mr. 
Peters  has  been  obtaining  splendid  re¬ 
sults  with  the  Times  circulation.  He  is 
a  former  president  of  the  T.  C.  M.  A., 
and  this  is  his  second  election  to  the 
office  of  secretary-treasurer. 

There  will  be  good  literature  galore 
at  the  disposal  of  Boston  newsboys 
this  winter  at  the  Newsboys’  Reading 
Room,  thanks  to  Harry  Hines,  well 


known  actor,  who  has  been  entertaining 
thousands  in  Boston  the  past  week. 
Hines  is  himself  an  ex-newsboy,  and 
hearing  of  the  lack  of  proper  literature 
ill  their  reading-room  purchased  hun¬ 
dreds  of  papers  after  his  act  one  or  two 
evenings  and  sold  them  at  the  corner 
of  Park  and  Tremont  streets,  assisted 
by  ten  “newsies,”  and  issued  an  appeal 
to  his  many  friends  for  contributions, 
which  are  still  coming  in. 

Charles  S.  Whitcomb,  of  the  circula¬ 
tion  department  of  the  Portland  (Me.) 
Express- Advertiser,  was  married  on 
October  27  to  Miss  Violet  A.  Jumpre. 

Memphis  new’sboys  are  engaged  in 
holding  a  series  of  entertainments  to 
raise  funds  for  the  equipment  of  a 
gymnasium. 

St.  Paul  (Minn.)  Daily  News  gave  a 
big  “party”  on  election  night.  It  rented 
the  Auditorium,  the  largest  hall  in  the 
Northwest.  Election  returns  were 
flashed  on  a  screen  and  there  were  band 
music  and  forty  reels  of  motion  pic¬ 
tures. 


Since  1817,  Connecticut’s  Greatest  Newspaper 

A  Notable  Achievement! 

As  proof  of  the  pre¬ 
eminence  of  THE 
TIMES  as  an  adver¬ 
tising  medium  in 
Hartford  and  Hart¬ 
ford  County,  we  ap¬ 
pend  the  following 
information : — 

During  the  first  nine  months  of  1 920,  in  spite 
of  the  fact  that  for  ten  publishing  days  dur¬ 
ing  February  no  display  advertising  ap¬ 
peared  in  THE  TIMES,  and  that  during 
that  period  many  thousands  of  lines  of  ad¬ 
vertising  were  omitted  because  of  the 
acute  paper  situation,  THE  TIMES  carried 
in  six  publishing  days . 8)894,830  lines 

During  the  same  period  the 
daily  COURANT  car¬ 
ried  . 6)082)276  lines 

and  the  Sunday  COUR¬ 
ANT  . 2)404)292  lines 

a  total  of . 8)486)568  lines 

From  the  above  figures  it  will  be  noted  that 
THE  TIMEJS,  in  six  publishing  days  per 
week,  carried  408,262  lines  more  than  the 
daily  and  Sunday  Courant  combined. 

There’s  a  very  substantial  reason  for  this 
preponderance — a  matter  of  dollars  and 
cents.  THE  TIMES  gets  results  and  conse¬ 
quently  the  bulk  of  the  advertising.  It’s  the 
logical  medium  for  National  Advertisers. 

National  Representatives 

KELLY-SMITH  COMPANY 

Marbridge  Bldg.,  Lytton  Bldg., 

New  York  Chicago 
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The  Paterson 
Press-Guardian 

Advertisers  Vote  on  the  Reader-Advertiser 
Efficiency  of  Paterson  Newspapers 

By  JAMES  ROBERT  McCUTCHEON 

0\’ER  in  the  Paterson  consumer  market  zone  of  the  country,  advertisers  agree  that  the  Paterson  Press- 
Guardian  is  the  newspaper  that  serves  with  100%  efficiency  the  combined  interests  of  readers  and 
advertisers.  And  when  a  newspaper  has  this  distinction  it  is  always  the  newspaper  that  holds  the  attention 
of  National  advertisers  and  advertising  agencies.  In  order  to  satisfy  myself  as  to  how  comprehensively  the 
Press-Guardian  fulfills  its  mission  as  a  family  and  business  man’s  newspaper,  I  submitted  twelve  questions  to 
Paterson  advertisers,  and  I  requested  them  to  designate  which  publication  best  answered  each  question  according 
to  their  business  and  personal  experience.  Here  we  have  the  questions  and  the  result. 


Press 

Call  Guardian  News 


Which  paper  has  the  greatest  family  influence? .  ,3  5 

Which  paper  gives  the  best  news  service? . 3  6  1 

Which  paper  gives  best  features? .  3  3  2 

Which  paper  do  you  think  would  be  best  for  out-of-town  advertisers? .  3  6  1 

Which  paper  is  best  made  up  and  printed? .  4  5 

Which  paper  has  served  you  best  for  business  purposes?  •  • .  3  6 

Which  paper  is  considered  most  progressive? .  1  6  3 

Which  paper  is  most  anxious  to  help  advertisers  get  results? .  1  4  2 

Which  paper  is  most  careful  about  the’ advertising  it  prints? . ••....  4  4  . 

Which  paper  pays  most  attention  to  getting  up  advertisements  ? .  1  6  1 

Which  paper  is  best  for  automobile  advertisers? . / .  1  5 

Which  paper  would  you  use  if  only  one  was  to  be  selected? . •  • .  4  4 

TOTAL  VOTES  . . . .  31  60  10 


This  table  shows  that  out  of  a  total  of  101  votes  registered,  the  Paterson  Press-Guardian  received  60. 
There  were  41  votes  which  were  not  in  favor  of  the  Press-Guardian — these  being  divided  between  two 
other  Paterson  newspapers.  When  a  newspaper  makes  good  day  in  and  out,  year  after  year  to  the  public,  it 
always  gets  the  size  and  quality  of  circulation  making  it  the  one  great  factor  in  advertising  campaigns — whether 
they  be  local  or  National.  Reader  influence,  which  means  reader  confidence,  is  always  the  basis  of  large  service 
efficiency  to  all  classes  of  advertisers.  In  covering  the  Paterson  consumer  market  zone,  the  Press-Guardian  has 
proved  its  right  to  the  confidence  of  advertisers  and  advertising  agencies.  It  has  made  good  because  it  fir.st  made  good 
to  the  public.  The  above  table  indicates  the  strength  of  the  Press-Guardian,  not  only  in  the  homes,  but  in  the  affairs 
of  local  business  interests. 


Foreign  Representative: 

PAYNE,  BURNS  &  SMITH 
200  Fifth  Avenue,  New  York  City 
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New  Beltless  Type-High 
Rotary  Planer 

with  Table  on  Roller  Bearings  and 
manj  Other  New  Features. 


Engravers’  Proof  Press 

Gives  a  powerful  and  even 
pressure. 


Power  Screw-Driven  Shaving 
Machine  for  Flat  Plates 

Especially  suited  to  newspaper  offices. 


When 


Need  of  Reliabl 


FOR  PRINTING,  STEREOTYPING,  ELE^J 

Remember  Our  One  Hi|n( 

Which  Qualifies  Vs  t 

The  Best  is  Always  tie 


827  Tribune  Building 
CHICAGO,  ILL.. 


504-520  Grand  sbec 


109-112  B4ug] 
LONDON,  S.E.  1, 


Dross  Refining  Furnace 

A  money  saver. 


Flat  Casting  Mould 

Also  made  with  cored  cover. 


Hoe  Doub’i  Pui 
Two  Eqi/|oise 

The  Ouickeit  Be 


Improved  Matrix  Rolling 
Machine 

Strongest  and  Kost  Rigid  Boiler  made. 


Hoe  Pneumatic  Matrix-Drying  Tables 

Make  the  best  matrices  in  the  quickest  time  and  in  the  most  economical 
manner. 


Combination  Double-Screw  and 
Inclined  Bed  Shaving  Machine 

For  flat  plates.  The  most  powerful 
shaver  made. 


Duo-Cooled  Equipoise 
Curve  Casting  Mould 

Indispensable  where  fast  work  is  re* 
quired. 


Rapid  Straight-Line  Routing 
Machine 

For  flat  plates.  Turns  out  more  and 
better  work  than  any  other. 


and  E!f f icient  Machinery 

e\jrotyhng  or  photo  engraving 

Iiindred  Years’  Experience 

Ui  to  Build  the  Best 


the  Cheapest  in 


7  Water  Street 
BOSTON,  MASS. 


eet,  NEW  YORK 


2  Borough  Road 
S.E.  1,  ENGLAND 


New  Mono-Rail  Combined 
Saw  Table  and  Trimming 
Machine 

The  Fastest  and  Easiest  Running 
Machine  Made. 


Combined  Jig  Saw  and 
Drilling  Machine 

A  convenient  and  efficient  machine. 


Combination  Curved  and  Flat 
Routing  Machine 

A  desirable  and  efficient  machine  for 
plants  doing  both  curved  and  flat 
work. 


Doubi  Pump  Furnace  with 
)  Eqifloise  Casting  Moulds 

lickeit  k(J  Casting  Unit  made. 


Hoe  Automatic  Plate-Finishing  Machine 

Trims,  tail  cuts,  shaves,  cools,  and  dries  six  plates  i 
minute. 


Greensboro,  N.  C. — At  the  meeting  of 
the  North  Carolina  Association  of 
Dailies,  held  here,  E.  B.  Jeffress,  of  the 
Greensboro  Daily  News,  was  re-elected 
president,  and  J.  L.  Horne,  Jr.,  of  the 
Rocky  Mount  Telegram,  was  re-elected 
secretary  and  treasurer.  A.  \V.  Burch, 
of  the  Charlotte  Observer,  was  chosen 
vice-president. 

The  next  quarterly  meeting  of  the 
Daily  Association  will  be  held  at  Char¬ 
lotte  on  January  4,  1921,  in  connection 
with  the  mid-winter  meeting  of  the 
North  Carolina  Press  Association,  which 
meets  January  4  and  5,  1921. 

The  meeting  of  the  Daily  Association 
at  Greensboro  lasted  from  3  p.  m.  to  11 
p.  m.,  with  a  banquet  at  7.30  p.  m.  Mat¬ 
ters  of  interest  to  the  North  Carolina 
newspapers  were  discussed  in  detail,  par¬ 
ticular  attention  being  given  to  the  labor 
situatifm  which  is  showing  slight  im- 


the  morning  newspapers  and  $42  per 

week  for  the  afternoon  papers.  In  some  paper  as  they  did  last  year,  and  most  of 
cases  old  employees  were  getting  slight  them  were  able  to  make  satisfactory  con- 
bonuses.  tracts  for  1921.  None  of  the  newspapers. 


Ludlow  For  Display  Type 


>  Italic  and  Roman  mixed  in  one  line 

We  do  not  know  just  how  long  Ludlow  matrices 
will  last.  Our  records  show  many  instances  where 
Ludlow  matrices  have  been  used  night  and  day  for 
five  years  without  showing  wear.  This  is  another 
good  point  in  favor  of  the  Ludlow  display  type 
system. 

“LUDLOW— THE  AD  MAN’S  TYPE  FOUNDRY” 

Ludlow  Typograph  Co. 

606  WORLD  BUILDING  2032  CLYBOURN  AVE. 
NEW  YORK  CITY  CHICAGO,  ILLINOIS 

Ludlow  For  Display  Type 


Complete  Financial  News  In 
the  Home  Edition 

. . 


The  financial  page  of  The 
News  is  a  little  different 
from  that  of  nuist  evening 
newspapers.  There’s  a 
painstaking  completeness  of 
financial  news  that  is  usu¬ 
ally  found  in  a  metrojxdi- 
tan  morning  paper.  In  ad¬ 
dition  there  is  an  array  of 
markets  usually  neglected 
by  financial  editors.  The 
live  st(x:k  market,  the  dress 
goods,  leather,  produce, 
grain  and  scores  of  other 
markets  are  thoroughly 
covered.  There  isn’t  a  more 
varied  market  page  in  an 
evening  paper  in  America. 


The  Indianapolis  News 

First  in  oNational  c/fdvertising  in  Six-Day  Evening  Field 


New  York  Office 
DAN  A.  CARROLL 
Trit>uDe  Building 


FRANK  T.  CARROLL 
Advertising  Manager 


Chicago  Office 
J.  E.  LUTZ 

First  National  Bank  Bldg. 


Ludlow  Matrices 

Are  Made  to  Last 


JEFFRESS  RE  -  ELECTED 
IN  NORTH  CAROUNA 

State  Dailies  AMociation  Urge*  Careful 
Consideration  of  Higher  Wage 
Scale* — Most  Publishers  Have 
1921  Paper  Contracted  For 


The  association  urged  its  members  to 
be  very  cautious  in  executing  new  con¬ 
tracts,  because  it  may  be  probable  tliat 
the  high  wages  at  the  present  time  can¬ 
not  be  maintained  indefinitely. 

Publishers  reported  that  they  were  not 
having  as  much  difficulty  in  securing 


provements.  The  average  wage  of  print¬ 
ers,  it  developed,  was  $45  per  week  for 


however,  had  been  advised  what  the  con¬ 
tract  price  would  be  for  next  year. 

The  executive  committee  of  the  North 
Carolina  Press  Association  met  in 
Greensboro  on  October  30  and  laid  plans 
for  a  large  convention  at  Charlotte  early 
in  January.  The  meetings  are  to  be  de¬ 
voted  primarily  to  discussions  of  business 
details  and  matters  of  vital  interest  to  the 
publishing  trade.  President  J.  F.  Hurley 
of  the  Salisbury  Post  will  shortly  an¬ 
nounce  his  program  for  this  meeting. 

Methodist  Book  Concern’s  Century 

Cincinnati. — The  Western  Christian 
Advocate,  in  a  recent  issue,  celebrated 
its  100th  year  of  publication  under  the 
one  name.  It  was  .started  here  when 
the  Methodist  Book  Concern,  said  to  be 
the  oldest  publishing  house  in  the 
United  States,  opened  its  Western  of¬ 
fice  in  October,  1820.  Harry  E.  First, 
for  many  years  a  circulation  manager 
of  leading  daily  newspapers,  who  is  now 
circulation  manager  of  the  .\dvocate, 
believes  that  it  is  the  oldest  paper  in 
Cincinnati,  if  not  in  the  Middle  West. 

Sign  Chesterton  and  Zangwill 

Cross-Atlantic  Newspaper  Service  has 
contracted  with  G.  K.  Chesterton  for  a 


weekly  letter  and  for  rights  to  all  his 
writings  except  books.  A  similar  ar¬ 
rangement,  including  all  work  not 
covered  by  existing  contracts,  has  been 
made  with  Israel  Zangwill  by  the  Cross- 
.^tlantic,  Frank  Parker  Stockbridge, 
managing  editor,  announced  this  week. 
The  Washington  Star  has  contracted  for 
the  c^ross-Atlantic  service. 

Merger  in  Iowa  City 

Iowa  City,  la. — The  Iowa  City  Press 
and  the  Daily  Citizen  have  combined. 
The  new  paper  will  be  known  as  the 
Iowa  City  Press-Citizen.  The  Press 
was  Democratic  in  politics.  The  Citizen 
was  Republican.  The  Press-Citizen  an¬ 
nounces  it  will  be  independent.  The 
Press  was  founded  in  1841:  and  the 
Citizen  in  1891.  S.  E.  Carroll  of  the 
Press  will  be  president  and  manager  of 
the  consolidated  paper,  and  his  son, 
Dale  E.  Carroll,  will  be  secretary-treas¬ 
urer.  E.  E.  Johnson  of  the  Citizen  be¬ 
comes  vice-president.  The  company  will 
be  incorporated  with  a  capital  of  $80,000. 

Columbia  Spy  Sold 

Columbia,  Pa. — The  Daily  Spy  has 
been  purchased  by  the  Columbia  Daily 
News  and  consolidated. 


E.  B.  Jeffress 


There  are  no  combinations  or  mechanical 
movements  to  damage. 


THREE  -  YEAR  BASIS 
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The  1921  Newsprint  Requirements  of  The 
Big  Group-Buying  Organization 


The  Publiishers  Buying  Corporation  finds  that  to  properly  care  for 
the  requirements  of  its  members  for  1921,  it  will  probably  be  necessary 
to  import  in  regular  monthly  instalments  10,000  tons  of  European  news¬ 
print.  The  total  requirements  of  the  230  daily  newspapers  which  are 
members  amounted  on  October  1  to  approximately  .'>4,000  tons  of  roll, 
in  addition  to  which  there  were  sure  indications  that  we  would  be  re¬ 
quired  to  provide  for  the  State  associations  which  are  buying  co-op¬ 
eratively  for  weekly  newspapers  using  flat  sheets  about  .'>,000  tons  of 
newsprint  in  this  form. 

Since  October  1  the  situation  both  as  to  price  and  supply  has  changed 
very  rapidly.  Opportunities  have  been  afforded  our  members  to  buy 
considerable  quantities  of  foreign  tonnage  at  very  favorable  prices,  and 
a  number  of  them,  particularly  those  in  the  Eastern  States,  have  availed 
themselves  of  the  chance  to  anticipate  1921  purchases,  so  that  many  of 
our  members  are  now  covered  well  into  1921. 

In  addition,  firm  contracts  from  domestic  sources  at  satisfactory 
prices  have  been  offered  our  members  ever  since  the  middle  of  Sep¬ 
tember,  and  on  our  advice  they  have  signed  these  contracts  whenever 
we  thought  it  was  to  their  interest  to  do  so.  In  this  way  a  considerable 
portion  of  their  requirements  have  already  been  taken  rare  of.  For  the 
remaining  37,2.'>0  tons  we  believe  we  have  in  hand  and  in  sight  sure 
prospects  of  contracts  with  United  States  and  Canadian  mills  for  19,000 
tons  at  mill  prices.  This  would  leave  us  approximately  18,250  tons  to 
provide  from  the  open  market  during  1921,  unless  contract  conditions 
continue  to  grow  easier  as  rapidly  as  has  been  the  case  during  the  last 
45  days. 

Obviously,  whatever  the  objections  may  be  to  depending  upon  Euro¬ 
pean  mills  for  a  portion  of  the  open  market  supply,  it  is  good  policy 
for  the  Publishers  Buying  Corporation  to  distribute  the  risk,  and  this 
it  has  decided  to  do  by  placing  orders  for  8,000  to  10,000  tons  of  Euro¬ 
pean  tonnage,  and  seeking  for  the  remainder  from  the  domestic’  spot 
market.  We  do  not  rare  to  take  the  risk  of  producing  another  runaway 
spot  market  on  newsprint  by  relying  wholly  on  domestic  sources,  but  the 
proportion  of  foreign  tonnage  purchased  will  be  governed  by  compara¬ 
tive  prices.  If  the  domestic  spot  price  justifies  it,  all  the  purchases 
might  be  made  in  the  domestic  market. 


While  the  publishers  would  prefer,  both  for  practical  and  senti¬ 
mental  reasons,  to  buy  all  their  tonnage  for  1921  in  North  America,  the 
cold  fart  remains  that  in  1920,  as  in  1915,  the  North  American  supply 
was  ostensibly  insufficient.  While  the  majority  of  the  newsprint  pro¬ 
ducers  with  whom  we  have  carefully  canvassed  the  situation,  are  able  to 
make  definite  pledges  of  certain  quotas  of  tonnage,  or  are  working  in  a 
helpful  spirit  to  develop  tonnage  for  newspapers  without  contracts, 
there  still  remain  two  important  sources  of  supply  from  which  at  pres¬ 
ent  we  have  no  expectation  of  getting  any  paper  for  1921. 

On  a  basis  of  37,250  tons  to  be  provided,  the  quota  of  these  two 
sources  of  supply  would  be  10,167  tons,  or  almost  exactly  the  10,000  of 
tonnage  which  we  feel  it  necessary  to  secure  by  import  from  abroad. 

We  are  therefore  making  an  announcement  of  requirements  for  the 
following  purposes: 

1.  To  invite  the  attention  of  American  and  Canadian  newsprint 
manufacturers,  whether  of  standard  news  mills,  or  of  emergency  mills, 
to  the  fact  that  proper  protection  to  our  members  against  oppressive 
market  prices  requires  that  they  furnish  us  approximately  10,000  tons 
during  1921  more  than  is  available  from  these  sources  to  date. 

2.  To  invite  offers  for  the  delivery  in  New  York,  Baltimore,  New 
Orleans  and  Galveston  of  10,000  tons  of  foreign  newsprint  to  be  deliv¬ 
ered  in  approximately  equal  monthly  instalments  during  1921,  prices 
to  be  made  in  all  instances  in  American  money,  on  the  basis  of  ex  dock 
at  the  port  of  delivery,  with  a  penalty  bond  for  the  performance  of  deliv¬ 
ery.  Samples  of  foreign  paper  proposed  to  be  delivered  should  be 
attached  to  proposals  and  paper  delivered  is  to  be  subject  to  inspection 
both  for  damage  and  for  contract  quality.  Payment  to  be  made  in  the 
rase  of  foreign  paper,  cash  against  documents  on  arrival,  the  Publish¬ 
ers  Buying  Corporation  to  furnish  New  York  bank  letters  of  credit. 
Binding  contracts  for  the  requirements  for  the  first  three  months  of 
1921  can  be  made  by  the  Publishers  Buying  Corporation,  as  reasonable 
offers  are  made. 

The  attention  of  newsprint  manufacturers  and  newsprint  merchants 
is  invited  to  the  following  list  of  requirements,  which  is  not  absolutely 
a  complete  list  of  all  requirements,  but  covers  over  30,000  tons  out  of 
the  total,  so  that  they  may  select  therefrom  such  range  of  size  as  will 
enable  them  to  give  good  coverage  to  their  machines. 


RECAPITULATION  OF  REPRESENTATIVE  SPECIFICATIONS 


Sizes 

Tonnage 

Sizes 

Tonnage 

Sizes 

Tonnage 

Sizes 

Tonnage 

Sizes 

Tonnage 

Sizes 

Tonnage 

IfiVa" 

136% 

18%" 

6 

33%" 

3784 

44%" 

180 

52%" 

734% 

71" 

1202 

16%" 

28 

18%" 

221 

34" 

562% 

45" 

92.8 

52%" 

1092 

72" 

1960 

16%" 

588.6 

21%" 

37% 

35" 

1.530 

46" 

25% 

53" 

41 

83" 

575 

17" 

288.06 

21%" 

90 

35%" 

230.8 

49%" 

42% 

53%" 

350 

83%" 

3% 

17V4" 

16.5 

22" 

275 

36" 

4162 

50%" 

.53.55 

55" 

508.2 

17%" 

46.36 

22%" 

76% 

36%" 

1047 

50%" 

137 

55  2/3" 

93 

wiled  XvCsvo  ouuv 

17" 

20 

21" 

100 

36%" 

678 

51" 

23.4 

67" 

176 

1^1 

18" 

556.5 

33" 

1149% 

37%" 

96 

51%" 

43.7 

68" 

403 

iOl.O 

i8y8'' 

36 

33%" 

130 

43" 

37% 

52" 

92.8 

69" 

234.7 

Tonnage  listed 

18%" 

180 

33%" 

625 

44" 

275 

W 

85 

70" 

1167 

here 

31,640 

Address  all  correspondence  to  attention  of 

WILLIAM  J.  PAPE,  Purchasing  Agent 


PUBLISHERS  BUYING  CORPORATION 


73  DEY  STREET 

GEO.  W.  MARBLE,  Secretary 
J.  RAYMOND  HOOVER,  Counsel 


WILLIAM  J.  PAPE,  President 


NEW  YORK  CITY 

W.  W.  WEAVER,  Vice-President 
JASON  ROGERS,  Treasurer 


I 


Publishers  and  Printers 

The  efficiency  of  a  composing  machine  is  measured  by  its  output.  Output  is  what 
counts  when  determining  profits. 

Intertype  engineers  and  designers  have  embodied  all  the  essentials  in  the  Standard-  F 

ized  Tntertype  that  give  output  and  profit.  Therefore  f  //  ' 

Investigate  the  Intertype 

Standardized — without  complications — dependable 
Get  started  Right — The  Standardized  Way. 


WRITE  FOR  LITERATURE 


INTERTYPE  CORPORATION 

GENERAL  OFFICES:  50  COURT  STREET,  BROOKLYN,  N.  Y.,  U.  S.  A. 


E  *  Middle  Western  Branch 

p  1  Rand-McNally  Bldg.,  Chicago,  Ill. 


Southern  Branch 

160  Madison  Ave.,  Memphis,  Tenn. 


Pacific  Coast  Branch 
86  Third  St,,  San  Francisco,  Cal. 
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ASK  COMMUNICATIONS 
HIGH  COURT 

American  Publishers  Committee  En¬ 
dorses  Chicago  Tribune’s  Addenda 
to  Recommendations  to  Interna¬ 
tional  Congress  on  Electrical 
News  Transmission 

(ftv  IcleKrath  to  Editor  &•  ruBLisiiER) 


coniiiuinicatiuiis  in  all  its  pliascs.  This  board  Hart  Heads  N.  Y.  Times  Club  a  reporter.  He  twice  won  prizes  offered 

should  bf  comnosrd  of  neutral  members  with  i  i  i  r  .  •  ■ 

knowiedKc  if  international  practice  and  the  The  third  annual  meetinsT  of  the  New  ^  local  newspaper  for  a  trip  around 

York  Tim..s  Club  was  held  Xoven, ter  11  ““  'rT'. 

from  the  arbitrary  management  of  cables  and  Times  .Annex  Building,  when  rep-  y^^rs  ago  he  became 

■^“■'The  ureat  corpora, ions  controlling  the  resentatives  of  the  1,500  employees  of  secretary  to  Mayor  Harnson  and  when 
world’s  communications  ci  Ikct  tens  of  millions  Times  were  present.  The  president,  was  elected  continued 

cf  dollars  annually  ,n  tolls  without  any  fair  nnt  ">  that  position. 


a  reporter.  He  twice  won  prizes  offered 


“The  Rreat  corporations  controlling  the  resei'.tatives  of  the  1,500  employees  of 
world’s  communications  ci  licet  tens  of  millions  I'iines  Were  present.  The  president, 

cf  dollars  annually  in  tolls  without  any  fair  ,.  ^ 

avenue  of  recourse  by  those  who  find  them-  RCCordlllJ^  to  the  constitution,  COUld  not 
selves  the  victims  of  overcharge  or  vital  delays,  he  re-eloctcd,  so  Hugh  A.  O’Donnell 
These  corporations  set  up  their  own  laws  from  i  i_  x  ^  'x'x  cc. 

which  there  appears  to  be  no  appeal  or  which  mjtde  honorary  president.  The  Oih- 

lead  those  who  challenge  them  into  the  intrica-  ccrs  for  the  new  year  are ;  Adolph 
cies  of  conflicting  national  courts.  ^  ,  .  .*  i  tj  i  A 


Passaic  News  on  Nine  Columns 

Passaic.  X.  J. — The  Daily  News  has 


improved  lorcign  cable  anci  raciio  com-  exchange  an<l  on  outgoing  collect  dispatches 
niunication  will  be  the  result  of  the  on  the  basis  of  present  day  exchange. 

1  ,,  X  d'  e  T-1  1.  •  ,.1  “The  auditor  of  the  Chicago  Tribune  esti- 


International  Conference  on  Electrical 


•In  support  of  tlusc  statements  we  point  out  Oclis,  honorary  president ;  Hugh  A.  changed  its  page  from  seven  eight-col- 

...  ...  die  action  of  the  two  leading  cable  companies  O’Donnell,  honorary  president;  Charles  limns  of  13  ems  to  nine  columns  of  P 

operating  between  Europe  and  America  i'  n  .  ,  •  i  •  .  i  .  •  •  .  ,  n.,  ■ 

Cni(  \GO  Nov  11 — Confidence  that  forcing  the  newspapers  if  America  to  pay  for  T-  Hart,  mechanical  superintendent,  ems,  using  2-pomt  column  rules.  Thirly- 

iproved  foreign  cable  and  radio  com-  ':,7eicSange‘an.;'ronuoi^  president ;  Arnold  Sanchez,  of  the  ad-  seven-inch  rolls  are  used,  pending  the 

on  the  basis  of  present  dav  exchange.  jiistmetit  department,  vicc-president ;  Lil-  ability  of  the  News’  mill  to  supply  the 

“The  auditor  of  the  Chicago  'Tribune  esti-  |ian  (ilcason.  of  the  Sunday  magazine  38-inch  size,  which  will  permit  the  use 


“The  auditor  of  the  Chicago  Tribune  esti¬ 
mates  his  loss  from  this  one  item  alone  at  $35,- 


Communications  was  exoressed  tonieht  '"io  since  Januarv  l.  19I9.  Rut  the  best  legal  section,  secretary;  Warren  Xolan,  of  the  of  6-point  column  rules.  By  the  use 

bv  TosS  Tfer^n  of  Te  cS  authorities-’ consulted  offer  little  hope  for  the  executive  Staff,  treasurer;  Howard  of  drv  mats,  the  News  is  getting  a 
0}  josepn  I  icrson  oi  inc  cnieago  eolletlion  of  this  or  any  part  of  this  sum  before  „  ,  .  i  ii  or  '  ■  r  , ,  ■  ,  t  -i 

Tribune,  chairman  of  the  executive  any  existing  court  or  commissims  or  agencies.  Humphries  and  Henry  E.  Poyc,  ser-  center  margin  of  f^-inch  and  side  mar- 


board  of  the  American  Publishers’  Com- 


'"lu  further  support  we  point  out  the  re¬ 
quirement  by  cable  companies  operating  between 


mittee,  on  his  return  from  Washington,  the  United  States  and  Europe  that  newspapers 


where  the  executive  board  met  tbc 
■American  delegation. 

"b'or  the  first  time  the  .American  cable- 
using  papers  have  presented  a  solid 


and  press  associations  pay  their  bills  without 
question  under  penalty  of  being  deprived  per¬ 
emptorily  of  the  use  of  the  cable  on  which 
their  foreign  services  depend.” 


Wire  Photograph  Test 


gins  of  5-16-inch.  The  publishers  offer 
to  send  copies  of  the  News  to  any  news¬ 
paper  interested  in  the  physical  aspect 


One  of  the  most  interesting  and  scien-  make-up. 

“I'or  the  first  time  the  .American  cable-  '  title  experiments  ever  made  will  take  - 

using  papers  have  presented  a  solid  The  foregoing  addenda  was  approved  pi^ce  tomorrow  afternoon  in  New  York  Chicago  Tribune  Moves  Nov.  21 
front,”  said  Mr.  Piersom  ” We  are  now  and  St.  Louis  simultaneously  when  an  CniCACO.-The  Tribune  will  move 

getting  results  a  the  International  Con-  ^‘“J^yes  T  were  transmit  photographs  to  a  i„to  its  new  home  November  21.  A 

ference.  The  delay  from  seven  to  fifteen  feat  distance  over  wires  will  be  made  housewarming  will  be  held  in  December, 

hours  on  cables  from  Europe,  which  we  read  to  1-ditor  &  ulblisher  s  represent  hetween  the  editorial  rooms  of  the  World  Upnartmentc  evrent  ai.ditincr 


ference.  The  delay  from  seven  to  fifteen  T'vo  cables  of  congratulations  were  distance  over  wires  will  be  made  housewlrmh'ig  wdTbe  heir^  December 

hours  on  cables  from  Europe,  which  we  read  to  Editor  &  Publisher  s  represent-  ^1,^  editorial  rooms  of  the  World  .^n  fiepartmcnts  except  auditing  business 

have  exDerienced  is  needless  and  costlv  ative  by  Chairman  Pierson.  One  is  from  ■  v  .  .  .  .  Post-Oisnateh  in  ''' f 

nave  experiencea,  is  necaiess  and  costly.  ,,„,e,,,a„er  nronrietors’  asociation  of  c  •  v  f ^  ^-Lhspatch  in  3,,^,  advertising  will  go  to  the  new 

Two  hours  should  he  sufficient  for  St.  Louis  A  distinguished  company  of  ,, ending.  In  its  present  home  the  Trib- 

transmission  rom  Europe  mid  we  ex-  .  fj 'JerstLd  this  nre-  1"  u  ■'"'f  Government  1,^  concentrated  on  two  floors, 

pressed  ourselves  to  this  effect  to  the  ""r  go\ernmef.  L  nderstand  this  pre  officials  has  been  invited  to  witness  the  „.;.u  .Up  advertising  on  the  fifth  and  the 


.American  delegation.” 

The  publishers’  representatives  pre¬ 
sented  their  memorandum  of  cahle- 


liminary  meeting^  prepare  addenda  for  experiment  at  each  end  of  the  line, 
later  conferences.”  _ 


The  other  is  from  the  Liverpool  Post, 


using  newspapers  complaining  of  dis-  reading :  ‘  Cordially  support  your  corn- 
crimination  against  the  press  of  the  niunication  development  program. 


I’nited  States,  and  in  addition  Chairman 
Pierson  presented  an  addenda  to  the  fol¬ 
lowing  effect: 

“In  am|i1ification  of  the  general  memorandum 


A.  L.  Courtney  Dead 


line  will  be  concentrated  on  two  floors, 
with  the  advertising  on  the  fifth  and  the 
auditing  on  the  sixth,  the  business  office 
on  the  first  floor  being  retained,  of 

Appointed  Chicago  Police  Chief  course 

Chicaik). — Charles  G.  Fitzmorris,  for  _ 

many  years  a  local  newspaper  man,  has 

been  api.ointcd  Chief  of  Police  by  Mayor  Noted  Jewish  Writer  Dead 

Thompson,  succeeding  John  J.  Garrity,  Danzig. — S,  Rappaport,  known  under 
removed.  The  appointment  of  Fitzmor-  the  pen  name  of  “Ansky,”  a  noted  Rus- 


“In  amplification  of  the  general  memorandum  .Alexander  L.  Courtney,  68  years  old,  ris  was  a  surprise.  He  is  the  youngest  sian  and  Jewish  writer,  died  November 
tjhicago  Tribune  urgently  recommends  that  nipht  clerk  in  the  advertising  department  chief  of  police  the  city  ever  had,  being  8  in  Warsaw.  Rappaport  was  57  years 

board  of  control  and  adjudication  similar  to  the  of  the  New  A  ork  Herald  for  more  36  years  old.  Seventeen  years  ago  he  old  and  a  guiding  spirit  in  the  earlier 

l^nterstate  Commerce  Commission  of  the  United  than  fortv-two  year.s,  fell  dead  Novem-  was  employed  on  a  local  newspaper  at  $5  days  of  the  Socialist  movement  in 

and  rapidly  increasing  business  of  international  her  11  while  on  his  way  to  work.  a  week.  .After  several  years  he  became  Russia  and  Poland. 

||LwiMi'iiiiiiiiuiuiiuinuuiiiiiHiiiiiiiiJHiiiiiiiiiiiiiwiwuiuiuiui:iiiiiiiiiiiiHiiiiHiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiHiiiiiii:iininiiiiiiiiiiiiiniiiiiiniiiiuiiHiiiiiiiinHiiimiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiitiniuiHiiiiiniiiiiiiiiiiiiiiiiiniiin  ~ 


■raE  BETTER  MACHINE 
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Selling  to  the  South 


^  Advertising  in 
Daily  Newspapers 

Having  last  year  increased  its  crop  values 
over  those  of  the  preceding  year  by  a  round 
billion  dollars  and  this  representing  60%  of 
the  total  increase  in  crop  values  for  the  whole 
United  States,  the  South  naturally  is  a  liberal 
buyer  for  both  home  and  farm. 

The  crop  values  of  the  South  in  1919  were 
greater  than  they  were  in  the  whole  United 
States  in  1909.  In  other  words,  crop  values  in 
the  South  increased  during  the  past  ten  years 
more  than  300  per  cent. 

The  planters  and  farmers  pass  the  pros¬ 
perity  along  to  their  townspeople,  that  is, 
they  make  their  purchases  in  town  which 
keeps  the  towns  up  with  the  procession. 

Cultivate  “  Good-Will  ”  in  the  South.  Get 
your  advertising  going  in  these  daily  news¬ 
papers,  read  by  all  the  home  people  from  the 
Potomac  to  the  delta  of  the  Mississippi. 


SOUTHERN  LIST. 


2,500 

10,000 

ALABAMA. 

Circulation 

lines 

lines 

**Birmingham  Age-Herald. 

...(M) 

22,359 

.09 

.07 

**Birmingham  Age-Herald 

....(8) 

24,482 

.105 

.08 

‘Birmingham  News  . 

....(8) 

60,000 

.15 

.15 

‘Birmingham  News  . 

....(E) 

60,000 

.16 

.15 

Mobile  News-Item  . 

....(E) 

10.948 

.07 

.07 

Mobile  Regrister  . 

...(M) 

22.550 

.07 

.07 

Mobile  Register  . 

....(8) 

33.820 

.085 

.085 

FLORIDA. 

‘Jarksonville  Metropolis  . 

....(E) 

20,740 

.05 

.96 

Florida  Times-Unlon,  Jacksonville 

(MAS) 

28,966 

.07  (80S) 

.07  (8c  S) 

‘Palatka  Morning  Post  . . . 

,...(M) 

1,450 

.0122 

.0122 

*Pen8acola  Journal  . 

...(M) 

6.216 

.025 

.025 

*Pensacola  Journal  . 

....(8) 

7.900 

.025 

.025 

Pensacola  News  . 

....(E) 

5,652 

.08 

.08 

GEORGIA. 

“‘Atlanta  Constitution  . . . 

....(M) 

58,154 

.18 

.18 

“‘Atlanta  Constitution  . . 

....(S) 

60,116 

.18 

.18 

t^tlanta  Georgian  . 

....(E) 

45.101 

.10 

.10 

ttAtlanta  Sunday  American. ..  (S) 

104,897 

.16 

.15 

Augusta  Chronicle  . 

Augusta  Chronicle  . 

...(M)  ) 
....(8)  { 

9,832 

.045 

.045 

Augusta  Herald  . 

....(E) 

13,585 

.05 

.05 

Augusta  Herald  . 

....(S) 

9,775 

.05 

.05 

***Colnmbus  Ledger  . 

.(EAS) 

8,078 

.04 

.04 

•“Macon  Telegraph . 

....(M) 

20,656 

.06 

.06 

“‘Macon  Telegraph  . 

....(8) 

20,660 

.06 

.06 

•^Savannah  Mews  . 

.  (MAS) 

21,154 

.055 

.06 

“‘Ssvannah  Press  . 

....(E) 

14,192 

.05 

.05 

KENTUCKY. 

‘“Louisville  Herald  _ 

....(M) 

49,756 

.09 

.09 

“‘Louisville  Herald . 

....(8) 

54,701 

.09 

.09 

LOUISIANA. 

New  Orleans  Times-Picayune. .  (M) 

76,171 

.15 

.15 

New  Orleans  Times-Picayune.  .(S) 

92.860 

.18 

.18 

^^^New  Orleans  Daily  States.. (E) 

38,885  ) 

.10 

.10 

***New  Orleans  l^ily  States.. (8) 

87,158  ( 

^Mew  Orleans  Item  . 

....(E) 

68.024 

.15 

.15 

tiNew  Orleans  Item  . 

. (8) 

88,990 

.18 

.18 

NORTH  CAROLINA. 

Asheville  Citisen  . 

....(M) 

12.098 

.04 

.04 

Asheville  Citisen  . . 

. (8) 

10,059 

.04 

.04 

“Charlotte  Mews-Chronicle.  (E&S) 

10,179 

.04 

.08 

“‘Charlotte  Observer  . . . 

....(M) 

20,159 

.055 

.04 

“‘Charlotte  Observir  _ 

. (8) 

21,187 

.07 

.05 

t^Durham  Herald  . 

....(M) 

6,172 

.08 

.08 

itOreensboro  Daily  News. 

....(M) 

17,081 

.06 

.05 

iiOreensboro  Daily  News. 

. (8) 

22,978 

.07 

.06 

*RaIelgh  News  and  Obserber. .  (M) 

28,919 

.06 

.06 

*Raleigh  News  and  Observer. .  (S) 

25,881 

.06 

.06 

Wilmington  Star  . 

....(M) 

6,850 

.04 

.04 

‘Winston-Salem  Journal  . 

....(M) 

5,960 

.04 

.04 

‘Winston-Salem  Journal 

. (8) 

6,612 

.04 

.04 

‘Winston-Salem  Sentinel  . 

. (E) 

9,403 

.04 

.04 

SOUTH  CAROLINA. 

ttAnderson  Mail  . . 

. (E) 

4,825 

.025 

.025 

“‘Columbia  Record  . 

. (E) 

12,987  ) 

.05 

.05 

•“Columbia  Record  . 

. (8) 

13,749  i 

Columbia  State  . 

. (M) 

22.620  ) 

.06 

.06 

Columbia  State  . 

. (8) 

24,700  ( 

tt^Teenville  News  . 

..(MAS) 

10,896 

.045 

.04 

Greenwood  Index-Journal 

. (E) 

4,235 

.025 

.025 

“‘Spartahburg  Journal  A 

Caro- 

1 

Una  Spartan  . 

. (E) 

8,132  [ 

.04 

.04 

•“Spartanburg  Herald  . . 

. (M) 

4.744  r 

•••Spartanburg  Herald  . . 

. (8) 

5,913  ; 

TENNESSEE. 

‘“Chattanooga  News  . . . 

. (E) 

20,105 

.05 

.05 

^^Chattanooga  Times  . . . 

. (M) 

22,661  ) 

.07 

.07 

i:tChattanooga  Times  . . . . 

. (8) 

28,046  1 

•••Knoxville  Sentinel  . . . 

. (E) 

19,822 

.07 

.w 

‘“Memphis  Commercial 

Appeal 

(M) 

88,359 

.16 

.15 

“‘Memphis  Commercial 

Appeal 

(8) 

113,841 

.19 

.18 

“‘Nashville  Banner  _ 

. (E) 

41,077 

.07 

.07 

•“Nashville  Banner  . . . . 

. (8) 

43,116 

.08 

.08 

Nashville  Tennessean  . . . . 

.(MEAS) 

46,507 

.09 

.09 

VIRGINIA. 

tBristoI  Herald  Courier  . 

.  .(MA8) 

6,590 

.04 

.04 

tlDanville  Register  and  Bee 

(MAE) 

9,950 

.04 

.04 

ttHewport  News  Times-Herald.  (E) 

8.464  ) 

.05 

.05 

i^Newport  News  Daily  Press  (SAM) 

6,849  I 

Norfolk  Virginia  Pilot... 

. (M) 

81,146 

.08 

.08 

Norfolk  Virginian  Pilot.. 

. (8) 

39.288 

.10 

.10 

“‘Roanoke  Times  . 

. .  (MAS) 

28,488  ) 

.07 

.06 

“‘Roanoke  World-News 

. (E) 

r  . 

10.198  1 

“‘Richmond  News-Leade 

45,883 

.11 

.11 

OoTernment  Statement!,  April  lit,  19S0. 

•A.  B.  C.  Report.  April  lit,  1920. 

^Includes  Briitol,  Tenn. 

**A.  B.  C.,  Audit,  October  lit,  1920, 
ttOovemment  Statement,  October  let,  1920. 

***A.  B.  0,  Fnblialieia’  Statement,  October  let,  IMO. 
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MAKING  CLASSIFIED  PAGES  PAY 


A  weekly  feature  of  Editor  &  Publisher  conducted  by  C.  L.  Perkins,  executive 
secretary  of  the  Association  of  Newspaper  Classified  Advertising  Managers.  You 
are  invited  to  bring  your  classified  problems  to  this  department  for  discussion. 


THE  CLEVELAND  PLAIN  DEALER’S 
“BLACK  BOOK’’ 

W.  HUNTOON,  classified  advertis- 
•  ing  manager  of  the  Cleveland  Plain 
Dealer,  was  showing  the  writer  some 
records  which  indicated  a  great  increase 
in  the  efficiency  of  the  members  of  the 
department  receiving  voluntary  Want- 
ads  over  the  telephone  and  at  the  coun¬ 
ter.  From  these  records  it  was  evident 
that  labor  turn-over  was  reduced,  that 
the  size  of  the  average  advertisement 
was  larger  than  in  the  past,  while  the 
average  number  of  insertions  per  adver¬ 
tisement  was  continully  growing. 

A  visit  to  the  department  receiving 
voluntary  copy  disclosed  a  most  efficient 


Q. — Does  it  pay  a  newspaper 
to  belong  to  the  Association  of 
Newspaper  Classified  Advertis¬ 
ing  Managers? 

A.  — By  W.  W.  Murdock, 
classified  manager  of  the  Detroit 
News:  “A  group  of  men  from 
different  localities  working 
under  different  conditions  can¬ 
not  be  associated  together  very 
long  without  giving  each  other 
suggestions  of  inestimable  value 
in  dollars  and  cents,  besides  in¬ 
spiring  on  another  with  the  en¬ 
thusiasm  which  always  accom¬ 
panies  cooperative  efforts.  At 
the  meeting  of  the  Association 
and  from  the  Bulletins  issued  I 
have  received  many  ideas  that 
are  proving  profitable  in  my 
work,  so  from  experience  I 
know  that  it  pays  to  belong  to 
the  Association. 


organization.  .\t  previous  times  I  had 
watched  the  workings  of  this  office, 
without  noting  that  it  was  any  more  ef¬ 
ficient  than  the  average  of  other  well 
conducted  newspapers.  No'w,  however, 
it  was  clearly  evident  that  some  change 
had  taken  place — that  the  counter  clerks 
were  not  merely  order-takers — that  the 
telephone  operators  had  an  interest  in 
their  work — that  by  some  means  the  de¬ 
partment  had  been  made  more  alert  than 
the  average. 

In  reply  to  a  question  seeking  the 
cause  for  the  great  improvement,  Mr. 
Huntoon  said,  “The  Black  Book  turned 
the  trick.’’ 

And  the  “Black  Book”  turned  out  to 
be  nothing  but  an  ordinary  standard  let¬ 
ter  size  black  loose  leaf  binder  filled  with 
paper  of  various  kinds,  some  printed, 
some  typewritten  and  many  in  different 
styles  of  longhand.  The  book,  judging 
from  appearance,  did  not  seem  to  have 


any  po'wer  to  transform  a  working  force. 
However,  a  study  of  the  idea  back  of 
the  book  and  the  contents  of  its  pages 
uncovered  its  power. 

The  idea  of  the  “Black  Book”  was  to 
make  available  to  all  the  ad-takers  all 
the  experience  and  knowledge  of  each 
member  of  the  force  and  also  sugges¬ 
tions  from  other  members  of  the  Plain 
Dealer  organization.  The  book  was 
started  in  July  and  every  member  of  the 
staff,  as  he  learns  something  new  and 
helpful,  as  he  finds  some  bit  of  valuable 
information  or  discovers  some  produc¬ 
tive  .sales  methods  writes  a  page  for  the 
“Black  Book.”  Then  each  day  everyone 
reads  the  new  pages  in  the  book,  while 
new  clerks  are  required  to  study  the  en¬ 
tire  book. 

The  result  has  been  that  at  least  one 
new  page  has  been  added  to  the  book 
every  day — that  each  operator  or  clerk 
has  become  a  scout  for  the  rest  of  the 
staff  in  securing  helpful  information — 
that  interest  in  the  best  way  to  do  things 
has  been  aroused  and  that  the  revenue 
from  voluntary  advertising  is  growing 
and  the  service  to  advertisers  becomihg 
nearer  100  per  cent. 


The  following  are  a  few  typical  pages 
picked  from  the  book  at  random,  but 
sufficient  to  give  an  idea  of  its  character: 

July  20,  1920. 

\  Thocght  roR  THE  Day: 

.\m  I  winninff  or  losing  customers  for  the 
I’lain  Dealer? 

Recently  Miss  Brown  lost  for  the  Plain 
Dealer  'a  very  good  customer  in  the  person 
of  Mrs.  Theo.  Wilson;  the  reason  being  that 
she  did  not  know  how  to  spell  “tricolette,” 
and  had  the  lady  selling  her  silk  shirt  instead 
of  silk  skirt.  Mrs.  Wilson  wrote  me  today, 
that  “the  P.  D.  will  get  no  more  of  her  ad¬ 
vertising,  since  there  are  other  papers  that 
are  willing  to  take  care  of  her  and  give 
her  a  civil  answer.”  J.  W.  Huntoon. 

-Another  entitled  “(riving  Service”: 

July  25.  1920. 

What  is  it  that  sends  Mr.  Jones  from  our 
classified  counter  with  the  symbols  of  satis¬ 
faction  and  consequently  happiness  written  on 
his  countenance?  Is  it  saying:  "I  just  don’t 
know  what  to  do  about  that,  but  I’ll  find  out 
for  you  in  a  moment?” 

Meanwhile  the  seeds  of  impatience,  dissatis¬ 
faction,  and  an  apparent  impenetrable  grouch, 
are  all  going  to  root  with  ten  or  fifteen  minutes 
of  waiting;  and  eventually  our  prospect  goes 
out  swearing  that  some  other  paper  will  get 
his  advertising  in  the  future.  Can  you  blame 
him?  How  much  more  for  everyone  concerned 
it  would  mean,  if,  on  the  other  hand,  Mr, 
Jones  was  greeted  with  that  powerful  weapon, 
a  smile,  his  questions  answered  intelligently 
and  in  brief  given  100  per  cent  service.  These 
are  the  things  that  mean  better  advertising 
than  a  full  page  in  the  Plain  Dealer,  etc.,  etc. 

By  H.  B.  Ddf.n,  Counter  Salesman. 

This  page  is  by  the  man  who  checks 
all  classified  copy  before  it  goes  to  the 
composing  room: 

Concentration  seems  to  be  lacking  in  many 
clas.sified  clerks.  If  they  would  look  at  each 
item  separately  to  see  if  it  were  properly 
marked,  the  mistakes  would  be  greatly  less¬ 
ened.  By  items,  I  mean  the  name  and  address. 


itlarBstiiUe  i^rmocrat 


YOU 

MAY 

FORGET 


where  Marysville  is  located.  It  is  to 
Northern  California,  IS*  miles  north  of 
'  San  Francisooi  Gold,  grain,  rice,  barley, 
peaches,  pears,  grapes,  almonds,  cherries 
arn  among  die  principal  products. 


,111  CALIFORNIA 


FLAT  RATE 
25?  PER  INCH 


order  number,  phone  number,  date  of  first 
insertk  n,  classification,  and  last  of  all  the  ad. 
Be  sure  that  the  public  can  get  sense  out  of 
the  ad.  The  following  was  taken  the  other 
day,  and  is  not  clear: 

Young  couple  wants  to  share  nicely  fur¬ 
nished  apartment.  Home  privileges. 

Box - 

It  is  impossible  to  tell  from  this  copy  whether 
the  young  couple  are  seeking  an  apartment  or 
have  one  to  rent. 

I  find  while  checking  copy,  an  average  of 
.10  unacceptable  pieces  per  day,  which  are 
lacking  in  from  one  to  four  respects.  Concen¬ 
tration  on  copy  marking  would  mean  better¬ 
ment  for  clerks  and  the  making  of  a  more 
efficient  department  in  every  respect. 

L.  C.  Shaffer. 


From  a  counter  salesman : 

Many  of  our  make  goods  are  comebacks  on 
/■time  orders.  The  greatest  care  should  be 
taken  that  the  advertiser  Absolutely  under¬ 
stands  that  his  advertisement  will  run  seven 
days  unless  cancelled.  Recently  I  tried  to 
sell  a  woman  a  7-time  order.  She  asked  me 
the  price  for  two  and  seven  times.  After  tell¬ 
ing  her  all  the  advantages  of  a  7-time  order, 
w'hich  was  "subject  to  cancellation,”  she  said: 
■‘All  right,  run  it  subject  to  cancellation” — 
and  I  was  already  to  make  out  the  charge  for 
seven  days  when  she  added,  “for  two  days.” 

If  I  had  been  hasty  I  should  not  have  heard 
the  added  remarks,  and  it  would  have  meant 
a  “make-good”  for  me.  I  am  sure  that  if 
we  listen  carefully  our  “make-goods”  in  7- 
time  orders  will  decrease  materially. 

R.  Maca. 

Here  is  a  constructive  thought  from 
another  salesman: 

I  find  it  very  convenient  to  clip  different 
types  of  advertisements  from  the  paper  and 
place  them  in  a  small  note  book  and  use  them 
for  samples.  I  find  this  method  of  placing 
sample  advertisements  before  a  customer  su¬ 
perior  to  the  use  of  a  whole  page  of  the  paper 
in  that  I  can  choose  typography,  which  brings 
out  to  better  advantage  the  relative  merit  of 
different  types  of  ads  as  regards  type,  head¬ 
lines,  spacing,  wording,  etc.  Furthermore  it 
saves  time  and  does  not  clutter  up  the  counter. 

Mochf.l. 


Here  are  some  observations  by  a  new 
member  of  the  force : 

I  have  been  on  the  counter  but  a  few  days, 
but  in  that  time  I  have  noticed  a  few  things 
that  appear  to  me  to  be  wrong.  For  example: 
When  a  customer  brings  in  an  advertisement 
some  of  tbe  clerks  say:  “Charge?”  or:  “Do 
vou  wish  to  charge  this  or  pay  for  it?” 

To  me  this  is  hardly  the  right  way  to  go 


USED  TO  BE  A  2ND  “LUTE” 


A  T  this  time  one  might  be  tempted  to 
•^say  something  about  second  lieuten¬ 
ants.  However,  since  second  lieutenant 
jokes  are  over¬ 
worked  and  since 
C.  O.  John  son, 
classified  adver¬ 
tising  manager  of 
the  New  York 
Herald,  rose  from 
the  rank  of  “2nd 
lute”  to  first  lieu¬ 
tenant  during  the 
war  and  then  to 
his  present  posi¬ 
tion,  the  tempter 
will  be  put  be¬ 
hind.  Mr.  John¬ 
son  was  educat¬ 
ed  in  New  York  City  and  after  five  years 
as  a  stenographer  with  the  Lawyers  Title 
Insurance  &  Trust  Company,  went  to  the 
New  York  Times  as  secretary  to  the 
publication  office  manager.  In  1915  he 
became  classified  manager  of  that  pub¬ 
lication.  Then  came  the  war.  Then 
back  to  his  old  position  and  on  June  1 
he  took  charge  of  the  classified  depart¬ 
ment  of  the  Herald.  Age  27 — and  has  a 
b'g  job  w'ith  a  big  future  and  is  making 
the  best  of  the  opportunity. 


about  it.  I  consider  it  best  to  say:  “You  wish 
to  pay  for  this  ad.  now?” 

If  ptssible,  1  try  to  make  all  ads.  prepaid, 
but  yet  not  insist  upon  it  except  those  ads. 
that  miLst  be  prejiaid.  Many  customers  are 
perfectly  willing  to  pay  in  advance,  but  if 
given  an  opening  they  will  charge  it. 

Another  counter  “don’t”  is:  “I  don’t  want 
your  money,  give  it  to  the  cashier.”  I  think 
it  would  be  better  to  say:  “Please  pay  the 
cashier.”  W.  E.  Walker, 

(To  be  continued  next  week) 


Don’t  Bank  Too  Long  on 
German  Newsprint!! 

U.  S.  Government  statistics  state  the  following 
FACTS.  (Page  68-Series  73.) 

“TOTAL  German  exports  to  all  countries  in  the 
world  before  the  war  when  100%  efficient — 

1911 . .  .  ,62,669  tons  (Newsprint) 

1912.. .. 55. 179  tons 

191 3.. .. 68. 749  tons.” 

The  United  States  received  only  438  tons  in  1912, 
mostly  sheets.  Statistics  for  1913  not  given.  In  the  first 
nine  (9)  months  of  1920  the  United  States  imported  from 
all  countries  661,445  tons. 

The  British  contract  price  today  is  5^d.  per  lb.  or 
equal  to  $8.62  per  100  lbs.  (British  Paper  Journal — Oct. 
15,  1920). 

Will  Germany  send  news  to  you  at  less  than  London 
offers?  Her  total  exports  in  normal  times  equals  the 
output  of  one  of  the  Watertown  mills  in  1920!!! 

We  offer  Swedish  newsprint  for  prompt  shipment  at 
9c.  per  lb.  in  any  size  desired. 

Sizes  stocked  at  shipping  port — 70",  35".  72",  36"  73" 
and  36j4". 


Sheets . 32  X  46  9j4c.  per  lb. 

Sheets . 30  x  44  lOj^c.  per  lb. 


Maurice  O’Meara  Company 

450  Pearl  Street  New  York  City 

Import  Dept. 
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'T'HE  N.  Y.  Council  of  the  American 
•*:  Association  of  Advertising  Agencies 
will  meet  November  18  at  6.30  p.  m.  at 
the  Advertising  Club  of  New  York.  The 
personnel  of  the  board  of  governors  is 
made  up  of  Joseph  A.  Hanff,  chairman, 
of  Hanff-Metzger,  Inc. ;  E.  B.  Wilson, 
of  Edwin  Bird  Wilson,  Inc. ;  H.  A.  Le- 
bair,  of  Sherman  &  Lebair,  Inc. ;  F.  M. 
Lawrence,  of  the  George  Batten  Com¬ 
pany;  M.  P.  Gould,  of  the  M.  P.  Gould 
Company;  Frank  Finney,  of  Street  & 
I'inney,  Inc.,  and  A.  M.  Lewis,  of  the 
J.  Walter  Thompson  Company. 

Cincinnati. — The  Advertising  Club 
plans  to  organize  a  Better  Business 
Bureau.  Frank  L'.  Burnett  is  chairman 
of  the  committee. 

W'ashington,  D.  C. — The  National 
Press  Club  celebrated  “Film  Star”  night, 
Wednesday  evening. 

Eugene,  Ore. — As  a  result  of  the  ef¬ 
forts  of  the  school  of  journalism  of  the 
University  of  Washington,  a  Pacific 
Coast  newspaper  convention  was  held 
here  November  11  and  12.  Seven  dif¬ 
ferent  coast  schools,  including  the  Uni¬ 
versities  of  Oregon,  California,  British 
Columbia  and  Washington,  as  well  as 
Oregon  .Agricultural  College,  Reed  Col¬ 
lege  and  McMinnville  College,  sent  dele- 


announces  the  admission  to  membership 
of  The  Boiler  Maker,  published  by  the 
Simmons-Boardman  Publishing  Com¬ 
pany,  New  York,  and  the  resignation  of 
the  Timberman,  Portland,  Ore. 

Houston,  Tex. — The  Texas  Women’s 
Press  Association  will  hold  its  annual 
convention  here  on  May  10,  11  and  12. 
The  time  and  place  of  the  meeting  were 
fixed  at  a  meeting  of  the  executive  com¬ 
mittee  in  Houston,  attended  by  Mrs.  F. 
M.  Hughes,  of  Wharton,  president,  and 
Mrs.  B.  M.  Costello,  publicity  chairman. 

Cleveland. — The  annual  convention 
of  the  Ohio  Newspaper  Women’s  Asso¬ 
ciation  is  in  session  today  at  the  Hol- 
lenden  Hotel.  About  200  active  mem¬ 
bers  are  present.  All  the  Cleveland 
papers  will  be  represented  on  the  pro¬ 
gram. 

Dallas,  Tex. — Patricio  F.  Healy,  staff 
correspondent  of  El  Excelsior,  of  Mex¬ 
ico  City,  in  Dallas  with  the  Mexican 
delegation  attending  the  Texas  State 
I'air,  addressed  the  Dallas  Advertising 
League  on  the  journalistic  situation  in 
the  Mexican  capital.  .Advance  in  educa¬ 
tion  is  aiding  advertising  in  the  news¬ 
papers  of  Mexico,  Mr.  Healy  said,  owing 
to  the  fact  that  more  people  are  learning 
to  read  the  papers.  Firms  that  have 
taken  the  lead  in  newspaper  advertising 
are  now  reaping  the  benefits,  he  said, 
“b'rench  merchants  are  surpassing  the 
.American  merchants  in  advertising  and 
at  the  present  time  have  control  of  the 


Club  has  organized  a  Better  Business 
Bureau,  incorporated  in  the  state.  The 
bureau  bas  no  capital  stock,  and  the  in¬ 
corporators  are  L.  H.  Abbdtt,  W.  A. 
Vandever  and  1.  G.  Long,  all  of  Tulsa. 

Brckikings,  S.  D. — Gfficers  elected  by 
the  South  Dakota  College  Press  .Associa¬ 
tion  are :  Carl  Bemies,  State  College, 
Brookings,  president;  J.  P.  Snyder, 
School  of  Mines,  Rapid  City,  vice-presi¬ 
dent  ;  Marion  Bainbridge,  University  of 
South  Dakota,  Vermillion,  secretary ; 
Prof.  J.  C.  Lindberg,  Northern  Normal 
and  Industrial  School,  .Aberdeen,  faculty 
advisor.  The  association  will  meet  next 
year  at  the  Northern  Normal  at  Aber¬ 
deen. 

.Albany,  .Ala. — The  1921  convention 
of  the  .Alabama  Press  .Association  will 
be  beld  here.  May  6. 

Seattle. — The  annual  publication  of 
the  Seattle  Press  Club,  which  this  year 
is  called  “The  Tom  Tom,”  has  just  been 
issued.  It  is  quite  a  pretentious  volume, 
consisting  of  74  magazine-sized  pages, 
with  a  two-color  cover.  .Aside  from  the 
Iiictures  of  the  officers  and  a  roster  of 
the  club,  the  book  is  devoted  exclusively 
to  good-natured  quips  at  different  mem¬ 
bers  of  the  profession.  Despite  the  busi¬ 
ness  depression,  “The  Tom  Tom”  carries 
a  good  lot  of  advertising.  B.  W.  Brint- 
nall,  formerly  on  the  editorial  staff  of 
the  Post-Intelligencer,  was  editor  of 
“The  Tom  Tom,”  and  If.  F.  Carpeter 
was  business  manager. 


The  second  luncheon  of  the  Newspaper 
Men’s  Benevolent  League  of  New  York 
was  held  November  6,  at  the  Press  Qub. 
The  membership  now  exceeds  350  work¬ 
ing  newspaper  men,  from  reporters  to 
city  editors.  Announcement  was  made 
by  George  Dobson,  first  vice-president, 
that  a  “Midnight  Frolic”  will  be  given 
late  in  December  or  early  in  January. 
The  officers  are  Miles  Bath,  president; 
George  Dobson,  first  vice-president; 
Charles  Salmon,  second  vice-president: 
John  J.  O’Connell,  secretary-treasurer, 
and  .Arthur  Corrigan,  assistant  secretary 
and  treasurer. 

Detroit. — Joseph  Meadon  was  elected 
president  of  the  Direct  Mail  Advertis¬ 
ing  Association  at  its  third  annual  con¬ 
vention  held  in  Detroit.  When  asked 
aliout  his  views  on  the  future  of  direct 
advertising,  Mr.  Meadon  said :  “I  ex¬ 
pect  that  we  will  produce  a  million  dol¬ 
lars’  worth  of  printed  advertising  during 
1921,  and  75  per  cent  of  it,  I  anticipate, 
will  be  direct-by-mail  material.  I  have 
taken  a  practical  interest,  and  worked 
with  national  advertising,  at  d  have  a 
high  regard  for  out-door  advertising,  and 
have  counselled  and  suggested  the  use 
of  all  forms  of  advertising  when  helping 
to  formulate  the  policies  of  business,  be¬ 
lieving  that  there  is  a  community  of 
interests  and  that  one  form  of  publicity 
supported  by  other  forms  makes  an  ef¬ 
fective  tool  with  which  to  develop  mer¬ 
chandising  programs.” 

(Contintu'd  on  page  35) 


gates.  News  and  business  affairs  af-  market,”  he  said.  “Fifty  per  cent  of  the 
fecting  college  publications  were  dis-  newspaper  advertising  in  Mexico  is  done 


cussed  with  a  view  to  forming  a  perma-  by  the  French,  while  only  thirty  per  cent 
nent  Pacific  Coast  College  Newspaper  is  done  by  the  Americans.  The  remain- 
Association.  An  interscholastic  news  ing  twenty  per  cent  is  distributed  among 
service  will  also  be  established.  the  English,  Spanish  and  Mexicans. 


The  Associated  Business  Papers,  Inc., 


the  English,  Spanish  and  Mexicans. 
Tulsa,  Okla. — The  Tulsa  .Advertising 


Quality  Ser.\ 


lEWSPAPERiS 


WORLD  BUILDING,  NEW  YORK 

ANNOUNCES  THAT,  COMMENCING 

DECEMBER  1,  1920 

it  will  place  on  the  market  a  new  feature  in  form  of  a  regular 

Foreign  News  Letter  Service 

From  AH  Principal  Countries  in  Europe 
Our  General  Manager  has  just  returned  from 
Europe  where  he  established  Correspondents  in  Paris,  Lon¬ 
don,  Berlin,  Vienna  and  Belgrade,  with  other  cities  to  fol¬ 
low. 

Our  Representatives  are  natives  of  their  respective  coun¬ 
tries,  prominent  writers,  who  are  weH  informed  on  the  topics 
of  the  day  and  they  will  send  us  every  week  an  interesting 
letter  featuring  all  important  political  and  social  events,  in 
a  thoroughly  truthful,  unbiased  manner,  based  upon  close 
observation. 

You  can  secure 

Your  Special  Correspondent  in  European 
Countries 

AT  MODERATE  MONTHLY  RATES 

Write  for  sample  letters 

We  carry  also  a  complete  line  of  other  features,  as: 

COMICS  —  CARTOONS  —  CHILDREN’S  and 
WOMAN’S  PAGE  —  ILLUSTRATED  NEWS 
and  FASHIONS  —  SPORT.  SPECIAL  ARTICLES 


(/Iqain 
The  StLouis 

STAR 

r/RST 
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WHY  PAPER  DEMAND  EXCEEDS  SUPPLY 

future  for  the  newsprint  industry  is  bright 

X  indeed,”  says  the  Paper  Mill  and  Wood  Pulp 
N'ews,  “and  no  propaganda  on  the  part  of  the 
publishers  in  a  vain  attempt  to  obtain  cheap  white 
paper  can  be  successful,  because  the  demand  far  ex¬ 
ceeds  the  supply.” 

As  an  incident  in  the  process  of  brightening  the 
prospects  the  Paper  Mill  observes  in  the  same  article 
that  “indeed  the  customers  of  the  International  Paper 
Company  will  only  receive  80  per  cent  of  their  re¬ 
quirements  next  year.  This  same  condition  is  dupli¬ 
cated  by  the  other  organizations  controlling  newsprint 
mills.” 

Here  are  a  chain  of  statement  and  line  of  reason¬ 
ing  boldly  presented  by  the  organ  most  ardently  serv¬ 
ing  the  interests  of  the  paper  manufacturers  which 
ought  at  least  to  excite  the  curiosity  of  Government 
officials  having  to  do  with  conspiracy  in  restraint  of 
trade. 

If  these  statements  convey  any  meaning  at  all,  they 
are  at  once  a  confession  of  concerted  intent  and  a 
lioast  of  accomplishment. 

If  it  is  true,  as  openly  stated  by  their  organ,  that 
the  withholding  of  ^  per  cent  of  newsprint  require¬ 
ments  comes  of  “duplicated”  action  of  all  the  “or¬ 
ganizations  controlling  newsprint  mills,”  and  that 
upon  this  fact  is  based  their  feeling  of  security  that 
the  supply  must  prove  less  than  the  demand,  then 
here  is  interesting  data  furnished  ready-made  by  the 
manufacturers’  own  organ  for  searching  official  in¬ 
vestigation  and  proper  action. 

Offers  of  import  paper  have  seriously  disarranged 
the  condition  of  shortage  sought  to  be  fixed  upon 
publishers.  But  this  does  not  alter  or  mitigate  the 
now  openly  boasted  intent  of  “duplicated”  efforts,  to 
which  official  attention  is  directed. 


BUDGET  AND  BETTER  BUSINESS 

The  budget  is  synonym  for  better  business,  for 
more  economical,  more  honest,  more  carefully 
considered  expenditures  and  for  assured  re¬ 
turns  for  the  money  spi’iit.  The  budget  is  death  to 
graft  and  life  to  efficient  service.  It  has  come  to  be 
as  necessary  to  good  government  as  it  is  to  any  other 
big  business.  ' 

The  budget  supplies  the  foresight  which  is  infinitely 
belter  than  hindsi.ght.  It  publishes  errors  in  advance 
of  their  commission.  It  gives  publicity  to  extrava¬ 
gance  before  it  has  gone  lieyond  recall.  It  opens  the 
way  to  careful  consideration  before  action.  It  is  the 
look  before  the  leap. 

Budget  reform,  or,  as  (ien.  Charles  G.  Dawes  calls 
it.  “reduction  in  public  expenditure  through  reform 
in  the  business  organization  of  government,”  ought 
to  have  early  and  earnest  consideration  from  the  in¬ 
coming  national  administration. 

The  .Agate  Club  of  Chicago,  which  is  the  oldest 
advertising  club  in  the  world,  has  already  appealed  to 
President-elect  Harding  to  select  his  cabinet  with 
reference  to  budget  reform  and  a  businesslike  reor- 
ganizatioti  of  government  offices.  It  is  an  appeal  in 
which  the  Agate  Club  may  well  he  joined  by  other 
advertising  and  newspaper  influences. 

There  is  needed  an  organized  public  opinion  and 
this  should  be  primarily  the  ripened  opinion  of  busi¬ 
ness  men  who  know  that  efficient  organization  is 
essential  to  economy  in  business,  whether  private  or 
public. 


ALWAYS  READY  FOR  REAL  SERVICE 

Editor  &  publisher  has  been  in  receipt  of 

numerous  inquiries  from  newspaper  publishers 
throughout  the  country  as  to  where  newsprint 
may  be  purchased  for  1921  at  the  lowered  price  we 
have  said  would  prevail. 

It  has  been  our  pleasure  to  put  all  such  inquirers 
into  direct  touch  with  reliable  dealers  who  are  ac¬ 
cepting  orders  at  5.90  to  S'/j  cents. 

We  wish  our  friends  to  feel  free  to  call  upon  us 
for  personal  services  in  all  such  matters. 

It  is  within  the  province  of  Editor  &  Publisher 
not  only  to  give  the  facts  in  the  paper  situation, 
but  to  make  them  work  out. 

The  list  of  dependable  dealers  published  in  this 
issue  who  are  prepared  to  supply  newsprint  at  greatly 
reduced  prices  is  definite  answer  to  any  doubts  that 
may  exist. 

Editor  &  Publisher  is  always  ready  for  real 


THE  SHIFT  TO  NEWSPAPER  SPACE 

Automobile  manufacturers’  advertising  for 
the  coming  year  will  be  marked  by  a  decided 
shift  to  the  newspapers.  Many  automobile  ad¬ 
vertising  managers  who  have  been  depending  on  the 
magazines  are  going  to  enlarge  their  newspaper 
space. 

The  recent  dullness  in  automobile  and  accessories 
selling,  resulting  in  large  laying  off  of  men  in  many 
of  the  manufacturing  centers,  is  the  direct  cause  of 
an  awakening  to  the  fact  that  1920  advertising  meth¬ 
ods  have  been  far  from  100  per  cent  effective. 

There  is  to  be  a  turn-about-face. 

The  Haynes  Company,  for  instance,  whose  adver¬ 
tising  appropriation  was  divided  60  per  cent  in  the 
magazines  and  40  per  cent  in  the  newspapers  this 
year,  will  spend  onc-half  of  their  total  appropriation 
of  1921  in  the  newspapers. 

The  B.  F".  Goodrich  and  Chevrolet  Motors  were 
among  those  who  will  hear  even  a  little  heavier  than 
that  toward  the  newspapers.  Most  advertising  ap¬ 
propriations  will  be  split  at  least  50-50  next 'year  and 
some  advertising  managers  have  gone  so  far  as  to 
say  that  their  newspaper  expenditure  will  approxi¬ 
mate  75  per  cent. 

It  seems  to  be  this  way  all  along  the  line. 

The  new  selling  conditions  that  prevail  in  the  auto¬ 
mobile  field  make  the  newspapers  the  real  selling 
backbone  of  the  industry. 

When  formal  announcement  is  made  of  the  auto¬ 
mobile  manufacturers’  advertising  appropriations  for 
1921  it  is  bound  to  create  a  great  deal  of  speculation 
on  the  part  of  many  other  advertisers 

Some  hard  thinking  is  due  all  along  the  line. 
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'^HE  comprehensive  tables  of  increases  in  labor 
scales  in  the  printing  trade,  given  in  Editor  & 
Publisher  last  week,  showing  an  average  rise  for 
all  sections  of  the  country  of  73.2  per  cent  since 
1914  in  the  typographical  scale  and  corresponding 
increases  in  all  other  lines  of  labor  in  the  publishing 
business,  have  proved  an  eye-opener  to  advertisers 
who  have  been  inclined  to  protest  against  higher 
charges  for  space.  On  the  other  hand,  the  publica¬ 
tion  of  these  scales  has  given  newspapers  courage  to 
go  ahead  in  making  the  increases  in  advertising  rates 
that  are  ij^itally  necessary.  From  both  sides  come 
assurances  ‘tW  the  annowicement  of  these  increases 
has  helped  to  clear  the  atmosphere  surrounding  rate¬ 
making. 
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TESTS  OF  A  TOWN 

F  the  town  is  not  up  to  its  possibilities,  the  news¬ 
paper  is  largely  responsible.  There  can  hardly  be 

any  shirking.  In  every  town  that  is  strikingly 
advanced  the  newspaper  demands  and  justly  receives 
credit.  The  rule  works  both  ways.  If  the  town  is 
behind  it  is  because  the  newspaper  is  behind. 

“Ten  Tests  of  a  Town”  is  the  title  of  a  poster 
which  L.  N.  Flint,  of  the  Journalism  Department, 
University  of  Kansas,  will  gladly  furnish  to  any  edi¬ 
tor  asking  for  it.  Every  editor  ought  to  have  it 
hanging  above  his  desk.  Every  editor  ought  to  try 
out  at  least  one  or  more  of  these  tests  and  see  how 
his  town  responds.  The  Leavenworth  Times  used 
them  all  as  texts  for  a  series  of  editorials,  and  all 
over  that  town  business  men  have  them  posted  up  in 
their  stores  or  offices. 

.Attractiveness  is  the  first  test.  The  nine  others, 
all  suggestively  elaborated,  are.  Healthfulness,  Edu¬ 
cation,  People,  Recreation,  Living,  Accessibility, 
Business,  Employment  and  Progressiveness.  Under 
each  division  arc  succinctly  suggested  the  possibil¬ 
ities. 

In  what  respect  does  your  town  measure  up  to  the 
average?  In  what  respects  can  the  newspaper  bring 
about  improvement? 

Some  people,  unfortunately,  never  grow  broad 
enough  to  think  in  terms  of  the  whole  community. 
It  is  a  pity  if  any  such  in  editorial  chairs  are  content 
to  remain  mental  dwarfs.  There  is  happy  work  and 
lucrative  returns  for  any  editor  who  will  systemati¬ 
cally  endeavor  to  elevate  his  community. 

“You  cannot  control  the  climate,  natural  scenery 
or  historical  associations  of  your  town,”  says  Mr. 
Hint,  “but  if  in  other  respects  it  does  not  measure 
up  to  the  standard  that  will  be  applied  to  it  by  the 
intelligent  town-buyer,  get  busy  and  help  make  it 
measure  up.  The  first  big  job  of  a  town  salesman  is 
to  see  that  his  commodity  is  ‘right.’” 

THE  SHOWER  THAT  FR^HENS 

^^/^ERTAIN  aspects  of  the  reconstruction  period 
which  we  are  now  going  through  remind  me 
of  the  familiar  type  of  thunder  showers,”  says 
Franklin  P.  Shumway,  the  Boston  advertising  agent. 
“F'or  example,  the  clouds  come  up,  everything  looks 
black  for  a  time;  the  rain  pours  and  then  suddenly 
the  sky  clears,  while  an  invigorating  breeze  springs 
up  from  somewhere.  The  air  again  is  pure,  the 
sunshine  bright  and  out  of  a  dispiriting  atmosphere 
great  good  has  come  to  everything.” 

There  is  more  than  poetical  philosophy  in  this 
observation  of  an  advertising  expert.  There  is  good 
practical  business  sen.se  in  it  that  mu.st  encourage 
and  .strengthen  every  space  buyer.  The  laws  of 
nature  work  in  all  lines.  What  is  good  sense  must 
work  out  in  good  business. 

Knowledge  and  experience,  backed  by  judgment, 
ability  and  enterprise,  can  straighten  out  the  tough¬ 
est  tangles.  There  is  no  evil  in  business  conditions 
today  that  business  acumen  will  not  overcome  in 
good  time. 

The  situation  may  seem  jumbled,  but  light  is  com¬ 
ing  out  of  the  concerted  thought  and  action  of  ear¬ 
nest,  honest  minds. 

There  is  no  obstacle  insuperable  to  those  who  face 
the  present  with  sincere,  enlightened  endeavor  and 
look  to  the  future  with  faith. 


jTkESPITE  old  traditions  and  established  customs 
■*^to  the  contrary,  the  Saturday  paper  need  not  be 
lean  and  hungry,  but  may  be  made  fat  and  pros¬ 
perous.  That  the  Sunday  edition  has  no  secure 
monopoly  of  week-end  advertising  is  being  strikingly 
demonstrated  by  the  Philadelphia  Bulletin,  which 
has  built  up  an  enormous  Saturday  business.  The 
size  of  the  Bulletin  on  Saturday  is  limited  to  32 
pages,  and  it  carries  just  as  much  advertising  as  can 
be  got  into  it  without  cutting  into  the  news  space, 
while  its  advertising  department  announces  that 
several  pages  of  department  store  and  smaller 
advertisements  have  to  be  omitted  each  Saturday 
owing  to  space  limitations.  The  splendid  record  for 
Saturday  advertising  built  up  by  the  Bulletin  must 
give  encouragement  to  all  other  newspapers  wWch, 
having  no  Sunday  edition,  have  not  vigorously  laid 
claim  to  week-end  advertising. 
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PERSONAL 


CIR  ARTHUR  WILLERT,  Washing- 
‘^ton  correspondent  of  the  London 
Times,  and  Rev.  Silas  McBce,  editor  of 
the  Constructive  Quarterly,  were  pas¬ 
sengers  on  the  steamship  Olympic  when 
it  sailed  for  Europe  November  6. 

S.  K.  Ratcliffe,  London,  writer  and 
lecturer,  spoke  on  the  labor  movement  in 
England,  at  the  open  forum  meeting  in 
the  Holyoke  (Mass.)  city  hall,  Novem¬ 
ber  8.  Mr.  Ratcliffe  has  been  connected 
at  various  times  with  leading  news¬ 
papers  of  England. 

Miss  Evelyn  Miller  has  been  elected 
chairman  of  the  Society  of  Women 
Journalists  in  England. 

Robert  L.  O’Brien,  editor  of  the  Bos¬ 
ton  Herald,  lectured  on  “Some  Phases 
of  Our  Eiconomic  Outlook,”  for  the 
Woman’s  Club  of  Worcester,  Mass., 
November  10. 

Dan  R.  Hanna,  Jr.,  assistant  general 
manager  of  the  Cleveland  News-Leader, 
has  been  elected  chairman  of  the  di- 
nctors  for  the  United  States  Aerial 
Express  Company,  incorporated  re¬ 
cently  for  the  purpose  of  transporting 
passengers,  mail  and  merchandise  be¬ 
tween  Cleveland  and  Detroit.  Mr. 
Hanna  and  some  friends  were  among 
the  first  passengers  to  make  the  trip, 
taking  a  Sunday  issue  of  the  Leader 
to  Detroit  for  delivery. 

Mr.  and  Mrs.  Frank  B.  Noyes,  of 
Washington,  D.  C.,  announce  the  en¬ 
gagement  of  their  daughter,  Frances 
Newbold  Noyes,  to  Edward  Hart,  of 
New  York.  The  wedding  will  be  early 
in  January. 

S.  H.  Bowles,  publisher  of  the  Spring- 
field  (Mass.)  Republican-News,  is  spend¬ 
ing  the  week  in  New  York. 

Robert  M.  Blood,  who  has  resigned 
as  managing  editor  of  the  Manchester 
(N.  H.)  Mirror,  to  accept  a  similar  po¬ 
sition  on  the  Leader,  was  presented  with 
a  watch  by  his  associates  on  the  day 
of  his  departure. 

W.  H.  Dodge,  president  of  the  Scripps- 
McRae  League  Newspapers,  and  W.  G. 
Chambers,  business  manager  of  the  Okla¬ 
homa  City  News,  spent  the  week  in  New 
York. 

George  E.  Brown,  formerly  managing 
editor  of  the  Manchester  (N.  H.)  Union- 
Leader,  who  resigned  to  become  pub¬ 
lisher  of  the  Newport  (N.  H.)  Cham¬ 
pion,  was  tendered  a  party  by  the  staff 
of  the  two  newspapers  and  presented 
with  a  substantial  purse  by  the  pub¬ 
lishers  and  employees.  He  was  also 
given  a  large  traveling  bag  by  the 
Knights  of  Columbus  and  later  was 
guest  at  a  dinner  by  Manchester  Elks 
and  presented  with  a  charm  from  Man¬ 
chester  Lodge  B.  P.  O.  Elks,  of  which 
he  is  Past  Exalted  Ruler. 

W.  A.  Hendrick,  publisher  of  the  New 
Haven  (Conn.)  Times-Leader,  has  been 
spending  the  week  in  New  York. 

Peter  Mc.\rthur,  journalist  and  au¬ 
thor,  whose  special  articles  on  agricul¬ 
tural  and  economic  subjects  are  a 
weekly  feature  of  the  Toronto  Globe, 
is  entertaining  Bliss  Carman,  the  poet,  at 
his  country  home  near  London,  Ont. 


IN  THE  EDITORIAL  ROOM 

J.  H.  Webb,  of  the  Cleveland  Plain 
Dealer  staff,  has  just  been  discharged 
from  the  Lakeside  Hospital  following  an 
operation. 

Rev.  Fred  A.  Weil  of  Denver,  Colo., 
formerly  of  the  reportorial  staff  of  the 


Worcester  (Mass.)  Telegram,  has  ac¬ 
cepted  a  call  to  the  I'irst  Parish  Uni¬ 
tarian  Church,  Quincy,  Mass. 

Rev.  Frank  S.  C.  Wicks  of  All  Souls 
Unitarian  Church,  Indianapolis,  Ind., 
was  formerly  on  the  reportorial  staff  of 
the  Worcester  (Mass.)  Telegram. 

Bernhard  Anderson  of  Worcester, 
Mass.,  who  was  representative  of  the 
United  States  Investor  in  New  England, 
has  gone  with  the  Paine,  Webber  &  Co., 
of  Boston,  covering  the  State  of  Con¬ 
necticut.  At  one  time  Mr.  .Anderson 
was  a  member  of  the  reportorial  staff  of 
the  Worcester  (Mass.)  Telegram. 

Edgar  Mels,  editorial  writer  of  the 
Worcester  (Mass.)  Gazette,  has  joined 
the  staff  of  the  Cross-Atlantic  Service. 

Grace  Phelps,  who  has  been  with  the 
United  I'eature  Syndicate,  is  organizing 
a  new  bureau  for  the  Girl  Scouts  at 
their  national  headquarters  in  New 
York. 

Celia  Myrover  Robinson,  associate 
editor  of  the  Pensacola  (Fla.)  Journal, 
has  resigned  to  enter  the  free-lance  field. 
Miss  Robinson  has  been  with  the  Jour¬ 
nal  since  1912,  with  the  exception  of  six 
months  spent  in  free-lancing  in  New 
York  City  in  1917.  Miss  Robinson  for 
a  number  of  years  conducted  the  Wom¬ 
an’s  Page  of  the  Journal. 

Miss  Florence  Clancy,  society  editor  of 
the  Bridgeport  (Conn.)  Star,  and  Roland 
Mead  Mapelsden,  of  the  New  Haven 
Union  advertising  department,  were 
married  last  week,  it  has  just  been 
learned. 

John  A.  Hurley,  formerly  with  Nor¬ 
walk  (Conn.)  papers,  has  succeeded 
Philip  G.  Clarke  on  the  staff  of  the 
Bridgeport  Post. 

Charles  J.  Oberly,  of  the  local  report¬ 
ing  staff  of  the  Philadelphia  Record,  has 
joined  the  reportorial  staff  of  the  Boston 
Post. 

Lynn  C.  Simpson,  formerly  managing 
editor  of  the  Sacramento  (Cal.)  Morning 
Union,  has  again  entered  the  editorial 
field  after  a  rest  of  several  months,  by 
accepting  a  position  on  the  San  Fran¬ 
cisco  Examiner.  Mr.  Simpson  was  con¬ 
nected  with  the  San  Francisco  Chronicle 
for  twenty  years. 

Malcolm  R.  Logan,  of  Baltimore,  has 
joined  the  reportorial  staff  of  the  Phila¬ 
delphia  North  American,  which  is  his 
first  newspaper  connection. 

Roy  K.  Moulton,  for  several  years 
columnist  of  the  New  York  Evening 
Mail,  has  gone  with  the  New  York 
World. 

K.  H.  Lansing,  for  the  past  three 
years  on  the  copy  desk  staff  of  the 
Philadelphia  North  .American,  is  now  a 
copy  reader  on  the  telegraph  section  of 
the  Philadelphia  Inquirer. 

W.  J.  Mattimore,  late  with  the  Mac- 
Manus  Agency,  Detroit,  has  been  ap¬ 
pointed  advertising  manager  of  the 
Maxwell-Chalmer  Companies,  De¬ 
troit.  Arthur  E.  Barker  continues  as 
general  sales  manager. 

N.  T.  Albright  has  been  appointed 
general  manager,  with  supervision 
over  advertising,  by  the  Automotive 
.Accessories  Company,  Kokomo,  Ind. 
He  was  recently  with  the  Pittsburgh 
Plate  Glass  Company,  Kokomo. 


THE  BUSINESS  OFFICE 

1 1.  E.  Vandeventer,  of  the  advertis¬ 
ing  staff  of  the  Boston  Post,  has  been 
spending  the  past  week  at  the  McAlpin 
Hotel,  New  York. 

J.  F.  Melia,  advertising  manager  of 


FOLKS  WORTH  KNOWING 


pROB.ABLY  there  are  few  newspaper 
offices  in  the  United  States  with  more 
employees  of  long  service  than  the 
Evening  Recorder 
of  Amsterdam, 

N.  Y.  The  senior 
proprietor,  Wil¬ 
liam  J.  Kline,  of 
the  firm  of  Wil¬ 
liam  J.  Kline  & 

Son,  bought  the 
.Amsterdam 
Weekly  Demo¬ 
crat,  afterward 
the  Daily  Demo- 
:rat,  and  later  the 
Evening  Record¬ 
er,  back  in  1873, 
a  year  after  he 
was  graduated  from  Union  College. 

The  employee  of  longest  service  is 
Lincoln  O.  Eildredge,  who  came  in  1879, 
a  few  weeks  after  the  Daily  Democrat 
was  started. 

Elmer  D.  Trull,  foreman  of  the  job 
department,  has  been  in  the  office  for 
thirty-eight  years,  and  Frank  S.  Van 
Dycke,  a  job  department  printer,  and 
William  B.  Greene,  of  the  newspaper 
composing  room,  for  the  same  length  of 
time.  James  Carlson,  a  job  room  printer, 
has  thirty-two  years  to  his  credit. 

John  E'.  Willoughby,  the  managing 
editor,  joined  the  staff  in  1883,  but  was 
in  other  employment  for  about  four¬ 
teen  years  of  the  intervening  time.  The 
city  editor,  Benjamin  H.  Simmons,  went 
to  work  as  a  rejrorter  in  1892.  William 
J.  Meenam’s  service  as  printer  began 
in  1895.  William  B.  Maroney,  sporting 
editor,  goes  back  to  1898,  and  Charles 
J.  Soppa,  linotype  operator,  to  1899. 
Frank  B.  Engel  has  been  at  work  in 
the  composing  room  for  twenty-one 
years. 

Gardiner  Kline,  junior  member  of  the 
firm,  entered  into  service  on  the  paper 
on  his  graduation  from  Union  College, 
in  1901.  Ten  of  the  employees  have 
served  from  seventeen  to  ten  years. 


the  Buffalo  News,  spent  the  week  in 
New  York. 

R.  S.  Huirter,  who  has  been  advertis¬ 
ing  manager  of  the  Sherman  (Tex.) 
Daily  and  Weekly  Democrat  for  the 
last  fifteen  years,  has  retired  to  take 


charge  of  the  Whiteboro  (Tex.) 
News-Record  as  editor  and  publisher. 
James  T.  Denton  becomes  advertis¬ 
ing  manager  of  the  Democrat. 

Howard  L.  MacENven,  recently  with 
the  United  Press,  has  joined  the  selling 
staff  of  the  McClure  Newspaper  Syn¬ 
dicate,  and  will  open  an  office  in  Cin¬ 
cinnati,  to  cover  the  Middle  Western 
States,  including  Ohio,  Indiana,  Ken¬ 
tucky,  Missouri,  Michigan,  Illinois,  Wis¬ 
consin,  Minnesota,  Iowa,  Nebraska  and 
Kansas. 

Emil  J.  Steinheuser,  for  16  years  pri¬ 
vate  secretary  to  .Arthur  Brisbane,  has 
joined  the  display  automobile  advertis¬ 
ing  staff  of  the  New  York  American. 

Herman  .Allen  of  Sterling,  Mass.,  has 
joined  the  advertising  staff  of  the  Syra¬ 
cuse  (N.  Y.)  Post-Standard. 

Miss  Henrietta  Kathryn  Stalman,  of 
the  S.  (i.  Beckwith  Special  .Agency,  and 
I'rank  J.  Wody,  of  New  York,  will  be 
married  November  24,  at  St.  Anselm’s 
Church,  in  New  York  City. 

THE  AD  FOLKS 

Ralph  C.  Pulliam,  recently  in  the  ad¬ 
vertising  department  of  the  Packard 
-Motor  Car  Company,  Detroit,  has  also 
been  added  to  the  sales  staff  of  this  or¬ 
ganization. 

Walter  L.  Raymond,  recently  with 
Wood,  Putnam  &  Wood,  Boston,  has 
been  made  advertising  manager  of  the 
Upson  Company,  Lockport,  N.  Y.,  maker 
of  “I’pson”  board  and  other  fibre  prod¬ 
ucts.  Mr.  Raymond  has  previously  been 
in  the  advertising  departments  of  the 
\'aciuim  Oil  Company  and  National  Lead 
Company  at  New  York. 

Clint  McDade  is  now  advertising  man¬ 
ager  of  the  Keystone  Oil  &  Manufactur¬ 
ing  Company,  Chicago.  He  was  for¬ 
merly  a  superintendent  of  agencies  for 
the  Curtis  Publishing  Company,  adver¬ 
tising  manager  of  the  Jenkins  Vulcan 
Spring  Company,  Richmond,  Ind.,  and 
extension  secretary  of  the  International 
Accountants’  Society  of  Chicago. 

Richard  H.  Lee.  director-counsel  of 
the  National  Vigilance  Committee  of  the 
.Associated  .Advertising  Clubs  of  the 
World,  will  shortly  make  a  trip  to  the 
Pacific  Coast  to  look  over  the  Better 
Business  Bureaus  that  have  been  estab¬ 
lished  in  that  territory. 


The  HasKin  Letter 

Gives  tKe  newspaper  an 
educational  value  for  tKe 
family  circle. 
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foot  on  his  neck.  Destruction  and  restraint 
of  fine  workmanship  will  pave  the  way  for 
nothing  which  can  really  take  the  place  of 
fine  workmanship.  True  artistry,  absolute 
freedom  is  essential.  No  one  has  thus  far 
suggested  that  the  art  of  painting  would  be 
improved  by  the  elimination  of  lilac  and  ochre 
oils.  Condemnation  of  many  expressive  words 
as  not  absolutely  necessary  to  phrase  painting 
IS  the  literary  equivalent  of  that.  Artists  of 
the  palette  are  peculiar  where  interference  is 
concerned.  Has  it  ever  occurred  to  critics  of 
literary  folk  that  respect  for  the  materials  with 
which  a  craftsman  works  is  not  confined  to 
group  of  artists?” 

And  he  continues  with  his  line  exhibi¬ 
tion  of  literary  conceit  and  flippantly 
declares : 

"It  seems,  in  the  last  analysis,  that  news¬ 
paper  scribblers  have  forgotten  the  difference 
in  both  the  audience  and  the  mission  of  the 
<laily  and  periodical  press.  Newspapers,  cheap 
magazines  and  sex  novels  are  for  the  masses. 
It  IS  not  in  the  least  essentia!  that  the  better 
magazines  and  books  reach  any  other  than  a  cul¬ 
tured  public. 

“Circulation  of  course,  means  money;  but 
to  get  circulation,  a  literary  magazine  must 
first  abandon  the  idealism  which  inspired  its 
inauguration.  It  will  not  have  to  drop  its  cul¬ 
tured  readers;  the  readers  will  fall  away  of 
their  own  accord.  Cheap  thought  appeals  to 
a  cheap  public.  Ni>  really  sincere  literary 
magazine  will  cater  to  the  vulgar  tastes  of 
men.  Nor  will  any  self-respecting  writer 
relinquish  a  plastic  beautiful  form  of  expres¬ 
sion,  for  the  coarse  style  —and,  paradoxically, 
the  verbose  elaboration  of  inconsequential, 
smutty  things  designed  to  fill  space  that  were 
better  occupied  by  nothing — to  which  all  writ¬ 
ers  of  the  newspaper  school  descend.  And 
there  are  fortunately,  a  few  idealists  left  in 
America." 

His  closing  paragraph  is  atxjut  the 
most  patronizing  that  has  yet  appeared 
from  the  pen  of  a  writer  who  apparently 
derives  his  living  from  the  public  by 
grace  of  whose  money  all  publications 
live,  move,  and  have  their  being  regard¬ 
less  of  the  nature  of  the  publication, 
whether  magazine,  periodical  or  news¬ 
paper  which  Needham  so  sorely  despises. 
Me  says; 

"The  common  i>eoplc  are  admirable,  forming 
as  they  do  the  rock  upon  which  civilization 
stands;  but  that  need  not  force  us  to  write 
down  to  them  on  every  piece  of  paper  in  the 
land." 

Well  and  good ;  Needham  has  taken 
his  fling  at  the  newspapers  and  the 
writers ;  he  has  declared  that  the  news¬ 
paper  writers  MUST  DhiSCEND  to  “the 
verbose  elaboration  of  inconsequential, 
smutty  things  to  fill  space  that  were  bet¬ 
ter  occupied  by  nothing.”  This  recalls 
an  attempt  not  so  many  years  ago  on 
the  part  of  some  undivine  church  dig¬ 
nitaries  to  make  the  Bible  a  little  more 
literary  and  proper  in  diction  by  ex¬ 
punging  certain  terms  in  the  Book  that 
had  lasted  throughout  the  ages.  For  in¬ 
stance,  for  the  .sake  of  literary  beauty 
and  a  sweet  smelling  savor  to  their  foul 
nostrils,  they  took  this  quotation  and 
transformed  it: 

“Cast  not  ye  your  iiearls  before  swine 
lest  they  trample  them  under  foot  and 
turn  and  rend  you.” 

These  delightful  purists  trained  their 
big  gruns  on  the  term  swine  and  when 
they  got  through  the  passage  read: 

“Cast  not  ye  your  pearls  before  pigs, 
lest  they  trample  them  under  foot,  etc.” 

So  much  for  the  niceties  of  expression 
for  art’s  dear  sake,  and  we  will  proceed 
to  puncture  the  tire  of  Needham  and  his 
ilk  and  throw  their  auto  bus  out  of 
commission,  but  a  reference  to  a  case 
in  which  brevity  and  simplicity  of  ex¬ 
pression  beats  the  “artisan’s”  sacred 
prerogative. 

In  the  New  Testament  there  is  a  brief 
description  of  the  .scene  in  the  Judgment 
Hall  during  the  trial  of  Qirist.  The  de¬ 
scription-  from  the  appearance  and  ex¬ 
amination  of  Christ  before  Pilate  is 
simple,  direct  and  complete.  Yet  Marie 
Correlli,  in  her  “Barabas,”  a  book  that 
appeared  a  number  of  years  ago  which 
excited  a  lot  of  comment,  took  several 


pages  to  describe  Pilate’s  washing  of  his 
hands  in  a  basin  and  before  the  Master’s 
accusers,  denouncing  all  responsibility  for 
their  demanding  the  blood  of  an  innocent 
man. 

Incidentally  “Barabas,”  with  all  its  fine 
literary  style  and  the  multitudinous  array 
of  words  describing  a  scene  pictured  in 
word  painting  centuries  ago,  has  been  all 
but  forgotten,  while  the  original  has  lived 
and  will  continue  to  live  and  be  read 
daily,  too,  for  centuries  to  come. 


ELECTION  RETURNS 


Governor  Henry  J.  .\llen,  editor  and 
owner  of  the  Wichita  (Kan.)  Beacon, 
was  re-elected  Governor  of  Kansas  by 
the  largest  majority  ever  given  a  gtuber- 
natorial  candidate  in  Kansas  in  last 
w'eek’s  election. 

James  O’Malley,  former  reporter  on 
the  Buffalo  (N.  Y.)  Enquirer,  was 
elected  as  Supreme  Court  Justice  in  New' 
^'ork  City. 

James  -M.  Cowan,  city  editor  of  the 
.Niagara  Falls  (N.  Y.)  Review,  has  an¬ 
nounced  that  he  will  be  a  candidate  for 
alderman  at  the  municipal  election  to  be 
held  January  3. 

Congressman  Richard  <  )lney  of  the 
14th  Masaschusetts  district,  who  was  de¬ 
feated  at  Tuesday’s  election  by  former 
l.ieut-Governor  Louis  A.  Frothingham, 
Republican,  was  well  and  poinilarly 
known  in  newspaper  circles,  having  for 
\  ears  lieen  associated  with  the  Worcester 
Daily  Spy,  w'hich  publication  ceased  pub¬ 
lication  more  than  15  years  ago. 

I-Cdward  1'.  .Maher,  political  reporter 
lor  the  Bridgeport  (Conn.)  Times,  who 
was  Democratic  candidate  for  state  rep¬ 
resentative  in  the  recent  election,  fell 
with  the  others  of  his  party  but  ran 
ahead  of  his  ticket  in  Milford. 

Charles  F.  Holman,  editor  and  pub¬ 
lisher  of  the  Millbury  (Mass.)  Journal, 
has  been  elected  to  the  Massachusetts 
General  Court  at  Boston. 

.\be  Pollock,  noted  sport  writer  of 
Denver,  Colo.,  was  elected  to  the  Colo¬ 
rado  State  .Assembly. 

Imri  Zimwalt,  owner  and  editor  of 
the  Bonner  Springs  (Kan.)  Chieftain, 
who  was  appointed  state  jirinter  of 
Kan.sas  some  months  ago  by  Governor 
.\llen,  was  elected  state  printer  in  last 
week’s  election. 

Ray  Cornelius,  owner  and  editor  of 
the  Hoisington  (Kans.)  Dispatch,  de¬ 
feated  Will  L.  Townsley,  editor  of  the 
Great  Bend  Tribune,  for  county  printer 
of  Barton  County,  Kan.  Mr.  Townsley 
has  been  couiTty  printer  for  several 
years. 

Inland  Hat  252  Members 

Sixty-two  new'  members  were  added 
to  the  rolls  of  the  Inland  Daily  Press 
.Association  at  its  recent  meeting,  bring¬ 
ing  the  total  membership  at  that  time 
to  252  newspapers.  In  editorial  com¬ 
ment  on  the  meeting,  Editor  &  Publisher 
stated  the  increase  at  the  meeting  as  55. 


Jacksons  Adopt  Their  Grandson 

P(>RTi..\\ii,  Ore. — C.  S.  Jackson,  pub¬ 
lisher  of  the  Oregon  Journal,  and  Mrs. 
Jackson  have  legally  adopted  their 
grandson,  (Tliarles  Samuel  Jackson,  aged 
6  years.  The  boy  is  the  son  of  the  late 
Francis  C.  Jackson,  who  lost  his  life 
when  the  steamer  J.  A.  Chanslor  sank 
off  the  Oregon  coast  last  December. 


Richest  for  its  size  in 
Nalurai  Resources 


But  it  is  first,  second  or  third  by  many  compari¬ 
sons,  for  instance  it  has 

The  largest  natural  gas  pumping  station  in 
the  world. 

Largest  white  ware  pottery  in  the  U.  S. 

Largest  bottle  manufactory. 

Largest  axe  manufactory. 

Largest  tannery. 

With  1,500,000  people  wholesalers  and  con¬ 
sumers  are  generally  within  the  influence  of  the 
daily  newspapers  circulation  so  that  they  can  be 
very  economically  addressed  by  newspaper  ad¬ 
vertising. 

Here  is  a  list  of  daily  newspapers. 
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What  Have  You  Done  for  Forestry? 


The  things  that  you  have  done  to  make  trees  grow  may  carry  with 
them  suggestions  to  others.  Write  to  Editor  &  Publisher  of  your  expe¬ 
riences  in  dealing  with  this  important  subject.  Reforestation  is  one  of  the 
most  important  questions  before  American  publishers  today.  This  week 
the  Detroit  News  tells  the  story  of  its  campaign.  Send  your  story  today. 


DETROIT  NEWS*  CAMPAIGN  IN  MICHIGAN 


To  Editor  &  Publisher  ; — A  consistent 
aiui  persistent  campaign  for  the  reforest¬ 
ation  of  denuded  lumber  lands  in  north¬ 
ern  Michigan  began  in  the  Detroit  News 
in  the  early  part  of  the  year  just  closing; 
and  it  shows  no  signs  of  abatement,  now 
that  the  lawmakers  of  the  Wolverine 
state  are  about  to  assemble  for  their 
bi-ennial  session.  The  reclamation  of 
idle,  non-productive  lands  in  what  in 
the  earlier  days  was  the  richly  produc¬ 
tive  lumber  area  of  the  Great  Lake 
states  links  up  with  the  problem  of 
scarcity  and  high  cost  of  lumber  and 
other  timber  products  in  this  same  re¬ 
gion.  The  need  of  remedial  legislation 
appears  to  have  been  clearly  demon¬ 
strated  by  The  News  and  to  have  made 
an  impression  that  is  likely  to  bring 
results. 

This  particular  one  of  the  Lake  states 
is  burdened  with  an  incubus  of  about 
10,000,000  acres  of  logged-off  lumber 
lands.  These  are  lands  denuded  by  the 
early  lumbermen,  whose  activities  made 
of  Michigan,  in  the  years  between  1870 
and  1890,  the  foremost  lumber  produc¬ 
ing  section  of  the  world.  The  timber 
harvesters  took  vast  wealth  off  these 
lands  and  left  an  area  larger  than  some 
of  the  New  England  states  to  stand  in 
desolation,  fireswept  and  untenanted. 

The  reforestation  campaign  really  be¬ 
gan  in  Michigan  many  years  ago,*  under 
.mother  guise,  hardly  realized  as  such, 
at  the  time,  by  the  proponents  of  recla¬ 
mation.  In  the  earlier  days,  after  the 
lumbermen  had  “cut  and  gone.”  the  De¬ 
troit  News  was  peculiarly  active  in  in¬ 
vestigation  and  suggestion,  the  effort 
being  to  stimulate  reclamation  of  these 
denuded  lands  for  agricultural  pur¬ 
poses.  The  News  was  one  of  the  first 
to  discover,  as  all  persons  and  agencies 
interested  in  the  problem  are  now  dis 
covering  to  their  conviction,  that  a  vast 
proportion  of  the  wasted  lands  are  unfit 
for  occupation  by  the  farmer. 

The  soil,  once  richly  productive  of  the 
white  and  the  red  pine,  with  many  other 
valuable  timber  species,  is  too  thin  and 
devoid  of  inherent  fertility  to  reward 
the  effort  of  the  agricultural  pioneer. 
Years  of  painstaking  study  of  the  ef¬ 
forts  of  state  officials,  agricultural  or¬ 
ganizations  and  individual  tillers  of  the 
soil  to  establish  paying  farms  on  these 
non-arable  lands  has  proved  that  there 
is  but  one  crop  possible  of  production 
on  the  poorer  lands — a  timber  crop. 
Hence  the  more  recently  arisen  agita¬ 
tion  by  the  Detroit  newspaper  for  re¬ 
forestation  of  the  logged-off  lumber 
lands. 

The  long  dwelling  belief  that  some¬ 
thing  different  than  agricultural  promo¬ 
tion  must  be  brought  to  bear  on  the  idle 
land  problem  in  the  state  became  con¬ 
crete  and  definite  along  with  the  devel¬ 
opment  of  shortage  in  forest  products, 
the  tremendous  rise  in  prices  and  the 
revelation  that  Michigan  was  importing 
lumber  that  once  she  grew,  and  that  the 
annual  freight  bill,  alone,  for  these  im¬ 
portations  exceeded  $2,(K)0,(XX). 

Tile  News,  fortified  with  its  own 
knowledge  and  conviction  of  what  the 


situation  was,  and  is,  with  the  thorough¬ 
ness  characteristic  of  its  efforts  in  large 
undertakings  for  the  general  public  weal, 
called  in  the  forestry  experts  of  the 
University  of  Michigan  for  conference. 
Prof.  Filbert  Roth  and  Prof.  P.  S. 
Lovejoy,  nationally  known  as  among  the 
leaders  in  the  national  reforestation 
movement,  gave  freely  of  their  knowl¬ 
edge  and  enthusiasm  for  the  cause. 

-Applying  all  this  to  the  specific  Mich¬ 
igan  problem.  The  News  had  Prof. 
Lovejoy  lead  off  in  the  publication  of  a 
series  of  articles  devoted  to  an  exposi¬ 
tion  of  conditions.  He  gave  facts  and 
figures  relative  to  timber  shortage  and 
the  areas  of  non-productive  lands.  The 
News  then  set  one  of  its  staff  men  to 
work  tracing  the  causes  and  giving 
specific  descriptions  of  conditions,  with 
a  detailed  account  of  the  activities  of 
the  state’s  Public  Domain  Commission, 
that  department  of  the  state  government 
in  whose  hands  lie  something  like  a  mil¬ 
lion  acres  of  these  denuded  lands,  state 
property  as  the  result  of  non-payment 
of  taxes  and  turned  over  to  the  com¬ 
mission  for  administration.  The  state,  it 
was  found,  had  a  logical  reforestation 
program,  but  performance  has  to  date 
been  on  a  very  small  scale,  compared 
with  the  magnitude  of  the  problem  in 
hand. 

The  first  of  these  reforestation  articles 
in  the  News  was  published  in  May,  last, 
and  the  series  ran  for  10  consecutive 
days.  The  articles  were  assembled  in 
pamphlet  form,  in  June,  and  since  pub¬ 
lication  in  that  form  about  .SO.OOO  copies 
of  the  edition  of  150,000  copies  have 
been  distributed  through  the  agencies  of 
the  .state  boards  and  commissions,  agri¬ 
cultural  organizations,  railroad  land  offi¬ 
ces  and  the  public  schools.  The  distri¬ 
bution  is  still  going  on. 

Meantime  a  second  series  of  articles 
by  Fred  iE.  Janette,  the  News  staff  man 
assigned  to  the  reforestation,  has  been 
published,  seven  articles  devoted  to  a 
study  of  the  causes  for  abandonment  of 
farms  and  the  decadence  of  towns  in  the 
former  lumber  land  area ;  the  substance 
of  the  finding  being  that  decadence  has 
been  due  to  the  removal,  without  re¬ 
placement,  of  the  country’s  only  paying 
industry — lumbering.  These  later  arti¬ 
cles  have  now  been  assembled  in  pam¬ 
phlet  form  for  distribution  on  the  heels 
of  the  first  booklet. 

This  systematic  effort  in  the  news 
columns  of  the  paper  has  been  all  along 
sustained  by  illuminating  comment,  ex¬ 
planation  and  exhortation  in  the  editorial 
columns.  Reforestation  for  the  reclama¬ 
tion  of  idle  lands  and  the  easement  of 
the  lumber  and  general  timber  products 
markets,  in  fact,  obviously  is  an  out- 
.standing  editorial  i>olicy  of  this  news¬ 
paper.  TFIE  DETROIT  NEWS. 


Hume  Succeeds  Waters 

The  National  Publishers  Association 
has  appointed  Frederic  Hume  executive 
secretary  to  succeed  Theodore  Waters. 
Mr.  Hume’s  headquarters  will  be  in  New 
York. 


ILLINOIS 


A  Throlfbing,  Pulsating  State  populated  by 
nearly  7,000,000  Wide-Awake  People — a 
prospective  market — and  coveted  by  all  Na¬ 
tional  Advertisers. 

Tbe  greatest  farming  district  in  tbe  world 
is  in 

ILLINOIS 

but  tbat  is  not  all,  Illinois  is  unsurpassed  in 
Rail  Transportation,  Water  Transportation, 
Farm  Land  Value,  Crops,  Grain  Distribution, 
Food  Manufacture,  Farm  Implement  Manu¬ 
facture  and  just  about  everytbing^including 
its  newspapers. 

And  bere  are  tbe  best  of  them  they  com¬ 
pletely  cover  tbe  state.  Use  them 


Rate  for  Rate  for 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

Champaign  Daily  News-Gazette. ..  (E) 

8,609 

.04 

.04 

Chicago  Evening  American . . 

. (E)  364,769 

.60 

.60 

Chicago  Herald-Examiner  ... 

. (M)  344,538 

.55 

.55 

Chicago  Herald-Examiner  . . . 

. (S)  626,637 

.75 

.75 

t^iChicago  Daily  Journal . 

. (E) 

117,588 

.26 

.24 

tChicago  Daily  News . 

. (E)  398,405 

.55 

.55 

Chicago  Evening  Post . 

. (E) 

52,981 

.25 

.12 

Danville  Press  . . 

.  .(M&S) 

11,007 

.035 

.0325 

Moline  Dispatch . 

. (E) 

9,747 

.04 

.04 

♦Peoria  Journal-Transcript... 

..(M&E) 

31,011 

.11 

.09 

Peoria  Star . . 

.....(E) 

22,913 

.075 

.06 

Rock  Island  Argus . 

. (E) 

9,072 

.04 

.04 

Sterling  Gazette . 

. (E) 

4,863 

.03 

.03 

Government  Statements,  October  1st,  1920. 

tPublishers’  Statement. 

*A.  B.  C.  Publishers’  Statement,  October  1st,  1920. 
ttGovernment  Statement,  April  1st,  1920. 
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This  page  is  a  regular 
Weekly  Feature  of 
Editor  &  Publisher, 
deroted  exclusively 
to  the  interests  of 
the  newspaper  ad¬ 
vertising  manager. 


THE  ROUND  TABLE 

[Conducted  under  the  auspices  of  the  Newspaper  Department  of  the  A.  A  C.  of  W.] 


Criticism  of  any  ar¬ 
ticle  or  contributions 
should  be  sent  Fred 
Millis,  News  Build¬ 
ing,  Indianapolis. 


NATIONAL  ADVERTISING  THROUGH  NEWSPAPER 


64T^ATIONAL  advertising  through 
newspapers,”  a  slogan  originated 
by  Frank  D.  Webb,  advertising  manager 
of  the  Baltimore  News,  should  be  adopted 
by  newspaper  men  in  general. 

Too  few  manufacturers  or  agencies 
think  of  newspapers  in  terms  of  national 
advertising.  They  will  say:  ‘‘Yes,  I  am 
going  to  do  some  local  advertising  in 
Atlanta  or  New  Orleans  this  fall” ;  or, 
on  the  other  hand :  ‘‘No,  I  am  not  ready 
at  the  present  time  to  take  up  any  local 
advertising  in  your  territory.” 

They  rarely  think  of  newspapers  ex¬ 
cept  as  mediums  to  use  as  ‘‘pinch  hit¬ 
ters”  to  ‘‘put  over”  their  product  or  to 
bolster  it  up  in  a  weak  section. 

They  are  not  accustomed  to  think  of 
newspapers  as  a  national  advertising 
medium.  They  think  they  must  get  into 
the  weeklies  if  they  are  going  to  culti¬ 
vate  the  country.  The  weakness  of  this’ 
method  is  shown  time  and  again.  Hun¬ 
dreds  of  products  are  advertised  in  the 
‘‘two  million  circulation”  with  very  thin 
spread  distribution. 

A  newspaper  advertiser  who  had  built 
up  a  strong  sale  recently  went  into  the 
magazines,  stopping  his  newspaper  work. 
At  the  end  of  six  months,  with  a 
doubled  advertising  expenditure  and  with 
increased  sales  work,  he  found  himself 
with  a  slightly  larger  volume  but  with 
very  few  more  real  points  of  distribution 
than  he  had  to  start. 

The  newspaper  department  took  the 
following  nine  products  advertised  in  a 
recent  magazine,  in  which  the  copy  in¬ 
dicated  that  the  reader  could  go  right 
out  to  the  corner  store  and  get  any  one 


PERSONAL  CORNER 


bookkeepers  brag  of  being  I. 
*^C.  S.  graduates.  But  the  acme  in 
preparation  for  being  a  regular  news¬ 
paper  advertising 
manager  is  to 
have  gone 
through  the 
“Ochs  School  of 
Journalism,”  now 
being  conducted 
in  New  York 
City,  with  a 
branch  in  Chatta¬ 
nooga,  Tenn. 

Charles  S. 

Bates,  advertising 
manager  of  the 
Miami  (Fla.)  Charles  Hates 

Herald,  was  not 

satisfied  with  a  mere  “Ochs  education.” 
So  he  finished  himself  with  a  tour  of  the 
United  States,  including  stops  on  Cali¬ 
fornia  newspapers,  the  St.  Louis  Globe- 
Democrat  and  the  St.  Louis  Post  Dis¬ 
patch.  Mr.  Bates  has  a  leaning  towards 
morning  newspapers.  He  went  to  Miami 
to  l»e  advertising  manager  of  the  even¬ 
ing  paper,  but  he  had  to  get  back  in 
the  morning  field  and  for  the  last  nine 
years  he  has  had  marked  success  at 
the  head  of  the  money  producing  de¬ 
partment  of  the  Herald.  “Truthful  ad¬ 
vertising  is  the  only  kind  that  pays,” 
says  Mr.  Bates. 


of  them  wrapped  up  for  him,  and  sent 
a  questionnaire  to  ten  newspapers  as  to 
whether  or  not  the  goods  were  actually 
on  sale : 

“Crisco,” 

“Hoover  Sweepers,” 

“Quaker  Corn  Meals,” 

“Starr  Phonograph,” 

“Red  Wing  Powders,” 

“Educator  Shoes,” 

“Pillsbury  Health  Brtm,” 

“Creme  Oil  Soap,” 

“Sellers  Kitchen  Cabinet.” 

These  papers  are  located  scattered 
over  the  entire  country  and  in  impor¬ 
tant  market  centers.  The  results  of 
three  are  set  out  on  the  table  to  the 
side. 

Note  the  perfect  score  of  nothing  made 
by  “Red  Wing.”  The  copy  appearing  in 
the  “truth  in  advertising  medium”  says : 


state  and  in  all  cities  over  100,(XX)  at  a 
rate  of  little  more  than  $3.00  per  line. 

When  these  rates  for  these  circula¬ 
tions  arc  compared  with  the  cost  of 
periodical  circulation,  figuring  the  rate  of 
one  weekly  with  a  sale  around  2,(XX),000 
as  a  standard,  the  nationalization  possible 
through  newspapers  and  its  relatively  low 
cost  becomes  instantly  apparent. 

Schedules  for  newspapers  can  be  re¬ 
leased  by  wire,  no  physical  requirements 
forcing  that  they  should  be  made  up 
weeks  or  months  in  advance.  Likewise, 
by  wire,  as  trade  conditions  change, 
these  schedules  may  be  shifted,  varied, 
or  cut  out.  The  entire  appropriation 
can  be  thrown  into  a  single  section  of 
the  country,  accessible  via  motor  truck 
in  time  of  strike,  for  example.  It  is 
possible  to  take  advantage  even  of  wea¬ 
ther  conditions.  North,  South,  East  or 
West.  Newspapers  offer  the  most  amaz¬ 
ing  flexibility  of  all  forms  of  advertising. 


Kerens  Box  Score  on  Three  Products  Advertised 
in  Magazines  “For  Sale  at  All  Dealers” 

^HECK  on  this  list  showing  distribution  of  three  products  in  ten  important 
market  centers  of  three  products  advertised  regularly  as  for  sale  at  all 
dealers,  or  indicating  that  products  were  on  sale  in  every  town.  Then  read 
the  article  on  this  page. 


Quaker  Corn  Meal  0  0  Fair  0  10%  75%  Poor  60%  10%  50% 

Not 

Starr  Phonograph.  10  10  0  1  Known  13  0 

Red  Wing  Powder  00000  0  00  0  0 

Percent  is  of  distribution.  Figure  indicates  number  of  dealers  in  city. 
Figures  supplied  by  papers  which  run  well  organised  and  very  reliable 
merchandising  departments,  and  information  can  be  considered  as  accurate. 


“For  sale  at  all  grocers  and  druggists.” 
Yet  the  merchandising  sharps  of  ten 
newspapers  couldn’t  find  it. 

The  logical  way  marketing  method  is 
by  way  of  the  newspapers.  Take  ter¬ 
ritory  by  territory.  Don’t  use  the  news¬ 
papers  to  force  distribution.  Go  into 
the  newspapers  and  stay  in  them. 

Readers  of  this  page  who  have  fol¬ 
lowed  this  far  will  say,  w'hy  tell  us  that. 
We  know  it. 

But  that  is  the  trouble.  You  don’t 
know  it.  I  believe  with  Frank  Webb 
and  Jason  Rogers  that  the  newspaper 
managers  are  really  at  fault  in  allowing 
the  wrong  conception  of  newspaper  ad¬ 
vertising  to  exist.  Newspapers  are  the 
national  advertising  mediums.  They 
should  be  used  year  in  and  year  out. 

Newspaper  advertising  is  “national” — 
amazingly,  constructively,  productively 
national.  National  to  such  an  extent 
that  5,6(K),(XX)  circulation  through  the 
leading  newspapers  of  the  leading  city 
of  every  state  in  the  Union,  and  all 
cities  of  over  100,000  population  may 
be  bought  on  10,000  line  contracts  at 
only  a  fraction  over  $10.00  a  line. 

More  than  2,000,000  circulation  in  the 
Northwestern  states  alone  are  purchas¬ 
able  through  this  same  type  of  leading 
newspapers  in  the  principal  cities  in  each 


STANDARD  OF  PRACTICE  MEETS 
WITH  FAVOR 

'T'HE  proposed  standard  of  practice  on 
co-operation  with  advertisers,  as  out¬ 
lined  by  the  committee  of  the  Newspaper 
Department,  of  which  M.  E.  Foster  is 
chairman,  has  been  getting  many  com¬ 
plimentary  letters  since  the  first  draught 
of  the  proposed  standard  was  printed 
on  this  page. 

The  following  letter  received  by  M.  E. 
Foster,  of  the  Houston  Chronicle,  from 
J.  K.  Groom,  national  advertising  man¬ 
ager  of  the  Aurora  (Ill.)  Beacon  News, 
Elgin  Courier  and  Joliet  Herald  News, 
is  indicative  of  the  general  favor  with 
which  the  proposed  standard  is  being 
looked  upon  by  the  newspaper  managers : 

“I  have  just  read  the  Round  Table 
Section  of  Editor  &  Publisher,  date  of 
October  16. 

“I  feel  like  saying  that  the  five  para¬ 
graphs  on  the  standard  of  practice  in 
regard  to  a  service  department,  in  my 
humble  opinion,  covers  everything  a 
newspaper  ought  to  do  and  nothing  a 
paper  should  not  do  in  the  way  of  service. 

“Furthermore,  it  does  not  contemplate 
anj'thing  impossible  for  the  smaller 
papers  to  do.  Most  standards  in  the 
past  have  seemed  to  be  made  for  the 
big  fellows,  and  there  was  nothing  for 


the  rest  of  us  to  do  but  oppose  the 
idea,  and  being  fairly  numerous,  we 
could  do  a  good  deal  of  damage  to  any 
standard  of  practice  we  did  not  like." 


MORE  ABOUT  EARLY  COPY 

TTERE’S  a  very  pointed  and  well  taken 
letter  from  O.  T.  Roberts,  adver¬ 
tising  manager  of  the  Indiana  Daily 
Times,  of  Indianapolis,  that  shows  that 
there  is  another  side  to  the  early  copy 
problem’ than  that  pointed  out  in  a  recent 
article  on  this  page: 

“I  have  read  with  interest  your  recent 
article  about  early  advertising  copy  for 
newspapers.  You  contend  that  a  news¬ 
paper  gets  a  lot  of  business  because 
it  demands  early  copy.  You  might  just 
as  well  say  a  department  store  gets  lots 
of  business  because  it  has  many  elevators. 
Some  papers  insist  that  their  advertisers 
get  their  copy  in  early  because  these 
papers  have  lots  of  business.  They  do 
not  have  a  lot  of  business  because  the 
advertisers  get  their  copy  in  early. 

“You  picked  out  a  few  of  the  bigger 
papers  in  the  country  to  prove  your 
point.  You  are  right  in  some  respects, 
but  your  mental  processes  are  twisted 
on  some  of  your  conclusions.  Every 
paper  wants  its  advertising  copy  in  early, 
of  course.  It  is  easier  to  handle  and 
possibly  more  profitable  to  handle,  but, 
if  a  paper  is  in  a  position  to  accept 
more  business  and  handle  it  profitably, 
why  should  it  not  do  so? 

“Another  point  is  that  the  newspaper 
deprives  its  advertisers  of  a  very  dis¬ 
tinct  service  when  it  requires  them  al¬ 
ways  to  get  copy  in  two  days  in  ad¬ 
vance.  In  these  days  of  quickly  chang¬ 
ing  market  conditions,  it  is  easily  con¬ 
ceivable  that  a  merchandise  advertise¬ 
ment  may  be  dead  before  the  date  of 
insertion  rolls  around. 

“The  hardest  thing  for  the  newspaper 
advertising  manager  to  do  these  days  is 
to  balance  up  his  business,  so  he  carries 
a  maximum  volume  each  day  for  the  size 
of  his  paper.  It  often  happens  that  he 
will  have  too  much  advertising  for  a 
certain  size  paper  and  not  enough  for 
the  next  size.  It  is  frequently  up  to 
him  to  go  out  to  get  more  business 
for  the  next  day’s  newspaper.  I  believe 
that  every  advertising  manager  faces  that 
condition  occasionally. 

“There  is  a  distinct  disadvantage  in 
having  your  advertisers  think  they  can 
never  get  any  advertising  in  the  paper 
unless  they  get  it  in  twenty-four  or 
thirty-six  hours  in  advance.  I  want  all 
advertisers  to  know  that  we  accept  copy 
the  day  previous  to  publication  and  (re¬ 
ferring  to  the  last  paragraph  of  your 
article)  I  still  think  that  I  am  advertis¬ 
ing  manager  of  my  paper.  As  to  ‘work¬ 
ing  for  the  merchant,’  we  plead  guilty 
to  that.” 


BOOST  USED  CAR  SALES 

'T’HE  fall  and  early  winter  is  an  ideal 
time  to  promote  the  use  of  automobile 
classified  advertising.  The  first  of  the 
year  is  a  good  time  to  make  a  special 
drive  on  Machinery  just  as  naturally 
the  spring  drive  is  for  household  goods 
and  real  estate. 
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SMALL  CITIES  GIVE  BEST  START 


(Continued  from  Page  9) 


ing  editor’s  door,  but:  The  little  old 
pencil  sharpeners, 

Stuck  up  on  the  Wall, 

Supposed  to  sharpen  your  pencils. 

But  never  do  at  all. 

I  had  a  letter  from  an  editor  of  a 
Chinese  paper,  not  long  ago,  who  in 
answer  to  my  query  as  to  whether  there 
was  anything  he  wanted  me  to  send 
from  home,  wailed ,  in  the  blackest  of 
t>pe  “A  pencil  sharpener  that  will 
sharpen !”  So  I  guess  the  strike  ex¬ 
tends  farther  than  Park  .Row  and  War¬ 
ren  street,  Syracuse. 

Editors,  reporters  list!  Found!  The 
perfect  office  boy!  And  he's  plural.  He 
does  everything  for  you  that  you  ask 
him  without  a  murmur,  and  then  in¬ 
quires  if  there  isn’t  something  else  he 
can  possibly  do  for  you.  I  nearly  swal¬ 
lowed  my  tongue  when  I  discovered  this 
marvelous  phenomena.  Yes  sir-ee,  the 
New  York  World  office  boys  are  ready 
to  do  anything  from  looking  up  the 
meaning  of  legitimate  persiflage  to 
bringing  you  a  drink— of  water.  And 
what’s  more  they  are  willing  to  do  it, 
and  don’t  go  off  and  play  games  of 
basketball  and  hidh-go-seek  on  the  wayl 
I’d  advise  the  founding  a  school  for 
newspaper  office  boys,  with  the  New 
York  World  boys  as  instructors! 

Pulse  Always  the  Same 

The  pulse  of  the  newspaper  world 
beats  always  the  same,  whether  it  be 
the  New  York  World  or  the  Syracuse 
Post-Standard.  Even  as  I  write,  the 
telegraph  instruments  click,  the  type¬ 
writer  keys  fly  beneath  busy  fingers  in 
the  city  room,  just  as  they  do  at  this 
very  minute  in  the  World  office.  The 
cries  of  “copy”  one  hears  there,  how¬ 
ever,  are  only  uttered  in  spirit  by  our 
reporters,  first  because  we  don’t  have 
office  boys  enough  up  here  to  attend  to 
the  copy,  and  secondly,  because  our 
scope  is  smaller,  and  it  isn’t  necessary 
to  rush  things  out  with  as  much  speed. 
But  we’re  not  much  different  up  here 
after  all. 

The  newspaper  field  can  be  likened  to 
a  huge  mirror  in  which  is  reflected 
every  adventure  in  life,  grave  or  gay, 
beautiful  or  ugly,  sensible  or  insane.  It 
offers  life  without  illusions,  to  its  work¬ 
ers,  and  gives  them  in  return  exactly 
what  they  work  for.  It  is,  to  my  mind, 
the  most  fascinating,  most  inspiring 
work  in  the  world,  despite  the  hard¬ 
ships,  and  drawbacks  which  seem  to 
draw  one  further  back  than  they  would 
in  other  professions,  because  we  are 
dealing  with  life  in  such  a  rush  and 
with  such  great  intensity. 

Life  Without  Illusions 

I  have  had  many  letters  and  personal 
queries  from  all  parts  of  the  world  from 
mothers  and  would-be  journalists,  ask¬ 
ing  me  if  I  had  my  life  to  live  over 
again  would  I  go  into  journalism.  I 
always  answer  a  most  emphatic  “yes,” 
and  add  that  I  wish  every  young  per¬ 
son,  no  matter  what  he  has  chosen  for 
his  or  her  life  work,  could  have  some 
journalistic  experience.  I  feel  that  as 
far  as  shaping  perspective  and  giving 
one  a  right  sense  of  values,  journalism 
does  an  inestimable  service. 

I  would  never  advise  would-be  jour¬ 
nalists  to  begin  their  newspaper  ca¬ 
reers  in  New  York  City,  unless  they 
have  a  family  and  friends  near-by,  and 
can  make  a  connection  with  an  organ¬ 
ization  in  which  there  is  someone  who 
will  give  them  a  little  personal  attention. 
Newspaper  offices  and  officers  are  too 
busy  to  be  bothered  with  the  tales  of  a 
cub,  and  he  either  sinks  or  swims  with¬ 
out  assistance  and,  unless  he  has  a  great 


deal  of  stuff  in  him,  the  cub  usually 
sinks.  The  wisest  move  for  nine  people 
out  of  every  ten  who  want  to  be  jour¬ 
nalists,  to  make,  as  I  have  found  from 
personal  experience,  is  to  begin  outside 
of  New  York  and  wait  until  they  have 
something  in  the  way  of  experience 
which  New  York  really  wants  and  will 
pay  well  for  in  money  and  prestige. 

Harking  back  to  the  original  old 
philosophy  of  success,  eh?  Well,  try  it 
out  sometime,  newspaper  man  and 
woman.  You’ll  find  as  I  did,  that  it 
hasn’t  any  cobwebs  hanging  about  on  it. 


GUESTS  OF  PAPER  MAKERS 


A.  N.  P.  A.  Officials  Are  Entertained 
by  Service  Bureau 

Officials  of  the  American  Newspaper 
Publishers’  Association  and  members  of 
the  Paper  Committee  were  the  guests  of 
the  Newsprint  Service  Bureau  at  a 
luncheon  held  at  the  Waldorf-Astoria 
Hotel  in  connection  with  the  regular 
quarterly  meeting  of  the  manufacturers 
Tue.sday. 

President  T.  R.  Williams,  of  the  A.  N. 
P.  A.,  spoke  on  the  field  for  co-operation 
between  newsprint  users  and  makers  in 
solving  their  mutual  problems  as  they  are 
affected  by  transportation,  water  power 
development,  reforestation,  and  standard¬ 
ization  of  sizes.  A  resolution  was  adopt¬ 
ed  authorizing  President  P.  T.  Dodge, 
of  the  Bureau,  to  appoint  a  committee 
of  four  newsprint  makers  to  serve  with 
himself  to  take  up  the  study  of  these 
problems  with  the  A.  N.  P.  A.  Paper 
Committee. 

At  the  meeting  of  the  Newsprint  Serv¬ 
ice  Bureau,  in  addition  to  routine  blat¬ 
ters,  an  interesting  progress  report  was 
presented  of  a  technical  study  that  has 
been  carried  on  at  the  several  mills  dur¬ 
ing  the  past  six  months  in  measuring 
and  weighing  pulpwood  to  determine  the 
actual  quantity  of  wood  fiber  per  cord  of 
pulpwood,  and  the  resulting  yields  of 
groundwood  and  sulphite  therefrom. 
The  investigation  has  been  of  much  value 
and  technical  studies  along  the  same  line 
will  be  continued. 

A  number  of  very  interesting  addresses 
were  made,  including  one  by  Henry  A. 
Wise  upon  legal  matters;  a  statement  by 
C.  F.  Steele  regarding  pulp  and  paper 
manufacturing  conditions  in  Northern 
Europe,  and  a  brief  talk  by  J.  A.  Both- 
well  upon  the  forest  and  pulpwood  op¬ 
erations  in  the  same  territory,  Messrs. 
Steele  and  Bothwell  having  recently  re¬ 
turned  from  a  trip  abroad. 

At  the  noon  luncheon  Frank  H.  Little, 
vice-president  of  the  George  Batten  Com¬ 
pany,  discussed  advertising,  and  particu¬ 
larly  newspaper  advertising,  in  1920  and 
the  prospects  for  1921.  Among  the 
newspaper  men  present  were:  L.  B. 
Palmer,  manager  of  the  A.  N,  P.  A.,  and 
E.  P.  .\dlcr,  Ervin  Wardman,  H.  V. 
Jones,  Frank  H.  Bell,  T.  R.  Williams 
and  M.  F.  Hanson,  members  of  the  Paper 
Committee. 


BARBOUR  HOME  FROM  EUROPE 


Head  of  Wheeler  Syndicate  Returns 
from  Business  Trip 

Irwin  Barbour,  general  manager  of  the 
Wheeler  Feature  Syndicate,  has  returned 
from  a  six-month  business  tour  of  Eu¬ 
rope  that  included  visits  to  France,  Eng¬ 
land  Belgium  and  Germany. 

In  London  he  established  a  European 
branch  of  the  Wheeler  and  McClure 
syndicates,  in  charge  of  Charles  G.  Lavell, 
who  was  formerly  in  charge  of  the  book 
department  of  Frank  Newnes,  Ltd.  He 
said  that  he  found  all  European  pub¬ 
lishers  interested  in  features  as  they  are 
handled  in  America. 


Over  one-third  of  the  people  live  in  the 
eighteen  cities  having  more  than  10,000  popu¬ 
lation,  and  these  have  consequently  an  import¬ 
ance  out  of  the  proportion  usual  to  cities  of 
their  size.  In  Wisconsin  the  entire  urban  popu¬ 
lation  only  amounts  to  about  43%,  so  that  each 
of  these  cities  is  a  great  buying  magnet  in  a 
strategic  geographical  position. 

IN  WISCONSIN 

the  national  advertiser  gets  concentration  of 
buying  units  in  a  few  chief  centers,  backed  by 
the  great  rural  trade  which  supports  them. 


NEWSPAPER  ADVERTISING  GETS  THEIR 
ATTENTION 


3 


Circula- 

Rate  for 

tion 

5,000  lines 

•♦Appleton  Post-Crescent . 

. (E) 

7,912 

.03 

Beloit  News . . . . 

. (E) 

7,814 

.045 

Claire  Leader-Telegram.... 

(ME&S) 

8,083 

.035 

♦Fond  du  Lac  Reporter . 

. (E) 

5,325 

.03 

♦♦Green  Bay  Press-Gazette . 

.....(E) 

10,005 

M5 

j;4:Kenosha  Herald  . . 

. (E) 

2,498 

MS 

♦♦Kenosha  News  . 

. (E) 

5,548 

ms 

La  Crosse  Tribune  &  Leader-Press 

..(E&S) 

12,085 

JUS 

♦♦Madison  (Wis.)  State  Journal... 

..(E&S) 

13,719 

M 

Milwaukee  Journal . 

. (E) 

107,564 

M 

Milwaukee  Journal  . 

. (S) 

95,074 

.20 

Milwaukee  Sentinel  . 

.(M&E) 

82,927 

.14 

Milwaukee  Sentinel . 

. (S) 

74,608 

.14 

Racine  Journal-News  . 

. (E) 

8,092 

.045 

Superior  Telegram . 

. (E) 

18,091- 

.05 

4:tSuperior  (Wis.)  Sunday  Times.. 

. (S) 

10,000 

.055 

Government  Statements,  October  1st,  1920. 

*A.  B.  C.  Publishers’  Statement,  October  1st,  1920. 
•*A.  B.  C.  Report,  April  Ist,  1920. 

Government  Statement,  April  1st,  1920. 
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McLEAN  BECOMES  “M.E.” 
OF  WASHINGTON  POST 

Wilmot  Lewis  New  Correspondent  of 
London  Times — Papers  Call  Rey* 
nolds  and  Brown  Home  to 
Executive  Jobs 

(By  Telegraph  to  Editor  &  Publishxr) 
Washington,  D.  C.,  Xov.  11. — Wilmot 
Lewis,  former  Paris  correspondent  for 
the  Committee  on  Public  Information  and 
later  associated  with  the  Xew  York  Trib¬ 
une  foreign  service,  has  succeeded  Sir 
Arthur  Willert  as  Washington  corre¬ 
spondent  of  the  London  Times.  Willert 
will  become  foreign  editor  of  the  Times. 
Mr.  Lewis  is  an  .\merican,  with  a  broad 
foreign  experience,  including  the  Far 
East.  His  selection  for  the  Washington 
bureau  is  in  accordance  with  the  North- 
cliffe  plan  to  have  an  American  point  of 
view  in  his  dispatches  from  this  country. 

Edward  B.  McLean,  owner  and  pub¬ 
lisher  of  the  Washington  Post,  who  now 
is  a  member  of  the  party  accompanying 
President-Elect  Warren  G.  Harding  in 
Texas,  will  assume  the  active  direction 
of  the  news  department  of  his  paper 
upon  his  return  to  Washington. 

Mr.  McLean  will  be  the  active  man¬ 
aging  editor  and  has  let  it  be  known 
that  he  intends  to  “sit  in  on  the  desk” 
in  genuine  fashion  in  order  to  give  his 
personal  direction  not  only  to  the  edi¬ 
torial  iKjlicy,  but  on  the  handling  of  the 
news.  Due  to  his  social  prominence  in 
official  and  resident  circles  in  the  national 
capital.  Mr.  McLean  is  known  as  one 
of  the  best  reporters  in  town,  and  some 
of  the  notable  beats  of  the  Post  in  the 
past  year  have  been  due  to  his  “nose  for 


Stanley  Meade  Reynolds  and  Sevellon 
Brown,  Itoth  of  whom  have  won  promi¬ 
nence  in  Washington,  have  Ix-en  ad¬ 
vanced  to  executive  positions  by  their 
respective  pajiers.  Mr.  Reynolds  has 
been  made  managing  editor  of  the  Balti¬ 
more  Evening  Sun  and  Mr.  Brown  will 
leave  Washington  shortly  to  assume  a 
similar  ptisition  with  the  Providence 
Journal. 

Prior  to  the  war,  Mr.  Brown  was  in 
the  Xew  ^ Ork  Herald  Bureau.  He 
served  as  a  captain  during  the  war. 

Stanley  Reynolds  has  been  attached  to 
several  organizations  in  Washington, 
chiefly  the  Xew  York  Tribune  and  In¬ 
ternational  Xews  Service.  He  served 
as  publicity  director  of  the  War  Indus¬ 
tries  Board  during  the  war.  He  was  in¬ 
jured  seriously  in  the  automobile  acci¬ 
dent  at  Portland,  Ore.,  in  September, 
1919,  in  which  Ben  .\llen,  of  the  Cleve¬ 
land  Plain  Dealer,  was  killed. 

The  press  associations  have  asked  that 
representatives  be  permitted  to  accom¬ 
pany  Secretary  of  State  Colby  on  his 
trip  to  South  America.  So  far  permis¬ 
sion  has  not  been  extended.  Mr.  Colby 
will  travel  on  a  warship  where  accom¬ 
modations  are  limited. 


INavIy  mrary  ptrtM  hi  RicbaMi  rMrft  Tkl 

NEWS-LEADER 

The  NEWS-LEADER’S  drouiRtion  in  Richmond 
is  greeter  Uian  thet  of  ell  the  other  Richmond 
pepers  combined. 

The  NEWS-LEADER’S  cimdaUon  in  ViiglniR 
is  greater  than  any  oUier  Virginia  newspaper. 

The  sworn  statements  of  the  Richmond  papen 
show  THE  NEWS-LEADER  has  a  dally  drcnla- 
tloo  in  Richmond  which  is  more  than  three  times 
greater  than  its  nearest  compeUtor. 

Foreign  representatires. 

The  Kally-Smltli  Ce.,  Chleam,  111. 

M»hrld|S  RllMlai,  Kelly-Sailll  C«., 

■rsiWsmy  ad  34th  8L  LytiN  tsIMIm. 

NSW  Vatk  City. 

J.  t.  Kssiih,  Candiv  RstMIsf,  ANanta,  Ca. 


FAVOR  NEW  FOREST  LAWS 

Paper  and  Pulp  Aaaociation  Offers  a 
Conaervation  Program 

(By  Telegram  to  Editor  &  Publisher) 

Chicago,  Nov.  11. — The  American 
Pulp  &  Paper  Association  went  on 
record  in  favor  of  a  comprehensive 
legislative  program  to  conserve  and 
foster  forestry  in  order  to  offset  the 
rapid  depletion  now  in  progress,  to-day, 
at  its  second  fall  business  conference  in 
session  here. 

The  Federal  legislative  steps  proposed 
by  Frank  L.  Moore,  president  of  the 
Newton  Falls  Paper  Company,  Water- 
town,  N.  Y.,  as  chairman  of  the  com¬ 
mittee  on  forestry  conservation,  and  rat¬ 
ified  by  the  conference,  are  the  following : 

.\uthorizing  the  Secretary  of  Agri¬ 
culture,  after  consulting  appropriate 
local  agencies,  to  approve  an  adequate 
policy  for  each  State,  covering  the  es¬ 
sentials  of  fire  protection  on  timbered 
and  restocking  lands;  reforestation  of 
denuded  lands,  and  where  and  to  the  ex¬ 
tent  necessary,  the  cutting  and  removal 
of  timlier  crops  so  as  to  promote  con¬ 
tinuous  production  of  timber  on  lands 
chiefly  suitable  therefor,  and  authoriz¬ 
ing  his  co-operation  in  the  work  re¬ 
quired,  provided  there  is  also  satisfac¬ 
tory  local  compliance  in  State  legislation 
or  administrative  practice. 

Chief,  although  not  entire,  emphasis 
for  the  time  being,  is  placed  on  fire  pre¬ 
vention,  as  the  most  important  single 
step,  and  not  less  than  a  million  dollars 
should  be  annually  available  for  such 
co-operation  with  the  States.  A  survey 
to  obtain  necessary  information  as  to 
forest  resources,  forest  production  and 
forest  requirements  of  the  nation. 

Provision  for  studies  and  experiments 
in  forest  reproduction  methods,  wood 
utilization,  timber  tests,  wood  preserva¬ 
tion.  development  of  by-products  and 
other  steps  to  bring  about  the  most 
effective  use  of  the  nation’s  forest  re¬ 
sources.  Provision  for  a  study  of  forest 
taxation,  to  assist  States  in  devising  tax 
laws  which  will  encourage  the  conserva¬ 
tion  and  growing  of  timber.  Investiga¬ 
tion  also  of  methods  of  insuring  against 
forest  losses  by  fire. 

Provision  for  more  rapid  replanting  of 
the  vast 'areas  of  denuded  lands  within 
the  national  forests. 

•Appropriation  of  $10,000,000  a  year  for 
five  years  for  the  purchase  of  lands 

OF  THE  SHAFFER  GROUP 

The  Louisville  Herald  led  the  other 
Louisville  morning  newspaper  in  local 
display  advertising  for  the  first  seven 
months  of  1920  by  I!i4,917  agate  lines. 

THE 

LOUISVILLE 

HERALD 

Kentucky’s  Greatest  Newspaper 

OF  NEWSPAPERS 


More  Than 

V2 

of  Ohio’s  population  lives/ 
within  the  buying  area  cov¬ 
ered  by 

The  Plain  Dealer 

Clevelaiul 


which  should  be  added  to  the  national 
forest  system,  whether  or  not  on  the 
headwaters  of  navigable  streams,  as  such 
purchases  are  now  limited,  and  authoriz¬ 
ing  acquisition  of  similar  lands  by  ex¬ 
change  of  land  or  timber  when  clearly 
in  the  public  interest. 

Authorizing  the  addition  to  national 
forests  of  lands  now  in  other  forms  of 
Government  ownership,  but  found  chiefly 
suitable  for  permanent  forest  production. 

Advertising  Women  to  Meet 

The  New  York  League  of  -Advertising 
Women  will  hold  a  meeting  November 
16  at  the  Advertising  Club.  “Reminis¬ 
cences  of  a  Foreign  Sales  Campaign 
from  the  Advertising  Standpoint”  will 
be  discussed  by  Major  George  H.  Rich¬ 
ards,  manager  of  the  foreign  sales  de¬ 
partment  of  the  Dalton  Adding  Machine 
Co.  “The  Women’s  Vote  in  Retailing,” 
will  be  discussed  by  Miss  Elizabeth  M. 
MaeShayne,  of  Lord  &  Taylor,  and  “The 
Psychology  of  Advertising”  by  Lindley 
M.  Kessbey,  Ph.D.,  R.P.D.  H.  H. 
Charles  and  Miss  Helen  Ballard  will  be 
special  guests. 

BuaineM  Publishers  Elect 

The  Xew  York  Business  Publishers’ 
.Association  held  its  annual  meeting  No¬ 
vember  8  at  the  Automobile  Club,  when 
the  following  officers  were  elected  for 
the  coming  year :  President,  Robert  H. 
McCready,  president  of  the  McCready 
Publishing  Company;  vice-president,  J. 
Malcolm  Muir,  vice-president  of  the 
McGraw-Hill  Publishing  Company;  sec¬ 
retary,  Charles  Bower,  business  manager 
of  Iron  Age;  treasurer,  Edgar  J.  Butten- 
heim,  president  of  American  City.  The 
directors  are:  Rogers  W.  Allen,  of  the 
\merican  Hatter;  Harry  W.  Tipper, 
business  manager  -Automotive  Industries, 

Few  Paper*— (if  any)— surpass  the 

TRENTON  TIMF^ 

NEW  JERSEY  1  UVIE-O 

AS 

A  Food  Medium 

Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thursday  food  feature — 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages. 
Tuesday,  Music  Page. 

Circulation  26,649.  Member  A.  B.  C. 

KELLY-SMITH  CO. 

Marbridge  Bldg-  Lytton  Bldg. 

New  York  Chicago 


Wherever  You  Are 

You  are  anxious  to  keep  in  touch  with 
the  news  from  home.  That’s  why  you 
buy 

Pttt0bur0  Biafratfli 

and  know  you  get  the  "Best  Alway’’ 

Branch  Offices: 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford -Parsons  Co., 
Marquette  Building,  (^cago,  HI. 


FIRST 


In  ten  months  of  1920  The 
New  York  Times  published 
19,715,961  agate  lines  of  ad¬ 
vertisements,  a  gain  of  4,121,- 
921  lines  over  the  correspond¬ 
ing  period  of  1919. 


and  Robert  Luchars,  of  Machinery.  E.  A. 
O’Reilly,  vice-president  and  manager  of 
the  foreign  trade  and  business  research 
department  of  the  Irving  National  Bank, 
made  an  address  on  "The  Business  (Jut- 
look.”  Mr.  Tipper  spoke  of  the  work 
accomplished  during  the  past  year  by  the 
association  and  predicted  that  the  coining 
year  would  be  the  best  in  its  historj 

New  Machine  at  Three  Rivers,  Mich. 

T  HREE  Rivers,  Mich. — The  first  of  four 
machines  of  the  Eddy  Paper  Company 
at  Three  Rivers,  Mich.,  has  commenced 
operation,  turning  out  90  tons  every  24 
hours.  The  second  machine  will  begin 
operating  December  1. 

Ink  Makers  Meet 

The  directors  of  the  Printers’  Ink 
Manufacturing  .Association  held  their 
regular  monthly  meeting,  November  9, 
at  the  Commodore  Hotel. 

Six  Point  League  Meets 

The  Six  Point  League  held  a  luncheon 
November  5  at  the  Hotel  McAlpin. 

The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertising 
thsm  any  other  newspaper  in 
Westchester  County 
This  is  an  acknowledgement  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foreign  Representative 

171  Madison  Ave.  NEW  YORK 


One  man  in  Montecilo  owns 
twenty  automobiles.  Would  you 
like  to  have  some  of  his  busi¬ 
ness?  How  would  you  like  to 
replace  his  tires,  his  equipment 
— sell  him  new  cars? 

The  Morning  Press 

Santa  Barbara,  California 


IN  NEW  ORLEANS 
IT’S - 

THE  NEW 

ORLEANS  ITEM 


NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 
ica 
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Allen  B.  Jaynes,  National  Republi¬ 
can  Committeeman  for  Arizona  and  edi¬ 
tor.  and  managing  director  of  the  Tuscon 
Citizen,  died  November  7,  following  an 
operation.  Mr.  Jaynes  was  a  native  of 
Ohio. 

Arthur  V.  Donahue,  26,  a  reporter 
on  the  New  York  American,  was  fatally 
shot  at  Newtown,  Conn.,  November  7,  by 
one  of  two  unknown  men. 

Allan  W.  Austin,  for  15  years  man¬ 
ager  of  the  Western  Union  office  in  the 
Boston  Post,  died  last  week  at  Medford, 
Mass.,  after  a  brief  illness.  Mr.  Austin 
in  1892  was  stationed  at  Buzzards  Bay, 
the  summer  home  of  President  Cleve¬ 
land,  where  he  transmitted  messages  in 
connection  with  the  Democratic  cam¬ 
paign.  He  also  for  several  years  had 
charge  of  the  telegraph  department  at 
the  Boston  Herald. 

Mrs.  Frances  R.  Learned,  widow  of 
James  E.  Learned,  managing  editor  of 
the  New  York  Evening'  Post  many  years 
ago,  died  in  New  York  a  few  days  ago, 
aged  80  years. 

Thomas  P.  Martin,  a  linotype  opera¬ 
tor  on  the  New  York  World  for  22 
years,  died  in  Brooklyn  November  5, 
from  heart  disease. 

Robert  Sumner  Winn  of  Sydney, 
Australia,  and  long  an  American  news¬ 
paper  man,  died  in  'TIew  York  a  few 
days  ago,  aged  51.  He  had  been  con¬ 
nected  with  the  Kansas  City  Times, 
Kansas  City  Journal,  Philadelphia  Press, 
Philadelphia  XortlT  American,  New  York 
Herald  and  the  New  York  office  of  the 
.Associated  Press. 

Jesse  T.  Robertson,  for  17  years  an 
employee  of  the  Dallas'  (Tex.)  Morning 
News,  died  in  Dallas  last  week.  Mr. 
Robertson  left  the  employ  of  A.  H.  Belo 
&  Co.  in  1919  to  become  a  member  of 
the  White  Engraving  Company. 

Thomas  W.  Stratton,  for  many 
years  on  the  Minneapolis  Tribune  staff, 
died  October  28,  aged  66  years. 

George  A.  Ross,  dean  of  Memphis 
newspaper 'reporters,  died  November  5. 

William  Ryan,  for  twenty-two  years 
associated  with  the  staff  of  the  Birming¬ 
ham  Age-Herald,  died  November  9,  aged 
69  years.  He  was  a  former  Washing¬ 
ton  correspondent  and  at  one  time  was 
president  of  the  Richmond  Daily  State. 

C.  L.  (“Deacon”)  Fowler,  pioneer 
newspaper  man  of  Steele  City,  died  re¬ 
cently  at  Marshalltown,  la. 

Channing  Rudd,  at  one  time  con¬ 
nected  with  the  Wall  Street  Journal, 
New  York,  and  for  more  than  a  year 
past  comptroller  of  the  Government 
Loan  Organization  of  the  New  York 
Federal  Reserve  Bank,  dfed  suddenly  ot 
heart  disease  at  Hoboken,  N.  J.,  No¬ 
vember  8,  while  on  way  home  to  Morris 
Plains. 


Mrs.  Mary  Sophia  Williams,  wife  of 
Major  George  F.  Williams,  one  of  the 
first  city  editors  of  the  New  York 
Herald,  died  in  the  Staten  Island  Hos¬ 
pital  November  6,  aged  85  years.  Her 
husband.  Major  Williams,  was  one  of 
the  early  presidents  of  the  New  York 
Press  Club,  and  is  still  one  of  its  active 
members. 

Thomas  B.  Gardner,  who  back  in  the 
seventies  was  a  newspaper  editor  in  Los 
•Angeles,  Cal.,  died  in  that  city  a  few 
days  ago.  He  was  eighty-five  years  of 
age  and  was  also  well  known  as  an 
attorney. 

Frank  J.  Higgins,  for  seventeen 
years  advertising  manager  of  the 
Howard  McVicar  Milhandt  Company, 
of  Wichita,  Kan.,  died  five  hours  after  he 
suffered  a  stroke  of  apoplexy  on  Novem¬ 
ber  4.  A  widow  and  two  sons  survive. 
Mr.  Higgins  was  50  years  old. 

Thomas  H.  Harding,  an  employee  of 
the  Boston  Globe  mailing  room  for 
about  thirty  years,  died  last  week  at 
the  age  of  86  at  his  home  in  South  Bos¬ 
ton.  For  years  Mr.  Harding  had  charge 
of  the  delivery  of  the  morning  Globes 
to  the  newsboys  and  to  the  other  circu¬ 
lating  arteries. 


NOTES  OF  ASSOCIATIONS 
AND  CLUBS 


{Continued  from  page  27) 


Philadelphia. — At  the  Better  Busi¬ 
ness  Bureau  drive,  recently  held,  Howard 
S.  Graham  volunteered  to  raise  a  fund 
of  $10,000  among  the  investment  brokers, 
bankers,  etc.,  as  an  evidence  of  his  sup¬ 
port  and  his  belief  that  his  associates 
would  support  the  bureau.  Dr.  Tily 
made  a  similar  offer  to  undertake  a  soli¬ 
citation  at  once  among  the  department 
stores.  President  Rowe  Stewart,  of  the 
A.  A.  C.  W. ;  Alfred  B.  Koch,  of  Toledo ; 
Elwood  W.  Russell  and  Richard  E.  Lee 
made  addresses. 

The  New  York  Times  Club  gave  an 
entertainment  and  dance  November  9  in 
the  grand  ballroom  of  the  Hotel  Com¬ 
modore.  It  was  the  largest  in  point  of 
attendance  since  the  club  started  its  pro¬ 
gram.  About  a  thousand  members  and 
their  friends  enjoyed  the  vaudeville  and 
dancing.  The  program  was  under  the 
direction  of  Leon  Redlick  of  the  adver¬ 


tising  department.  The  officers  of  the 
club  are :  Adolph  S.  Ochs,  honorary 
president;  Hugh  A.  O’Donnell,  presi¬ 
dent;  C.  J.  Walsh,  vice-president;  Lil¬ 
lian  Gleason,  secretary;  Warren  Nolan, 
treasurer,  and  Marie  A.  Mullaney  and 
Howard  Humphries,  sergeants-at-Arms. 

Bridgeport,  Conn. — Local  newspaper¬ 
men  have  revived  the  pre-war  indoor 
sport  of  winter,  the  bowling  league. 
Two-men  teams  from  the  city  staffs  of 
the  dailies  comprise  the  league. 

Springfield,  Ill. — Representatives  of 
26  Central  Illinois  weekly  papers  met 
here  and  reorganized  the  Central  Illi¬ 
nois  Press  Association.  Officers  were 
elected  as  follows :  W.  E.  Wilkins, 
.Athens  Free  Press,  president;  D.  L. 
Buckels,  Virden  Record,  vice-president; 
Fred  T.  Wilhite,  publisher  of  the  Wil¬ 
hite  Weeklies,  vice-president ;  Fred  Tip- 
ton,  Girard  Gazette,  secretary-treasurer. 
The  governing  board  will  be  Wilson 
Smith,  of  the  Waverly  Journal ;  J.  W. 
Robertson,  of  the  Tri-City  Register; 
Fred  Tipton,  Girard  Gazette;  W.  E. 
Wilkins,  Athens  Free  Press,  and  Fred 
Wilhite.  .Arrangements  for  regular 
meetings  were  made  by  the  newspaper 
men  and  women  at  the  meeting.  Greater 
co-operation  in  boosting  the  standard  of 
rural  weeklies  in  Central  Illinois  is  the 
prime  purpose  of  the  reorganization. 

Shifts  on  Booth  Papers 

hi.iNT,  Mich. — S.  H.  McKinley,  who 
has  been  business  manager  and  in  charge 
of  the  advertising  of  the  Journal,  has 
been  made  business  manager  of  the  Ann 
Arbor  Times  News.  L.  G.  Karr,  em¬ 
ployed  in  the  advertising  department  of 
the  Journal,  has  been  made  advertising 
manager  of  the  Journal.  E.  W.  Booth, 


The  News’  rate  per 
thousand  of  circulation 
— particularly  local  and 
suburban  —  is  lower 
than  that  of  any  com¬ 
petitor  and  with  but 
few  exceptions  lower 
that)  that  of  any  other 
paper. 


Jr.,  who  has  been  in  charge  of  the  circu¬ 
lation  department  on  the  Ann  Arbor 
Times  News  for  the  past  year,  has  re¬ 
signed  to  become  clerk  of  the  district 
committee  at  Washington,  D.  C.  Har¬ 
old  Booth,  who  has  been  in  charge  of 
the  circulation  of  the  Bay  City  Times- 
Tribune,  is  made  circulation  manager  ot 
the  Ann  Arbor  Times-News.  All  these 
papers  are  owned  by  the  Booth  Publish¬ 
ing  Company. 


Lancaster,  Pa. 

with  $36,166,000.00  worth  of  Purchases 
in  April,  ranks  fourth  in  the  $tate. 


The  Intelligencer 

AND 

The  News  Journal 

REACH  THESE  PEOPLE 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN. 

29,861  Average 
Paid  Circulation  SUN^Y 

Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELD! 


Buffalo  Evening  News 

The  Market  of  Buffalo  is  profitable 
and  may  be  economically  cultivated. 
60%  of  every  industry  in  the  United 
States  have  representative  factories 
located  within  Buffalo  City  Limits. 
This  wonderful  diversity  of  Industry 
insures  a  steady  and  lucrative  market. 

Buffalo  Evening  News  Covers  Buffalo 

E.  H.  BUTLER.  Publisher 

KeHy-Smith  Co.,  Representatives 
Marbridge  Bldg.,  New  York 
Lytton  Bldg.,  Chicago 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Representative,  J.  E.  Lutz, 
First  Nat’l  Bank  Bldg.,  Chicago,  Ill. 
Eastern  Representative,  Dan  A.  Carroll. 
Tribune  Bldg.,  New  York,  N.  Y. 


Circulation  sells  in  New 
York  for  50%  more 
Daily  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


SCRIPPS 

NEWSPAPERS 

FOREIGN  ADVERTIS¬ 
ING  DEPARTMENT 

Union  National  Bank  Building, 
Cleveland,  Ohio 

New  York  Office: 

Marbridge  Bldg. 

Chicago  Office: 

First  National  Bank  Bldg. 


FLORENCE,  ALABAMA 

••NIAGARA  OF  THE  SOUTH” 

A  thriving,  commercial,  educational  and 
manufacturing  center  and  the  principle 
distributing  and  marketing  point  for 
northwest  Alabama. 

The  second  lar^st  developed  horse¬ 
power  hydroelectric  dam  in  the  country 
costing  $20,000,000;  varied  industries  em¬ 
ploying  7,000;  value  of  annual  manu¬ 
factured  goods,  $10,000,000. 

The  Florence  Evening  News  covers  the 
Florence  territory  thoroughly.  Circula¬ 
tion  3,570.  Rate  .35  per  inch  flat. 
Represented  by 

FROST,  LANDIS  &  KOHN 

CHICAGO  NEW  YMUC  ATLANTA 


The 

Pittsburgh 
Post 


has  the  second 
largest  morn¬ 
ing  and  Sunday  circulation 
in  Pittsburgh. 


TWO  MORE  GREAT  PLANTS 
FOR  BRIDGEPORT,  CONN. 

Within  the  pnst  yenr  two  inoro  jrreat  iinlustrial 
plants  hav<*  been  a(l«h*d  to  Ilridgeiiort’s  remark¬ 
able  list  of  imliistries. 

These  are  General  Electrie  Co.  and  TTnderwood 
Typewriter  Co.  Of  smaller  ones  which  have 
eome  there  are  more  than  a  score, 

'Phese  industries — lar^e  and  small — come  to  the 
BridifeiMirt  district  because  they  find  here  the 
iiianufactiirini?  facilities,  the  skilled  workmen, 
the  spirit  of  industrial  success. 

A  desirahle  advertlslnj?  field  this  -and  its  most 
potent  fiH'diiim  for  your  inerchnridlsInK  message 
is 

THE  POST-TELEGRAM 

Only  A.  B.  C.  Papers  in  Bridgeport 


“Las  Anialas— Tha  largaat  alty  la  tha  WmL" 
IN 

LOS  ANGELES 

IT  IS  THE 


MEMBER  A.  B.  C 
Govarnmant  Circulatioa  Stataamt 
April  1,  U2t 

134,686 

The  home  paper  of  Soutjiern  California 

lagmaatathaa 

Raw  y«rt  Cklaw* 

Lartw  J.  UmU  6.  La|M  Pmw  C*. 

HMgaift  MR. 


•04  naaa  IMg. 
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central  state,  with  a  fair  representation 
from  the  far  southern  and  middle  west¬ 
ern  states.  President  W.  J.  Pape  and 
other  officers  of  the  corporation  stated 
that  the  object  of  the  meeting  was  to 
submit  the  latest  facts  as  to  the  paper 
situation,  and  to  get  their  instructions 
as  to  policy  in  placing  orders  for  1921 
requirements. 

Remarkable  changes  that  have  come 
over  the  situation  since  October  1,  are 
causing  publishers  without  contracts  to 
hesitate,  even  when  offered  contracts 
from  domestic  mills  at  7^  cents  firm 
for  1921.  The  feeling  at  the  meeting  was 
that  the  general  trend  this  fall  is  un¬ 
mistakably  for  lower  prices,  and  that 
publishers  without  contracts  are  no 
longer  warranted  in  snapping  up  the  first 
offer  made. 

Prevailing  opinion  is  that*  the  situation 
is  still  in  a  state  of  flux,  and  that  while 
newsprint  may  go  higher,  it  may  also 
continue  to  fall  in  price,  under  the  pres¬ 
sure  of  lessening  consumption  and  of  in¬ 
creasing  importation  from  Europe. 

Officers  and  directors  of  the  corpora¬ 
tion  placed  the  situation  before  the  mem¬ 
bers  about  in  this  fashion : 

“.•\ny  newspaper  that  desires  to  pro¬ 
cure  its  entire  1921  requirements  by  ar¬ 
ranging  to  import  tonnage  from  Europe 
can  sign  up  today  at  from  6.75  to  7J4 
cents,  f.  o.  b.  dock  New  York.  Adding 
railroad  freight  this  paper  will  cost  ap¬ 
proximately  an  additional  one-half  cent 
a  pound  in  the  Chicago  district,  and  an 
additional  three-quarters  of  a  cent  a 
pound  in  the  Kansas  City  district.  The 
Buying  Corporation  does  not  know 
whether  the  price  movement  has  reached 
the  bottom.  It  believes  that  any  pub¬ 
lisher  who  wishes  to  ascertain  his  news¬ 
print  cost  for  1921  now  is  justified  in 
accepting  one  of  these  offers  and  thus 
buy  insurance  for  a  year  ahead.  It  may 
be  that  during  1921  he  will  find  that  it 
would  have  paid  him  to  stay  on  the  spot 
market.  Anybody’s  guess  is  at  present 
as  good  as  anybody  else’s  on  this  point. 
W  hat  are  your  instructions  as  to  your 
own  contract?  What  do  you  think  is 
the  best  policy  for  us  as  your  purchas¬ 
ing  agent  to  follow?” 

Representatives  of  American  and  Eu¬ 
ropean  houses  offering  paper  in  large 
quantities  from  Norway,  Sweden,  Fin¬ 
land,  Great  Britain,  Holland,  Belgium, 
Germany  and  Japan,  were  admitted  one 
by  one  to  address  the  publishers.  Each 
sales  representative  named  his  price, 
showed  samples  and  when  asked  what 
guarantees  he  would  give  as  to  delivery, 
almost  without  exception  stated  that  his 
firm  stood  willing  to  match  the  pub¬ 
lisher’s  letter  of  credit  with  a  penalty 
bond  for  performance  of  the  delivery  as 
agreed  on,  subject  to  strike,  accident, 
fire  and  force  tnajeure.  Offers  made 
footed  up  to  considerably  more  than 
100,000  tons,  or  250  per  cent  of  the  total 
requirements  of  the  membership. 

There  had  been  other  offers,  it  was 
stated,  some  from  equally  responsible 
firms,  some  from  concerns  whose  re¬ 
sponsibility  could  not  be  fully  vouched 
for,  or  whose  statements  as  to  sources 
of  supply  were  not  satisfactory.  Selec¬ 
tion  of  representative  concerns  had  been 
made  in  order  to  assure  the  members  of 
the  corporation  that  real  newsprint,  of 
a  quantity  several  times  their  require¬ 
ments,  could  be  obtained  at  once,  at  a 
price  not  too  far  out  of  the  way. 

.\fter  consideration  of  the  offers,  pub¬ 
lisher  members  were  asked  whether  they 
advised  the  officers  and  directors  of  the 
corporation  to  buy  now  or  to  wait  until 
the  market  declined  farther.  Upon  a 


general  expression  of  opinion  that  the 
decision  should  be  left  in  the  hands  of 
the  officers  and  directors,  a  resolution 
was  passed  that  the  executive  committee 
decide  whether  or  not  it  should  place 
the  members  under  contract  for  any  for¬ 
eign  paper  and  at  what  time  and  for  how 
much,  but  that  it  also  get  into  com¬ 
munication  with  domestic  producers  and 
advi.se  them  that  publishers  without  con¬ 
tracts  arc  in  the  market  and  will  accept 
bids  for  domestic  paper. 

As  a  result  of  the  meeting  of  publish¬ 
ers  not  members  of  the  Buying  Corpora¬ 
tion,  who  desired  to  purchase  excess  ton¬ 
nage  for  1921,  orders  were  placed  with 
the  corporation  for  over  1,000  tons.  The 
corporation  has  developed  40,000  to  60,- 
000  tons  to  be  devoted  to  the  needs  of 
excess  tonnage  buyers  at  about  7  cents 
a  pound. 

The  purchasing  agent  of  the  Buying 
Corporation  reported  having  spot  ton¬ 
nage  in  certain  sizes,  flat,  as  low  as  7j^ 
cents,  f.  o.  b.  warehouse  New  York,  and 
has  considerable  tonnage  available  on 
three  domestic  machines  during  Novem¬ 
ber  and  December. 


KEEP  PAPER  PRICE  DOWN 


Adler  Says  Local  Advertising  Can’t 
Carry  Another  Paper  Increase 

The  complete  paper  committee  of  the 
American  Newspaper  Publishers  Associa¬ 
tion  was  announced  this  week.  This  com¬ 
mittee  already  has  under  way  plans  for 
relieving  the  newsprint  situation.  News¬ 
print  matters  are  being  handled  in  the 
New  York  office  by  S.  P.  Weston,  and 
through  him  A.  P.  A.  buyers  are 
being  put  into  direct  touch  with  sellers. 

E.  P.  Adler,  of  the  Davenport  (la.) 
Times,  is  chairman,  and  the  other  mem¬ 
bers  of  the  committee  are:  Charles  I. 
Stewart,  Lexington  (Ky.)  Herald; 
Bradford  Merrill,  Hearst  newspapers; 
William  H.  Dow,  Puilland  (Me.)  Ex¬ 
press-Advertiser  ;  E.  Lansing  Ray,  St. 
Louis  Globe-Democrat;  Ervin  Ward- 
man,  New  York  Herald  and  Sun ;  S.  E. 
Thomason,  Chicago  Tribune;  H.  V. 
Jones,  Minneapolis  Journal;  Frank  H. 
Bell,  Savannah  News;  Frank  Baker, 
Tacoma  Ledger;  T.  R.  Williams,  Pitts¬ 
burgh  Press,  and  M.  F.  Hanson,  Phil¬ 
adelphia  Record. 

“We  are  all  hoping  and  I  personally 
trust  that  there  will  not  be  any  advance 
in  the  prices  of  newsprint  in  1921  over 
those  of  1920,  on  the  average,”  said  Mr. 
.\dler  this  week.  “Advances  now  would 
be  a  greater  hardship  on  the  publisher 
than  they  were  last  year,  for  the  present 
trend  in  prices  is  downward.  Under 
these  conditions  it  would  be  impossible 
for  the  publisher  to  go  to  his  merchants, 
now  being  compelled  to  meet  cuts  in 
every  line  of  their  business,  and  ask  them 
for  another  advance  in  advertising  rates 
to  meet  increased  paper  costs. 

“Advertising  and  subscription  rates 
have  been  placed  on  a  new  high  plane, 
and  in  a  majority  of  cases  I  believe  they 
will  stay  where  they  are,  although  in 
some  instances  it  may  be  found  neces¬ 
sary  to  readjust  advertising  rates  to 
hold  the  necessary  volume  of  local  busi¬ 
ness. 

“I  am  sure  that  the  newsprint  manu¬ 
facturers  realize  that  conditions  have 
changed  and  that  the  present  downward 
tendency  will  keep  publishers  from 
passing  on  another  advertising  increase 
to  meet  further  advances  in  newsprint 
prices  and  at  the  same  time  that  it  is 
in  the  interest  of  all  concerned  that  the 
volume  be  maintained.  In  this  same 
connection  I  think  that  the  manufactur¬ 
ers  know  that  greater  good  will  come 
from  co-operation  and  the  realization  of 
a  fair  profit  by  all.” 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


EQUIPMENT  FOR  SALE 


Printers*  Outfitters 

Printing  Plants  and  Business  bought  and  sold. 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner,  Fendler  ft  Co.,  96  Beekmaa  St.,  New 
York  City. 


For  Sale 

The  best  newspaper  proposition  in  the  South, 
in  a  city  of  20,000  and  growing  rapidly. 
Property  consists  of  two-story  brick  building. 
Duplex  web  press,  two  Mergenthalers,  high 
speed  book  press,  .stereotyping  outfit,  power 
paper  cutter,  three  jobbers,  and  large  supply 
of  type.  Owner  has  large  outside  interests 
reason  for  .selling.  Address  Gilreath  Press 
Syndicate,  Atlanta,  Ga. 


For  Sale 

Duplex  Q.  Q.  8-page  flat  bed  press,  tape  folder. 
Printed  the  Norwalk  Hour  up  to  March  1, 
1920,  when  we  installed  a  Hoe  machine;  $250 
worth  of  new  parts  in  original  crates;  $600 
t-akes  this  machine  as  it  stands  on  the  floor, 
llour,  Norwalk,  Conn. 


For  Sale 

On  account  of  changing  from  6  to  8  pages, _  we 
offer  for  immediate  sale,  62  rolls  of  46  inch 
roll  news,  32  pound  basis.  Weight  about  650 
pounds  to  roll.  Just  off  cars.  Will  dispose  of 
at  replacement  value.  Address  Herald,  Car¬ 
lisle,  Pa. 


NEWSPRINT 

Best  References  among  Publishers 

Maine  Pulp  &  Paper  Co. 

Skowhegan,  Maine 


Sole  Selling  Agents 

INVINCIBLE  PAPER  &  PULP 
CORPORATION 

135  Broadway,  New  Yoric  City 

Phone  Rector  M57-8-» 


Take  It  To 

POWERS 

Open  24  Hour*  out  of  24 
The  Fattest  Engravers  on 
the  Earth 

Powers  Photo  Engraying  Co. 
154  Nassau  St.,  Tribana  Bldg. 
Now  York  City 


FOR  SALE 

Goss  Straight  Line  Quadruple  Four- 
Deck  Two-Page  Wide  Press.  Prints 
4,  6,  S,  10,  12,  14  or  16  page  papers  at 
24,000  per  hour,  20,  24,  28  or  n  page 
papers  at  12,000  per  hour,  folded  to 
half  page  size.  Length  of  page  22M*. 

This  Press  May  Suit  You. 

WALTER  SCOTT  *  OOfttPANY 
PLAINFIELD,  NEW  JERSEY 


For  Sale 

On  Account  of  Conaolidation 

Two  Presses 

a  twenty-four  page  Hoe  straight 
line  and  a  sixteen-page  Goss 
Junior  with  color  attachment, 
both  complete  w'ith  electrical 
and  stereotyping  equipment. 

Can  be  seen  in  operation  any 
day  at  Quincy,  Illinois. 

Priced  to  sell  at  once.  Satis¬ 
factory  terms. 

DECATUR  HERALD, 

DECATUR,  ILL. 


THE  CUSHMAN 


OFFSET  LINOTYPE  MOTOR 
Has  No  Equal 
for 

EFnCIENCY  SERVICE 

and 

STURDY  CONSTRUCTION 

We  want  to  give  you  the  benefit  of 
our  fourteen  years’  experience  in 
manufacturing  linotype  nmtars. 

Write  for  prices.  Address: 

CUSHMAN  ELECTRIC  CO. 

CONCORD,  N.  H. 


For  Prompt  Service 


TYPE 


Printers’  Supplies 
Machinery 

In  Stock  for  ImmediaM  Shifiasant  by 
Selling  Houaet  convenietMiy  loeatad 

"Ameriaan  Type  the  Best  in  Any  Cow” 

AMERICAN 
TYPE  FOUNDERS  CO. 


Boston  Pistsbusdi 

NewYotk  Clsvdsnd 

Fhilsdelphis  DstsoU 

Bskimove  /-vi— g- 

Richmond  OneiMusi 

Atlsnta  St.  Lsuii 

Buftalo  IWaaiipolls 


KsasssOltv 
E^—e t 
Los  Asiaslet 
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USE  EDITOR  &  PUBUSHER’S  COLUMNS 

It  here  that  you  %riU  find  the  man  you  are  loolduf  for  who  direct*  the  actiritie*  of  your  husineae  office,  adrer* 
tiaiac  department,  circulation  department  or  editorial  room.  Theae  amall  adrertiaementa  are  read  hy  the  real,  enercetic 
worker*  of  the  new^taper  field  who  are  amhitiou*  and  alive  to  genuine  opportunitie*.  Theae  column*  are  alao  thoroughly 
acaaned  by  the  employer*  who  are  anxioua  to  bring  tiheir  mechanical,  editorial  and  buaineaa  force*  up  to  100  per  cent  in 
efficiency.  A  claaaifi^  ad  in  EDITOR  dk  PUBLISHER  ia  the  ahorteat  route  between  employer  and  employee  in  the 
newapaper  and  advertiaing  fieliL 


SITUATIONS  WANTED 

Aihrartiaaaients  imdw  thia  cUssificatlai^  tan 
cant*  par  lina,  each  laaartioii.  Count  alx 
worda  to  tha  line.  Caab  with  order.  For 
theae  unemployed,  not  to  exceed  S*  worda, 
two  inaertians  FREE. 


New  York  Correspondent 

First  class  resident  New  York  newspaperman 
will  act  as  vour  correspondent  on  salary  or 
space  basis,  furnishinf?  excellent  supplementary 
mail  service,  includinfi^  financial  and  theatrical 
reviews.  Write  or  wire  Box  C-627,  care  of 
Editor  &  Publisher. 


Advertising  Man 

Advertising  man  who  can  show  by  past  record 
that  he  is  capable;  has  been  a  live  wire  in 
other  fields,  and  can  prove  his  claims  by  refer¬ 
ences  from  former  connections,  can  secure  a 
position  with  a  leading  Western  Pennsylvania 
morning  daily.  The  l>apcr  is  long  established, 
nationally  known,  and  organization  in  good 
shape.  We  require  a  worker,  not  a  theorist. 
Swivel  chair  applicants  will  not  be  considered. 
Replies  will  bo  treated  confidentially.  Address 
15ox  C-6i3,  care  of  Editor  &  Publisher. 


Advertising  Man 

An  advertising  man  with  18  years’  experience 
as  executive  and  .solicitor,  copy  writer,  ag¬ 
gressive  and  resourceful,  good,  clean  record, 
desires  connection  with  live  publisher  as  ex¬ 
ecutive  or  solicitor.  Address  Hox  C-636,  care 
of  Editor  &  Publisher. 


Business  Manager 

With  10  years’  newspaper  experience  on  small 
and  large  publications  seeks  permanent  con¬ 
nection  with  growing  newspaper.  Certified 
public  accountant  and  specialist  in  newspaper 
work.  Can  take  hold  of  and  efficiently  operate 
the  business  office  of  any  newspaper  having  a 
circulation  of  up  to  100,000.  Reply  Box  C-597, 
care  of  Editor  &  Publisher. 


Circulation  Man 

Young  man,  25  years  old.  4  years’  experience 
in  circulation  work,  now  employed  as  as.sistant 
circulation  manager  on  Northern  <laily,  desires 
to  locate  in  the  South  as  circulation  manager 
oil.  paper  in  small  city.  Understands  work 
th'iTouglily,  good  organizer  and  kno\ts  how  to 
get  results.  References.  Write  Box  C-622, 
care  of  Editor  &  Publisher. 


Circulation  Manager 

A  thoroughly  comiictcnt,  conscientious,  hard 
worker,  with  years  of  experience.  Can  smooth 
out  your  carrier  boy  and  other  circulation 
troubles.  Get  satisfactory  list  and  d^endable 
delivery  service,  and  .some  collector.  Employed 
at  present,  wish  to  make  a  change.  A  No.  1 
references.  Wire  or  write.  Thos.  J.  Hopkins, 
General  Delivery,  l.os  .\ngeles,  Cal. 


Cartoonist  &  Newspaper  Artist 

upon  photos  and  layouts,  desires  connection 
with  some  live  daily.  Samples  on  request.  F. 
M.  Callaghan,  903  River  St.,  Dayton,  Ohio. 


Correspondent 

Washington  correspondent  for  a  number  of  im¬ 
portant  newspapers  would  like  to  add  to  his 
string,  lie  is  acquainted  with  practically  every 
important  public  man  in  Washington,  and 
knows  the  ropes  in  all  the  bureaus.  Address 
Box  C-620,  care  of  Editor  &  Publisher. 


Desk  Man 

Competent,  dependable  desk  and  outside  man; 
five  years  metropolitan,  reporter  and  feature 
writer,  having  limited  private  business,  wants 
part-time  imsition  in  New  York,  steady  or 
occasional.  Hay  or  night.  Address  C-632,  care 
of  Editor  &  Puhlisher. 


Editor 

of  national  repute  as  writer  and  executive, 
offers  complete  services  to  publisher  requiring 
high  standard.  Newspaper  and  magazine  ex¬ 
perience,  W.  I.  Clarke,  38  Grand  avenue, 
Englewood,  New  Jersey. 


Live  Wire  Editor  Looking 

For  better  job — American,  28,  who  has  filled 
every  editorial  berth  below  managing  editor  on 
both  leading  dailies  in  city  of  80,000,  due  to 
impending  change  of  management,  wants  to 
“hook  on”  somewhere  else — has  both  ears 
cupped  forward  to  hear  Opportunity’s  call. 
Address  Box  C-591,  care  Editor  &  Publisher. 


Managing  Editor 

With  constructive  as  well  as  executive  ability. 
Want  a  job  I  can’t  outgrow  where  all  my 
energy  and  ambition  can  be  utilized.  Achieve¬ 
ments  prove  ability  to  increase  news  produc¬ 
tion,  stiiTtulate  circulation  and  reduce  expenses. 
Evening  paper  only.  Salary  secondary  to  op- 
;>rrtunity.  Age  30.  Eleven  years’  experience. 
Box  C  6  >6.  care  of  Editor  &  Publisher. 


SITUATIONS  WANTED 


City  Editor 

(  ity  editor  in  town  of  slO.OOO  wants  job.  Box 
(*•625,  Editor  &  Publisher. 


Mail  Room  Foreman 

Expert  mailer,  good  education,  married,  age  38. 
Now  employed,  wishes  to  make  change  on  or 
before  Jan.  1.  Best  of  references.  Wishes  to 
locate  permanently.  Address  Box  C-617,  care 
of  Editor  &  Publisher. 


Newspaperman 

Newspaper  man,  35,  ten  years*  experience, 
wants  po.‘'ition  on  liberal-minded  newspaper  or 
other  publication  which  appreciates  the  ability 
to  see  the  really  important  news.  Desires  to 
work  for  publication  which  leads  in  human 
progress  and  gives  proper  emphasis  to  news 
that  reflects  present-day  changes  in  society. 
A<ldress  Box  ('-61 5,  care  of  Editor  &  Publisher. 


Practical  Printer 

Young  man,  practical  printer,  desires  permanent 
position  as  manager,  assistant  manager  or  ad¬ 
vertising  nitmager  on  paper  East  or  West,  daily 
preferred.  Now  asst.  mgr.  on  daily;  have  been 
with  this  firm  15  years.  Reason  for  desiring 
change  no  grievance;  hope  to  connect  with  firm 
where  small  interest  in  business  could  be  ao 
quired  on  proving  worth.  Best  of  reference 
.\ddress  C-610,  care  Editor  &  Publisher. 


Publicity  Man 

I’o'ition  wanted  January  15  in  publicity  de¬ 
partment  of  corporation  or  other  bu.sincss  cn- 
teriirisc  where  ability,  resourcefulness  and  tact 
will  be  appreciated.  Several  years’  ex|)crience 
as  reperter  on  large  daily  newspapers  where 
ability  to  handle  all  classes  of  .stories,  political 
■■ainpaigns  and  miscellaneous  newspaper  writing 
as  well  .as  feature  articles  has  Iktii  amply 
demonstrated,  preceded  by  a  number  of  years’ 
experience  as  a  practicing  attorney.  Thorough 
"ducatinn  both  along  general  lines  and  in  law, 
backed  by  practical  experience  in  lM>tli  the  legal 
and  newspaper  fields.  Prolific  and  attractive 
writer  with  an  acute  .sense  of  news  values  and 
their  effects.  Employed  at  present  on  daily 
newspaper  as  reporter  and  special  writer,  but 
desire  change  from  grind  of  the  daily  field  to 
position  where  responsibilities  and  opportunities 
are  larger.  Best  references  as  to  character  and 
shiliiy.  and  samples  of  work  that  speak  for 
themselves  furnished  on  re<iuest.  Age  31. 
Please  name  salary  and  outline  specific  nature 
of  duties  required.  Address  Publicity,  (!-631, 
care  of  Editor  S:  Publisher. 


Mr.  Publisher 

.\ro  you  getting  efficiency  from  your  circnla- 
ti'rti  department?  For  reason  of  health  I  must 
seek  a  lower  climate.  1  am  at  present  circu¬ 
lation  manager  of  a  morning  and  evening 
metropolitan  daily,  which  position  I  have  held 
for  several  years.  Have  had  fifteen  years’  ex¬ 
perience  in  circulation  work,  covering  all 
branches.  Gan  furnish  best  of  references  from 
present  and  former  emplo^’ers.  Address  Box 
('-628,  care  of  Editor  &  Publisher. 


To  Publishers 

I)ei>en<iablc.  resourceful  maiiapinpr  editor 
seeks  connection  with  loiiR-establishecl,  pro 
Rressive  daily,  13  years*  experience  in  small 
and  metropolitan  cities;  bard  worker;  has 
sound  news  judjfm^nt;  believes  in  paper 
that  does  sometbinR  all  the  time  and  is  not 
mere  transcript  of  the  news;  always  been 
able  to  maintain  loyal,  spirited  organization; 
never  discbarKcd;  has  saved  money  which 
he  might  like  to  invest  in  pa^r  after  year*s 
service;  31  years  old,  single,  Protestant;  has 
no  business  or  domestic  worries;  enjoys  good 
health.  Write  or  wire  to  Box  C-622,  Editor 
S:  Publisher. 


Solicitors 

\V.int  connection  with  live  daily  as  solicitor  or 
ad  mgr.,  27  years  age;  married,  8  years  adv. 
read  newspaper  experience.  Can  deliver  the 
business  and  prove  it,  must  be  opportunity  for 
advancement  with  reasimable  starting  salary, 
located  at  present  in  Chicago.  Address  care 
of  F.  J.  S.,  821  Galt  .^ve.,  Apt.  G,  Oiicago,  111. 


Stenographer 

Stenographer,  expert,  desires  to  do  work  for 
autlior.  Either  all  or  iiart  time.  .Xddress 
Box  ('-637,  care  of  Editor  &  Publisher. 


HELP  WANTED 

AdvartiMBMDta  i— far  this  daaaMiraHwi 
twmtr-fir*  cants  par  liaau  Caah  with  ordar. 
Court  aix  wonfa  to  tfao  linak 


Linotype  Operator 

Wanted  on  afternoon  paper.  I.eader-Kepubli- 
can.  Gloversville.  X.  Y. 


HELP  WANTED 


Reporter 

Rare  opening  for  young  man  as  writer  and 
reporter  on  successful  weekly  newspaper  near 
New  York  City.  Unusual  community,  (lood 
future  for  right  man  of  experience,  with 
energy  and  personality.  State  experience  and 
salary  expected.  Address  P.  O.  J*m.x  35,  Bel* 
ham,  X.  V. 


Salesman 

With  experience  stdling  service  to  newspapers. 
Application  must  contain  full  fxirticulars,  age, 
etc.,  ami  salary  expected  at  start.  .\il  expenses 
paifl.  .\ddress  Box  (‘-621,  care  of  Editor  & 
luhlisher. 


Wanted 

Experienced  reporter  ivv  day  police  and  assign¬ 
ments.  Xtmpareil,  ('ouncil  BlulTs,  Iowa. 


BUSINESS  OPPORTUNITIES 

Advertiwments  under  this  classification 
forty  cents  per  line.  Cash  with  order.  Count 
six  words  to  the  line. 


N  e'wspaperman 

Experienced  newspaper  man  would  buy  outright 
or  interest  in  Ohio  Democratic  daily  or  weekly. 
(George  Thomas,  130  Buttles  avenue,  Colum¬ 
bus,  O. 


SOLICITORS 

If  you  are  a  real  seller  of  daily 
newspaper  space  and  looking 
for  a  good  opportunity,  write 
your  history  in  detail,  name 
salary  wanted.  New  York  City 
Daily. 

EDITOR  &  PUBLISHER 
Box  C-635 


Can  You  Sell? 

An  operator  of  Industrial  pages 
offers  a  s])lendid  opportunity 
for  work  near  New  York  City. 
Steady  employment,  big  com¬ 
missions.  Write  .your  expe¬ 
rience  and  ability  to 

EDITOR  &  PUBLISHER 
Box  C-634 


Special  Edition 

Men  who  have  ability  and  can 
meet  big  men  on  a  real  meri¬ 
torious  Special  Edition  can 
profit  by  addressing  New  York 
City  Daily.  Give  your  expe¬ 
rience  in  detail. 

EDITOR  &  PUBLISHER 
Box  C-633 


New  Johnatown  Plant  Ready 

JoH.xsTowN,  Pa. — The  new  plant  and 
equipment  of  the  Daily  Democrat  will 
go  into  commission  within  a  few  days. 
.\  new  tubular  press  will  be  installed  and 
the  Democrat  will  go  to  8  columns,  12(4 
ems  as  soon  as  the  change  can  be  made. 


Both  weekly  newspapers  of 
an  Eastern  town  of  4,000  can 
be  bought  on  account  of  age  of 
their  owners.  An  opportunity 
for  a  profitable  consolidation. 

Proposition  V.  F. 

Charles  M.  Palmer 

Newspaper  Properties 

225  FIFTH  AVE..  N.  Y. 


CONSOLIDATION 

Every  newspaper  coosolidation  we 
have  effected  in  recent  yeara  hat 
worked  out  greater  strength  and  profit 
than  we  predicted  for  it  in  advance. 

The  need  of  merger  and  combination 
in  the  publishing  field  is  more  urgent 
today  than  ever  before.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  a  CANNON 

Newspaper  and  Magadne  Properties 
TIMES  BUILDING  NEW  YORK 


FOR  SALE 

Equlpim'nt  In  the  plant  of  the  former  EVENING 
JOl'RNAL.  Richmond.  Vs..  Including 

48-Page  SCOTT  SEXTl'PLE  PRESS.  3  decks.  4- 
plates  wide,  cut-olf  Is  23  9/16  In.  with  35-h.p. 
I).  C.  motor.  Complete  Stereotype  Equipment,  good 
as  new,  all  ready  to  turn  out  plates. 

3  .Model  5  Linotypes,  all  sing,  magazines,  con¬ 
taining  7  pt.  matrix.  Each  $1,600. 

1  Model  4,  double  magazine,  one  with  7  pt., 
other  Is  empty.  Price  $1,400. 

1  Model  K.  Double  Magazine  with  6  and  7  pt 
matrix.'  Price  $2,000. 

1  Thompson  Type  Caster,  2  Hamilton  All-Steel 
Make-up  Tables,  Stones,  Cabinets,  Wesel  Saw,  Plat 
Casting  Box,  etc.  etc. 

Write  for  Deteriptive  Circular 

SOUTHERN  PUBLISHERS  EXCHANGE,  Inc 

P.  O.  Box  1597  Rickmond,  Virginia 


$10,000  PER  YEAR  PROFIT 


under  abnormal  expense 


Isong  established,  aggressive  daily  with  exclusive  field 
in  well  known  Southern  (^ty  under  20,000  popula¬ 
tion,  will  be  sold  for  very  good  reason.  Complete, 
modem  plant.  eflVient  organization  and  brilliant 
prospects  for  further  expansion.  With  high-priced 
newsprint  and  other  abnormal  expenses,  the  property 
is  now  showing  net  proflU  of  more  than  20  per  cent 
on  $50,000  investment  above  every  expense  and 
salar>’  of  owner  who  does  not  give  full  time  to  bust* 

I'HS. 

Most  exceptional  newspaper  opportunity  available  In 
America.  Those  without  means  and  ability  to  handle 
the  situation  will  waste  time  investigatlnf.  Deal 
olreci  ui»h  owner. 


Address  C-$18,  care  Editor  4k  Publisher 


It  is  probable,  however,  that  the  paper 
will  he  turned  of?  the  old  press  for  a 
time  in  order  to  consume  a  considerable 
supply  of  newsprint  on  hand.  This  was 
delivered  beyond  the  expected  require¬ 
ments  through  a  mill  misunderstanding, 
according  to  Warren  Worth  Bailey,  the 
editor. 


No  Portland  Change* 

Portland,  Me. — With  the  appointment 
of  Alfred  O.  Elden  as  managing  editor 
of  the  Portland  Express-.Advertiser  in 
place  of  the  late  George  W.  Norton,  it 
was  announced  that  Daniel  W.  Hoagg, 
Jr.,  will  continue  as  associate  editor, 
Harold  A.  Putnam  as  news  editor,  and 
Frank  E.  f’hillips,  city  editor. 


H.  M.  James  Made  Editor 

Hud.sox,  N.  Y. — Henry  M.  James  has 
been  appointed  editor  of  the  Republican, 
succeeding  Charles  Esselsbxni,  deceased. 
He  is  a  native  of  Hudson  and  besides 
having  had  several  years'  newspaper  ex¬ 
perience  is  a  member  of  the  bar. 
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Editor  &  Publisher  for  November  13,  1920 


WHAT  OUR  READERS  SAY 


Fame  Is  But  Fleeting 

Philadelphia,  NoAeraber  8,  1920. 

To  Editor  &  Publisher:  Henry  Starr  Rich¬ 
ardson,  old  time  newspaper  man  of  Philadel¬ 
phia,  and  well  known  in  Pennsylvania  jour¬ 
nalistic  history,  is  at  the  present  time  some¬ 
what  in  the  limelight  as  the  result  of  the 
hght  now  in  progress  following  his  appoint¬ 
ment  by  Governor  Sproul  to  the  Secretaryship 
of  the  Pennsylvania  State  Board  of  Motion 
Picture  Censors. 

The  apTOintment  was  followed  by  an  attack 
led  by  Rev.  Carl  Grammer,  rector  of  St. 
Stephens  Protestant  Episcopal  Church,  who 
it  appears  does  not  know  Mr.  Richardson  or 
his  record  and  is  said  to  have  declared  that 
the  new  secretary  of  the  Board  of  Censors  is 
“unknown.”  This  in  the  face  of  the  record 
made  by  Mr.  Richardson,  who  thirty  years 
ago,  while  with  the  Philadelphia  Item,  was 
one  of  .  the  leading  theatrical  critics  of  the 
country;  at  another  time  was  one  of  the 
mainstays  of  the  Philadelphia  Press,  and 
later,  for  years,  was  editor  and  owner  of  the 
Philadelphia  Star, 

In  addition  to  this,  the  criticism  against 
Mr.  Richardson  and  his  questioned  ability  and 
his  alleged  nonentity,  stands  out  like  a  sore 
thumb  in  view  of  the  fact  that  he  himself  has 
written  several  successful  plays,  was  one  of 
the  organizers  of  the  Plays  and  Players,  and 
for  many  years  closely  identified  with  move¬ 
ments  looking  toward  the  uplift  of  the  stage. 

In  defending  Henry  Starr  Richardson  against 
the  attack  that  has  been  leveled  at  him,  the 
last  Sunday’s  edition  of  the  Sunday  Trans¬ 
script  denounced  the  attitude  of  some  of  the 
newspaper  men  in  Philadelphia  who  have 
failed  to  take  up  the  defense  of  Richardson, 
saying: 

“In  face  of  the  undisputed  facts,  all  well 
known  to  every  newspaper  man  in  Philadel¬ 
phia,  not  one  has  had  either  the  moral  or 
physical  courage  to  defend  Mr.  Richardson 
from  the  cowardly  and  ignorant  assault  made 
upon  him  by  Dr.  Oammer.’’ 

In  dealing  with  Dr.  Grammer,  who  made  the 
attack,  the  Transcript  says: 

"It  would  have  taken  Dr.  Grammer  just 
ten  minutes  to  have  learned  that  Mr.  Rich¬ 
ardson  is  one  of  the  most  talented  writers  in 
Philadelphia;  one  of  the  best  informed  theatri¬ 
cal  critics  in  all  .'\merica,  and  a  gentleman 
of  exceptional  character  and  grace.  Governor 
Sproul  is  to  be  complimented  upon  his  very 
wise  selection  of  a  motion  i>icttire  censor.” 

Wll.I.l.XM  f.  McfOKI). 


Pape  Made  No  "Inland”  Report 

Waterbury,  Conn.,  Nov.  8,  1920 

To  Editor  &  Publisher:  I  am  receiving  let¬ 
ters  from  various  sources,  asking  for  copies  of 
a  report  on  an  investigation  into  the  newsprint 
situation  asserted  to  have  been  made  by  me 
as  chairman  of  a  special  committee  of  the  In¬ 
land  Daily  Press  Association,  and  submitted  at 
a  recent  Inland  convention  in  Chicago. 

Will  you  kindly  allow  me  to  make  it  clear 
to  your  readers,  that  there  was  no  such  re¬ 
port  presented,  and  that  I  was  not  chairman  of 
any  Inland  Press  Association  committee  and 
am  not  even  a  member. 

I  was  passing  through  Chicago  on  the  morn¬ 
ing  of  the  19th  on  Publishers  Buying  Corpora¬ 
tion  business,  and  President  Sundine  of  the 
Inland  asked  me  to  discuss  the  newsprint  situ¬ 
ation  before  the  committee.  I  pleaded  that  I 
had  no  time,  as  I  was  to  take  a  train  for  the 
east  shortly,  but  he  insisted,  and  Willard  E. 
Carpenter  kindly  made  way  for  me  on  the  pro¬ 
gram.  I  suggested  to  the  members  that  as  the 
time  was  short,  instead  of  making  a  formal 
talk,  that  I  would  answer  questions,  and  they 
asked  me  a  great  many  questions.  One  of 
them  was:  “What  guarantee  is  there  that  this 
German  paper  which  is  being  offered  in  New 
York  will  ever  come  in?” 

I  answered  something  to  the  effect  that 
the  exchange  situation  favored  the  importa¬ 
tion  from  Germany  of  all  classes  of  goods  that 
could  be  manufactuied,  that  it  was  easier  for 
the  Germans  to  make  newsprint  than  cotton 
gooda  or  steel,  because  newsprint  could  be 
made  out  of  their  domestic  materials  and  sold 
for  good  hard  American  dollars  that  would 
reach  Germany  in  90  days  and  help  to  restore 
her  exchange  and  enable  her  to  buy  raw  cot¬ 
ton  and  iron  ore  to  start  her  rthcr  industries. 

I  also  stated,  “that  a  New  York  paper  mer¬ 
chant  who  was  looking  into  the  possibilities  of 
importing  German  paper  told  me  that  he  was 
figuring  to  show  that  paper  can  be  made  in 
Germany  for  2,500  marks  per  ton,  and  at  tbe 
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present  market  and  rate  of  exchange  they 
would  sell  it  in  tbe  United  States  for  10,250 
marks  per  ton.  If  this  is  the  situation  there 
is  no  way  of  keeping  out  German  newsprint. 
If  the  Germans  cannot  sell  it  for  8  cents  they 
will  offer  it  at  7,  and  if  they  cannot  sell  it  at 
7  they  will  offer  it  at  6  cents.” 

The  City  News  Bureau  of  Chicago  appar¬ 
ently  garbled  this  and  reported  that  I  had 
presented  a  report  stating  that  the  Germans 
could  deliver  large  quantities  of  newsprint  in 
1921,  and  would  sell  it  at  6  cents  per  pound.  I 
was  amused  to  find  this  statement  in  the  Phila¬ 
delphia  newsp^ers  next  morning,  and  horri¬ 
fied  later  in  New  York  to  discover  that  this 
choice  piece  of  misinformation,  which  had 
been  telegraphed  from  Chicago,  had  caused  a 
flurry  in  paper  stocks  in  New  York  and  To¬ 
ronto  exchanges. 

Frederick  Roy  Martin,  of  the  Associated 
Press,  investigated  the  matter  at  my  request, 
and  ascertained  that  the  report  was  wholly  erro¬ 
neous,  but  not  realizing  that  I  expected  a  cor¬ 
rection,  tbe  erroneous  report  stands  uncor¬ 
rected  on  the  record.  Now  I  am  receiving  re¬ 
quests  for  copies  of  the  non-existing  report, 
and  1  take  the  liberty  of  asking  if  you  will 
print  this  letter,  so  that  those  interested  may 
know  what  was  really  said,  how  it  was  mis¬ 
construed  and  why  it  was  not  corrected  imme¬ 
diately.  Wry  truly  yours, 

WH.EIAM  J.  PAPE, 

President,  Publishers  Buying  Corpiration. 


A  University  Text  Book 

I^WRENCE,  Kan.,  Oct.  28,  1920. 

To  Editor  &  Publisher;  It  seems  to  me 
that  Editor  &  Publisher  grows  more  valu¬ 
able  every  year  as  a  source  of  material  for 
several  of  our  classes,  notably,  those  in  Adver¬ 
tising,  Newspaper  Administration  and  Editorial 
Problems  and  Policies.  I  only  wish  that  we 
had  the  money  with  which  to  place  a  copy 
every  week  in  the  hands  of  every  one  of  our 
three  hundred  students. 

DEPARTMENT  OF  JOURNALISM,  UNI¬ 
VERSITY  OF  KANSAS,  . 

I..  N.  Flint. 


Apologies  to  Washington 
Pullman,  Wash.,  November  2,  1920. 

To  Editor  &  Publisher:  In  your  issue  of 
September  11,  you  carried  on  page  20  a  list 
of  institutions  giving  instruction  in  journalism. 
You  omitted  the  State  College  of  Washington, 
which  has  a  course  in  journalism  and  indus¬ 
trial  journalism.  This  semester  we  have  80 
students  enrolled. 

.Assuring  you  my  thanks  for  correcting  this 
statement  in  your  columns,  I  am,  yours  very 
trulv, 

FRANK  THAYER, 

.\ssociate  Professor  of  Journalism. 


College  Paper  Representatives 

Boston,  Mass.,  October  30,  1920. 

To  Editor  8-  Publisher;  Is  there  anyone 
who  specializes  in  handling  advertising  for 
college  puWications? 

THE  JULIUS  MATHEWS  SPECIAL 
AGENCY. 

Wm.  E.  Foster,  Vice-President. 

A  Request  from  the  "Sallies” 

New  York  City,  November  6,  1920. 

To-Editor  &  Publisher:  The  national  head¬ 
quarters  of  the  Salvation  Army  would  like  to 
call  to  the  atttmtion  of  the  press  of  the  coun¬ 
try  the  fact  that  the  nation’s  poorer  classes 
are  not  nearly  so  prosperous  this  year  as  they 
were  last,  and  that  with  indications  of  con¬ 
siderable  unemployment  in  many  sections,  the 
.Salvationists  must  he  prepared  to  furnish  many 


Leased  Wire  Service 
Foreign  News  Reports 
“Pony”  Services 
Teletype  Service 
Mat  and  Mail  Services. 

Speed — Reliability — Quality 

International  News 
Service 

lOth  floor.  World  Building, 
New  York 


The  amalganuitiaB  of  the  two  liedlng 
profTRMivo  Jewish  nswspepers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  the  most  poweilnl 
•dvartiaing  meHhan  in  the  Jewiak  Aald. 

llo  WnrionnI  Jewiak  DaQp 


more  than  the  200,000  Christmas  dinners  which 
were  provided  by  them  in  1919. 

Relying  in  this  as  in  all  instances  upon  the 
assistance  of  their  loyal  friends  in  American 
newspaper  editorial  and  business  offices,  tbe 
“Sallies”  are  asking,  first,  that  every  friendly 
newspaper  help,  and,  second,  that  wherever 
possible,  a  small  advertisement,  in  substance 
like  the  “copy”  given  below,  be  run  for  as 
many  insertions  as  possible  between  December 
11  and  25: 


SANTA  CLAUS  BY  PROXY 

If  you  could  provide  Christmas  Din¬ 
ners  for  200,000  families  who  cannot 
buy  them — 

If  you  could  send  a  toy  to  every  one 

75.000  kiddies  whose  stockings  will 
of  otherwise  be  empty — 

WOULDN’T  YOUR  OWN  CHRIST¬ 
MAS  BE  HAPPIER? 

You  can  play  Santa  to  these  poorest 
of  America’s  poor  by  giving  THE  SAL¬ 
VATION  ARMY  your  dollars  and  your 
proxy. 

Help  the  lassies  make  Christmas,  1920, 
the  merriest  ever  for  the  women  and 
children  of  America’s  slums. 

SEND  CONTRIBUTIONS  TO  THE 
SALVATION  ARMY,  INC. 

122  West  14th  Street,  New  York,  N.  Y. 
108  N.  Dearborn  Street,  Chicago,  III. 
Ill  Valencia  Street,  San  Francisco,  Cal. 

Gifts  may  also  be  dropped  in  street 
kettles  or  sent  direct  to  nearest  Salvatit-n 
.\rmy  Corps,  if  desired. 


If  there  is  a  corps  or  Salvation  Army 
institution  in  your  city,  the  above  addresses 
may  be  omitted  and  directions  given  to  send 
gifts  to  tbe  local  Army  representatives. 

THE  SALVATION  ARMY, 

.\i.bf.rt  B.  Elliott,  Assistant  Publicity  Di¬ 
rector. 


"The  Ad  Route”  Publishers 

Providence,  R.  I.,  Nov.  9,  1920._ 
To  Editor  &  Publisher:  In  reply  to  the  in¬ 
quiry  from  H.  E.  Lemieux  of  Ottawa,  Ont.,  in 
your  issue  of  November  6,  concerning  “The 
.\d-route” — this  isi  a  syndicated  house  organ 
for  newspapers  issued  by  the  InternaUonal 
Syndicate  of  Baltimore,  Md.  It  is  published 


Remember  Perth  Amboy  and  the 


Evening  News 

In  making  up  your  lists. 

F.  R.  NORTHRUP 

Foreign  Repreoentative 

303  Fifth  Ave.,  New  York  City 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 
Member  A.  B.  C. 

Foreign  Advertising  Representatives 

Metropolitan  Tower,  People’s  Gas  Bldg. 

I.  A.  KLEIN,  JOHN  GLASS, 

New  York  Chicago 


THE  FACT  THAT  THE 

ASBURY  PARK  PRESS 

dominates  a  field  whose  banks  have  more 
than  $34,000,000  on  deposit  is  one  more 
good  reason  for  the  national  advertiser 
covering  this  exceptionally  prosperous  ter¬ 
ritory. 

Member  A.  B.  C.  Standard  Rate  Card 

Frank  R.  Northrup,  SpacJal  Reprssenta- 
Uvs 

3t3  Fifth  Avenue,  New  York  Oty 
Associatioa  Building,  Chicago 
J.  Lsrlo  Kiansonth,  Publishor, 
Aabury  Park,  N.  J. 


monthly  under  the  imprint  of  numerous  papers 
in  the  United  States  and  Canada. 

W.  S.  BALL. 

New  York,  November  8,  1920. 

To  Editor  &  Publisher:  Answering  Mr. 
Lemieux’s  inquiry  in  your  issue  of  November 
6,  “The  Ad  Route”  has  been  published  by  the 
International  Syndicate,  Baltimore.  I  believe 
that  it  was  discontinued  during  the  war. 

E.  G.  ROUTZAHN. 


Mailers  Accept  $6  Increase 

Stampers  and  mailers  employed  on 
New  York  daily  newspapers  have  ac¬ 
cepted  the  publishers’  offer  of  a  wage 
increase  of  $6  a  week,  day  and  night. 
Agreement  was  reached  November  10 
and  the  increase  is  effective  as  of  Octo¬ 
ber  1,  expiring  July  1,  1921.  Overtime 
henceforth  will  be  paid  for  at  price  and 
a  half,  and  the  working  period  on  Satur¬ 
day  nights  is  reduced  from  9  to  8  hours. 


World  Wide 

ADVERTISING  CORPORATION 


Advertising  Counsel 

One  West  34th  St.,  New  York 

Cable  Addreeg  ; 
SCHOLZEM,  NEW  YORK 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 

NEWSPAPER  FEATURE 
SERVICE 

241  W.  58th  ST.,  NEW  YORK 


Mil  lion 
Dollar 
H  e  a  r  s  t 
Features 

The  World’s  Greatest  Circulation 
Builders 

International 
Feature  Service,  Inc. 

New  York 


We  can  increase  your  business — you 
want  it  increased. 

You  have  thought  at  press  clippings 
yourself.  But  let  ue  tell  you  how 
press  clipping  can  be  made  a  businest- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

EstAIlshed  a  Quarter  of  a  Caittury 


If  "You’ve  Got  the  Goods” 

OR  IF  YOU’VE  GOT  THE  FAR-SIGHTED  VISION  TO  RETAIN 

YOUR  GOOD-WILL  TRADE-MARK 

NEW  YORK  STATE 

OFFERS  UNUSUAL  ADVERTISING  INSURANCE 

New  York  State,  with  a  total  wealth  of  over  $15,000,000,000  and  over 
10,000,000  people,  is  the  wealthiest  community  in  the  world. 

It  is  easily  accessible  from  all  sides  either  by  ocean  going  steamships 
or  great  railroad  trunk  lines — thus  giving  ample  and  economical  distribu¬ 
tion  service  to  all  points. 

Tlie  following  leading  New  York  State  daily  newspapers  cover  the  State 
like  a  fall  of  snow. 

New  York  State  is  the  most  available,  richest,  easiest  reached  territory 
on  earth.  Get  to  this  territory  through  these  newspapers. 


Circu- 

2,500 

10,000 

Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

lation 

Lines 

Lines 

♦Albany  Knickerbocker  Press... 

..(M) 

30,788 

.09 

.09 

New  York  Evening  Mail  ...... _ 

(E) 

172,703 

.45 

.40 

♦Albany  Knickerbocker  Press . . . 

...(S) 

44,163 

.11 

.11 

♦New  York  Evening  Post . . 

•(E) 

33,813 

.25 

.20 

Auburn  Citizen  . 

..(E) 

6,950 

.04 

.035 

♦The  New  York  Herald . 

(M)  203,686 

.50 

.45 

♦Brooklyn  Daily  Eagle . 

..(E) 

50,882 

.20 

.20 

♦The  New  York  Herald . 

.(S)  207,662 

.50 

.45 

♦Brooklyn  Daily  Eagle . 

•..(S) 

68,623 

.20 

.20 

♦The  Sun,  New  York . 

.(E) 

190,509 

.50 

.45 

Brooklyn  Standard  Union . 

..(E) 

61,555 

.20 

.20 

New  York  Morning  Telegraph . 

(M) 

54,062 

.30 

.27 

Brooklyn  Standard  Union _ ... 

...(S) 

43,184 

.20 

.20 

New  York  Morning  Telegraph.... 

.(S) 

57,255 

.35 

.315 

♦Buffalo  Courier  and  Enquirer  (M&E) 

88,843 

.22 

.18 

tNew  York  Times . 

,(M)  331,681 

.65 

.637 

♦Buffalo  Courier  . . 

..(S) 

107,994 

.27 

.22 

tNew  York  Times . 

.(S)  502,591 

.70 

.686 

♦Buffalo  Express  . . . . 

.(M) 

36,648 

.12 

.10 

♦New  York  Tribune . . 

(M) 

125,919 

.40 

.36 

♦Buffalo  Express  . . 

..(S) 

55,053 

.18 

.14 

♦New  York  Tribune  . 

(S) 

127,836 

.40 

.36 

Buffalo  Evening  News . 

..(E) 

95,501 

.21 

.21 

New  York  World  . 

.(M)  337,085 

.60 

.58 

Buffalo  Evening  Times . 

..(E) 

71,189 

.15 

.15 

New  York  World . . 

.(S)  592,109 

.60 

.58 

Buffalo  Sunday  Times  . 

..(S) 

72,239 

.15 

.15 

New  York  World . 

.(E)  351,684 

.60 

.58 

♦Corning  Evening  Leader . 

..(E) 

7,620 

.04 

.04 

Niagara  Falls  Gazette  . . 

.(E) 

12,603 

.05 

.05 

♦Elmira  Star-Gazette  . . . 

..(E) 

24,195 

.08 

.07 

Olean  Times  . . . . . 

.(E) 

5,037 

.02286 

.02 

Glens  Falls  Post-Star . 

..(M) 

7,276 

.03 

.03 

Poughkeepsie  Star  and  Enterprise.. 

(E) 

10,437 

.05 

.05 

Gloversville  Leader-Republican.. 

..(E) 

5,938 

.03 

.03 

Rochester  Herald . . 

(M) 

27.383 

.08 

.08 

Gloversville  Morning  Herald . 

..(M) 

6,082 

.03 

.03 

Rochester  Times-Union  . 

(E) 

62,894 

.20 

.18 

Hornell  Tribune-Times  . 

..(E) 

6,533 

.035 

.035 

Schenectady  Union-Star  . 

.(E) 

13,417 

.06 

.05 

Ithaca  Journal-News  . . 

..(E) 

7,226 

.04 

.04 

♦Staten  Island  Daily  Advance . 

.(E) 

5,968 

.04 

.03 

♦Jamestown  Journal . 

..(E) 

6,552 

.025 

.025 

tfSyracuse  Journal  .  . 

.(E) 

45,875 

.09 

.09 

ft  Jamestown  Morning  Post . 

..(M) 

9,194 

.05 

.03 

♦Troy  Record  . . . . (M&E) 

22,312 

.05 

.05 

♦♦Middletown  Times-Press  . 

..(E) 

5,635 

.04 

.03 

♦Utica  Daily  Press . 

(M) 

21,271 

.06 

.06 

♦♦Mount  Vernon  Daily  Argus.... 

..(E) 

10,636 

.05 

.05 

Yonkers  Daily  News . 

.(E) 

3,700 

.03 

.03 

Newburgh  News  and  Journal... 

..(E) 

10.636 

.05 

.05 

Government  Statements,  October  1st,  1920. 

New  York  American . . 

..(M)  291,840 

.60 

.60 

♦A.  B.  C.  Publishers’  Statement,  October  1st, 

1920. 

New  York  American . 

.  ..(S)  949,450 

1.25 

1.25 

tPublishers’  Statement. 

New  York  Globe . . 

...(E) 

181,475 

.40 

.40 

ttGovernment  Statement,  April  1st, 

1920. 

New  York  Evening  Journal . 

, . .  (E)  622,892 

1.25 

1.25 

♦♦A.  B.  C.  Report,  April  1st,  1920. 

^^^^URING  the  period  of  readjustment,  ap- 
^  /  parently  closely  upon  us,  the  advantages 
offered  advertisers  by  flat  rate  news¬ 
papers  will  become  more  and  more  apparent. 


^  On  expiration  of  existing  contracts  and  on 
all  new  business  since  August  1 ,  1 920,  the  New 
York  Globe  has  been  on  a  flat  rate — local  and 
foreign. 


^  Advertisers  not  desirous  of  making  firm  con¬ 
tracts  for  a  full  year  are  rapidly  recognizing  the 
advantages  of  doing  business  with  The  Globe 
and  other  newspapers  selling  space  on  flat 
rate  basis. 


^  Under  the  new  rule  of  The  Globe  a  man 
wi  th  a  one-inch  ad  one  time,  no  matter  where  he 
does  business,  pays  the  same  rate  as  the  large 
local  retail  shop  able  to  use  100,000  lines  in  a 
year. 

^  The  Globe  likewise  pays  to  agents  commis¬ 
sion  on  both  foreign  and  local  advertising  and 
absolutely  protects  them  by  refusing  to  allow 
commission  direct  to  advertisers  except  in  the 
case  of  those  using  50,000  lines  or  more,  when 
a  wholesale  rate  exactly  equal  to  gross  rate  less 
agents’  commission  applies. 

^  These  are  simple  practices,  but  very  few 
newspapers  have  reached  the  point  of  develop¬ 
ment  to  rigidly  enforce  them. 


MEMBER 
A.  B.  C. 


JASON  ROGERS,  Publisher 


170,000 
A  DAY 
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